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A Downlnad an the Digital Music RevDlution 

Billboard's Digital Music Live! offers insight from industry insiders on the digital transformation of the music business including: 
new music services, social media, ad-supported free streaming revenue models, digital DIY artist services and more. 

This one-day event - the exclusive digital music track of CES - features compelling keynote interviews and panel discussions with managers, 
artists, record label executives, investors and their technology partners. 
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PANEL 
HIGHLIGHTS: 

• Monetizing Social Networking 

• The Online Entertainment Space 
Vs. Content Companies 

• Meet the Press: Digital Music 
Journalists Tell All 

• Concerts and Touring: 
Where Virtual Meets Reality 



Join Billboard to Learn From and Network With the Best in the Digital Music Business! 



Register Today! 
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COVER STORY 

18 REDEMPTION SONG Despite 
recent run-ins with the law, on his third 
album Akon feels more liberated than ever 

22 A HIT IN ANY LANGUAGE six 

months after buying Univision Music Group. 
Universal controls more than half the U.S. 
Latin market. Where does it go from here? 
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25 WARNER BROS. AT 50 

Celebrating a half century of an 
artist-driven culture. 
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DIGITAL MUSIC LIVE 

Billboard's Digital Music 
Live!— the exclusive digital 
music track of CES— offers 
keynote interviews with 
EMI Music Group's 
Douglas Merrill. MTVs 
Paul Degooyer and many 
others. Schedule available 
at billboardevents.com. 



LATIN MUSIC 

Don't miss the hottest 
week in Latin music. Join 
Billboard at the 20th 
anniversary of the Latin 
Music Conference & 
Awards, the single most 
important Latin music 
industry event. More at 
billboardevents.com. 



MUSIC & MONEY 

Connect with the deal- 
makers driving the music 
biz at this exclusive event 
that gathers the music 
and financial communities 
for an examination of the 
realities facing the music 
industry. For details, go to 
billboardevents.com. 



WOMEN IN MUSIC 

Visit billbo.ud.com and 
bill board, biz to watch 
highlights from the 
Women in Music 
breakfast, including 
exclusive interviews 
with honorees Ciara, 
Deborah Harry and 
Colbie Caillat. 
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Think Global, Hear Local 

The Increasingly Digital Music Business Needs To Break Down Borders 



BY ROBERT KASHER 

The mobile revolution has the potential 
to give music distributors a new lease on 
life — as only they have the resources, con- 
nections and marketing savvy to address 
the global market. Technology, not gov- 
ernment, is pushing a new global agenda 
based on the opportunities presented by 
the digital world. And this needs to 
prompt us to build the infrastructure to 
make that potential a reality. 

Digital technology lets us access any- 
thing, from Sa Ding Ding's latest Chinese 
pop video to Iranian folk music and 
Ukrainian hip-hop. jazz fans in Tokyo can 
keep up with the latest releases from their 
favorites in New York and Paris. Latin 
music has found a growing market in 
India as Indian music has in Brazil, all 
because music that previously was felt to 
be marginal now finds the interested on 
the Internet. 

This lets previously isolated cultural 
communities expand dramatically. Ar- 
menian music, for example, is no longer 
trapped in its geographic base in the Cau- 
casus and a few concentrated pockets of 
population around the world. Itcan reach 
the Armenian diaspora, a market four to 
five times larger than the local one. Like- 
wise, Jay-Z fans in Dacca. Bangladesh, 
give his music a twist by mixing it with 
local beats and vocals. 

Despite these advances that are reshap- 




ing the ta.stes of listeners around the 
world, we are burdened with a distribu- 
tion and licensing system that remains 
locked into geography. Latin America still 
lacks a good digital and mobile distribu- 
tion system in spite of the fact thai mo- 
bile adoption there covers almost 98% of 
the population. 

Aside from piracy, we also lack consis- 
tent international structures to handle 
the copyright and lax issues that a truly 
global marketplace would create. How 
can we address the first issue without a 
global consensus on the second? 



WOMEN IN MUSIC? 

I have been a big fan of the redesign and 
commitment to in-depth investigative 
stories that Billboard has undertaken. I 
have especially enjoyed your listings of 
the top executives in many different 
facets of the business, as they introduce 
me to smart and creative people 1 may 
not know. 

The recent Women in Music issue was 
very welt done and I congratulate and 
applaud all of those on the list, for they 
are deserving of inclusion, not just be- 
cause they are women, but because they 
are smart, creative and passionate about 
their profession. 



However. I read the list feeling that a 
major element of the business was left out. 

Who was missing? All the women at 
agencies who play such a critical role in 
the growth, development and longevity 
of talent. Chief among those not recog- 
nized are the extremely talented and in- 
fluential women who are an integral part 
of Creative Artists Agency's music de- 
partment. At a time when touring and 
the live experience is the strongest and 
most profitable part of the music indus- 
try, for Billboard not to acknowledge 
such noteworthy agents and executives 
as Jenna Adler, Emma Banks, Carole 



We have strucmres in place in the in- 
ternational music community to address 
these issues. But when we look at provid- 
ing "global" solutions, we invariably run 
through a series of international music 
divisions that are jealously guarding their 
mrf. If we can't break down the barriers 
within corporations, how can we address I 
them across countries? 1 

Conferences and conventions bring to- 
gether the players who can solve these 
problems, but there are still too few fo- 
rums for them to communicate. Since 
the Internet lets so many artists create 
global fan communities, promotion is far 
ahead of the law. By using viral market- 
ing and social networking, artists are 
breaking out of the legal structures suited 
to the era of vinyl and establishing an ad 
hoc infrastructure for the digital world. 

With rare exceptions, individual artists 
lack the clout and resources to adequately 
tap the opportunities that are opening 
for them. That's where an industry long 
battered by technology should be able to 
make a stand for its survival — by open- 
ing itself to new ways of thinking that 
define the world not in the narrow terms 
of geographical territories but as an open 
series of communities that can transcend 
old boundaries. 

Robert Kashcr is founder /leading 

executive of the Global Reader service 

from MPS Mobile. Jj^ 

FEEDBACIC 

Kinzel, Allison McGregor and Marlene 
Tsuchii. along with the rest of the 
women at CAA. for their impact on 
artists' careers and the business as a 
whole, was a glaring error. 

As our industry continues to grow and 
evolve, agents play an increasingly vital 
role in bridging the connection between 
artist and fan. And nothing bonds the 
artist and fan better than a live concert. 

The women who I have the honor to 
work with are at the top of my list. 

Rob Light 

Head of music/managing partner 
Creative Artists Agency 



FOR THE RECORD 

In the Nov, 22 issue, the year of 
release for the Fray album "How 
to Save a Life" should have been 
listed as 2005. 
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>>> WOOL- 
WORTHS IN 
TALKS TO SELL 
STORES 

Major U.K. retailer 
Woolworths Group 
has confirmed that 
the company is in 
talks regarding the 
sale of its retail arm. 
While Woolworths 
declined to comment 
on the potential 
buyer or monetary 
value of the offer, the 
Times of London 
reported that the 
bidder in question is 
restructuring 
specialist Hilco. The 
chain operates more 
than 800 stores 
throughout the 
United Kingdom as 
well as distributor 
Entertainment U.K. 
and DVD publisher 2 
Entertain. 

STARS SET 
FOR GRAMMY 
NOMSSHOW 

Foo Fighters. John 
Mayer. Christina 
Aguilera and B.B. 
King will perform at 
the first Grammy 
Nominations 
Concert, to be held 
Dec. 3 at Nokia 
Theatre L.A. Live and 
broadcast on CBS. In 
addition to the 
performances, the 
event will reveal the 
nominees in several 
as-yet-unspecified 
Grammy categories. 
Mariah Carey, LL Cool 
J and Taylor Swift will 
serve as co-hosts. 
The 2009 Grammys 
will be held Feb. 8. 

> TYCOON 
EYES CIRCUIT 
CITY 

Mexican retail and 
media tycoon 
Ricardo Salinas 
Pliegoowns28% of 
Circuit City and could 
buy more of the 
troubled U.S. 
electronics chain, a 
Salinas spokesman 
says. Asked whether 
he could buy more 
Circuit City stock, a 
representative told 
Reuters, "It Is 
possible, of course." 
Salinas acquired the 
stock in the open 
market before and 
after Circuit City 
went bankrupt and 
hasn't had any direct 
talks with the chain's 
management. 






IN ZUNE 

Microsoft adds DRM- 
free downloads 



BACK TO BASICS 

Indie music videos find 
simple Is better 



'XTREME' APPEAL 

Urban bachata reaches 
new fans 



OBAMA'S COATTAILS 

C3 scores twice at 
Chicago's Grant Park 



SOUR NOTE 

New Berklee school 
draws fire 




s recording artists experiment 
^■^^ with all manner of digital ini- 
^M^^^ tiatives to reach their fans, a 
^M^^^^ few continue to engage in 
a ccnturies-old practice — 
writing books. 

Those awaiting new material from 
Eminem, for example, were granted a 
temporary reprieve when the rapper- 
turned-hennit released "The Way I Am" 
in October. Part scraphook and part 
memoir, the book has sold lO.OOOcopies 
in the United States, according to 
Nielsen BookScan. 

"The Way 1 Am" isn't the only new 
tome on the market from an outspoken 
Detroit musician. Ted Nugenl's "Ted. 
White, and Blue: The Nugent Manifesto." 
a polemic about politics, has sold 24,000 
copies since it arrived Oct. 7 and is No. 
28 on the New York Times' Hardcover 
Nonfiction best-seller list. 

The book sales haven't translated 
into increased record sales for either, 
as none of Eminem's four albums or 
Nugent's greatest-hits album has en- 
joyed any appreciable rise in sales since 
their books were published, according 
to Nielsen SoundScan. 

Then again, that's usually not the rea- 
son why artists turn to book writing. Mu- 
sicians pick up the pen to set the record 
straight, rant about the state of the world 
or just share tales of sex. drugs and rock- 
'n'roll. And even those who aren't rock- 
star famous can sometimes get book 
deals: [uliana Hatfield, more than a 
decade past her indie-rock heyday, re- 
cently published a memoir through Wiley. 

A more conventional rock'n'roll book 
project was Motley Criie bas.sist Nikki 
Sixx memoir of drug addiction, "The 
Heroin Diaries," which has sold 161,000 
copies in hardcover and an additional 
6,000 in paperback since it was published 
in September 2007. Sixx helped boost 
sales of the book by releasing an album 
a month before the book's publication 
called "The Heroin Diaries Soundtrack." 
which has sold 276,000 units in the 
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United States, according to SoundScan. 

Many publishing deals are fairly mod- 
est, at least by the standards of multiplat- 
inum recording stars. "A typical advance 
for an established musician is a few hun- 
dred thousand dollars." a publishing 
source says. "The advance is generally 
about 20% of what the publishers expect 
a good book will generate." Representa- 
tives for Eminem and Nugent couldn't be 
reached for comment about their respec- 
tive book contracts. 

As in the music industry, authors have 
to wait until their advance is recouped 
to receive royalties on sales. Since many 
musicians can't write stunning prose, 
they hire ghostwriters or co-authors, who 



are generally paid a fiat fee out of the ad- 
vance money. Primary authors are then 
usually paid a royalty of 15% of the re- 
tail price for hardcover and 7. 5% for pa- 
perback books, translating to $3,75 for 
a $25 hardcover or $ 1 .05 for a $ 14 pa- 
perback. Compared with the Sl-$2 typ- 
ically paid for each album, selling books 
looks like a more lucrative bet. 

But not everyone who has ever cut 
a record should count on getting a 
book deal. 

"Things are dire in the publishing 
business, and they are looking to get 



On the best-seller list 
with a bullet: the latest 
releases from Ted 
Nugent and Eminem 

the big names that already 
have established brands 
and platforms," says liter- 
ary agent Sarah Lazin. And 
she adds that even some 
popular musicians face an 
added hurdle because of their 
fan base. 

"For a long lime, publishers 
made the mistake of thinking 
that because a band had sold a lot 
of records, they would sell a lot of 
books." she says. "1 think they've 
discovered that it depends on the 
audience. For the Tori Amos [biog- 
raphy "Piece by Piece." which she 
co-wrote with Ann Powers], we had 
a huge response, because her fans 
are readers and book buyers." 

"Piece by Piece" has generated 
hardcover sales of 32.000 units and 
paperback sales of 9,000 units since 
its publication in February 2005, ac- 
cording to BookScan. 

Sakiyah Sandifer. who co-authored 
"Thank You and You're Welcome" with 
Kanye West, devised a creative response 
to this problem, bundling (he book with 
tickets to West's Glow in the Dark tour. 

Musicians who think their story should 
be on the big screen might have an eas- 
ier time selling the story to Hollywood, 
but Lazin says even that isn't a sure thing. 
"You don't make money optioning the 
book alone," she says. "But with 'Walk 
the Line" and "Ray." you are starting to see 
the movie industry open up to books writ- 
ten by musicians a bit more." 

However. Sandifer says many artists 
aren't vixiting for the glory. "They do it 
for vanity reasons," he says. And. he 
adds, much like in the music industry 
where artists can sell relatively few 
records and clean up on the road. "They 
can probably make more money on the 
speaking circuit and doing author events 
than on the publishing deal." «••• 
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>>>MICHAEL 
JACKSON SET TO 
TESTIFY 

Michael Jackson plans 
to testify in a British 
court In a lawsuit 
brought against him by 
a Bahrain prince, 
Jackson's lawyer says. 
The singer Is being 
sued by Sheikh 
Abdullah bin Hamad al- 
Khallfa, the second son 
of the king of Bahrain, 
who says Jackson 
reneged on a contract to 
record a new album and 
write an autobiography. 
He also says Jackson 
owes him $7 million 
after the prince paid for 
his legal costs, travel 
and other expenses. 
Jackson contests that 
there wasn't a valid 
agreement with al- 
Khalifa and that the 
sheikh's case Is based on 
"mistake. 

misrepresentation and 
undue influence." 

JASON 
BENTLEYTO 
HELM 'MORNING' 
SHOW 

Jason Bentley, the 
longtime KCRW Santa 
Monica, Calif., DJ of the 
evening show 
"Metropolis," will take 
over the "Morning 
Becomes Eclectic" 
program starting Dec. 1 
and has been named the 
station's music director. 
Current music director/ 
"Eclectic" host Nic 
Harcourt will step down 
at the end of the month 
after 10 years to pursue 
several independent 
projects but will 
continue as a KCRW DJ. 
hosting a three-hour 
show on Sunday 
evenings. 

>>>NARM 
CHAIRMAN/ 
TARGET BUYER 
PETERSON TO 
RETIRE 

Sue Peterson, the head 
of the music-buying 
team at Target and 
chairman of NARM, Is 
retiring at the end of 
December. Peterson, 
who was ranked No. 6 
on Billboard's Women in 
Music list, says "It is 
time to do other things" 
In life. Peterson, also a 
member of the board of 
the Country Music 
Assn.. has been with 
Target for 26 years and 
the head of the music 
team since 1992. 




Talking touring, from left: RAY WADDELL, Billboard executive director of content and 
programming for touring and live entertainment, with C5 partner CtilARLES ATTAL; 
a conferenoe paneJ on digital ■^'^hgrtrnf" GENg SIMMONS. , 



Ieavf It 
Vetera: 
cone is 



eavf It to Kiss fronltnan and touring 
veteran Gene Simmons lo provide a 
concise summation of the duties of 
a performer. 

"I don't care if you're Axl 
Rose, forgot to lie your shoelaces or your 
father molested you when you were 3 — 
you're a bitch if you don't show up on- 
stage when it says 9 o'clock." Simmons 
told a packed audience during his 
keynote address at Billboard's fifth an- 
nualTouring Conference at the Roosevelt 
Hotel in New York. 

"You need to have the integrity and 
self-respect to respect the promoter who 
paid you the money in advance, the hall 
and the people who make all our lives 
possible." he said. 

Simmons made his remarks during 
the final day of the Touring Conference, 
which was held Nov. 19-20. Tlieconfer- 
encc was capped off by the Billboard 
Touring Awards, which honored Bruce 
Springsteen & the E Street Band. Kenny 
Chesney and other leading touring acts, 
venues and promoters (see Home 
Front, below). 

At a lime when many in the touring 
industr>' are expressing concern about 
rising ticket prices, the entrepreneurial 
Simmons warned that lowering prices 
carries considerable risks. 

"Don't do that — you're training an en- 
tire generation of people to pay less for 
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somethingand then more for something 
else," he said. "They won't know what 
the value is and they'd rather pay less 
every time." 

Notwithstanding Simmons' wamirigs. 
C3 Presents partner Charles Attal argued 
during a pane! discussion at the confer- 
ence that some acis are pricing tltemseJvcs 
out of the market by charging high fees. 

"Next spring I think you'll see a lot of 
promoters pass on bands because they 
just can't do it." he said. 

With a large number of bands trying 
to bookcluband theater shows, "You have 
to pick and choose what you'll work witli." 
Attal said. "There's so much traffic that 
the consumer won't have money to pay 
$40 or S50 five times per month." 

Another panel addressed Ticketmas- 
ter's recent experiment in eliminating 



convenience charges for ticket pur- 
chases, with Tlcketmaster Entertainment 
senior VP/assistant general counsel 
|oseph Freeman saying that "they're not 
going to die off entirely." 

Live Nahon exeaitive VP of business 
development and strategy Greg Bettinelli 
said that conccrtgoers would likely be 
less agitated if add-on fees didn't appear 
on their credit card bills. 

"I've had so many family and friends 
tell me over the years that they'd happily 
pay $100 for a ticket, but the S90 [ticket] 
plus $10 (in fees) drives them bonkers." 
Freeman said. 

Duringa discussion about digital pro- 
motion strategies. Verizon Wireless di- 
rector of digital music Ed Ruth said the 
best efforts reach out to consumers be- 
fore, after and even during a concert. 



Verizon uses its customer database to 
send text messages alerting music fans 
of upcoming shows and offer them the 
chance to w in mobile tickets that can be 
sent directly to tlicir phone. 

At shows. Verizon sets up green 
screens feahiring a \ideoclip of an artist. 
The company encourages concertgoers 
lo stand in front of the screen and then 
sends the resulting clip to their phone. 

■'They can leave the event with their 
badge of belonging." Ruth said. "We 
can then deliver a thank-you message 
afterward and deliver the opportunity 
to sell content. We start a purchase path 
that way." 

lambase CEO Dave Rosenheim said 
one ofliis Web site's main goals is to build 
awareness of an upcoming concert. To 
achieve this, [ambase users are exposed 
to forthcoming shows through the site's 
social network offering. 

"One way [to create awareness) is lo 
see which show your friends are going 
to." Rosenheim said. "That's going to 
be a lot more important than seeing a 
concert listing." 

|ordan Glazier. CEO ofEventful.com. 
a Web site that allows music fans to re- 
quest specific acts to perform in their city, 
said approximately 75 .000e\'ents and con- 
certs have resulted from the site. "There 
was a sense of owTiership that the fan was 
part of the process," Glazier said. 




360 DEGREES OF BILLBOARD 



SPRINGSTEEN, 
CHESNEY WIN 
TOURING AWARDS 
Bruce Springsteen & the E 
Street Band, Kenny Chesney 
and MIley Cyrus were among 
the big winners at the fifth an- 
nual Billboard Touring Awards, 
held Nov, 20 at the Roosevelt 
Hotel ballroom in New York. 

Springsteen and his band 
picked up the top tour and top 
draw awards for their Magic 
tour, and longtime Springsteen 
manager Jon Landau Manage- 
ment was named top manager. 

Chesney claimed the top 
package award for the fourth 
time, and Cyrus was named the 
Breakthrough Artist. Spice 
Girls rang up the top boxscore 
for their 17-show stand at Lon- 
don's 02 Arena. 

Most awards were based 
on data reported to Bill- 
board Boxscore for the pe- 
riod of Oct. 1, 2007. through 



Sept. 30, 2008. 

Among the special awards, 
Jonas Brothers and Burger 
King received the Concert Mar- 
keting & Promotion Award for 
their partnership on the Burn- 
ing Up tour, an award deter- 
mined by more than 100,000 
online votes. Widespread 
Panic received the inaugural 
Road Warrior Award, and the 
Allman Brothers Band was 



named Legend of Live. Walk- 
ing With Dinosaurs— The Live 
Experience was this year's Cre- 
ative Content winner, and Jon 
Bon Jovi was given the Hu- 
manitarian Award for his work 
with the Philadelphia Soul 
Charitable Foundation. 

The top comedy tour award 
went to Katt Williams, and the 
first Eventful Fans* Choice 
Award, determined by fan vot- 
ing, went to Chesney. 

On the business side, the 
Comcast Center in Mansfield, 
Mass., was named top am- 
phitheater, and top club hon- 




ors went to House of Blues 
Dallas. Live Nation was nam- 
ed top promoter. Jam Produc- 
tions of Chicago top in- 
dependent promoter (the 
United States) and 3A Enter- 
tainment top independent 
promoter (international). Cre- 
ative Artists Agency received 
top agency honors. 

New York's Madison Square 
Garden took home the top 
arena award for the fifth con- 
secutive year Other venue 
winners included the Colos- 
seum at Caesars Palace in Las 
Vegas and Radio City Music 
Hall in New York. Bonnaroo in 
Manchester, Tenn.. picked up 
its fourth top festival award. 

TICKETMASTER TO 
POWER BILLBOARD 
COM TICKET SALES 
Billboard and Ticketmaster 
have teamed to offer Billboard 
.com visitors direct access to 
thousands of live music events 
across all genres of music. 
Links to ticket sales are now 
available on all chart and artist 
pages throughout Billboard 



.com. Visitors to the site can 
purchase tickets directly from 
Ticketmaster and TicketsNow. 
Ticketmaster's online resale 
domain, in the United States. 

"Billboard is uniquely 
qualified to provide con- 
sumers with credible chart 
data, authoritative music 
analysis and access to both 
popular and up-and-coming 
artists," Billboard publisher 
Howard Appelbaum says. 
"By aligning with Ticketmas- 
ter we hope to greatly en- 
hance the music experience 
for the BiMboard.com audi- 
ence, for they are now given 
the opportunity to enjoy 
their favorite artists online as 
well as in person via an in- 
credible inventory of tickets 
to live music events available 
through both the primary 
and resale channels." 

Ticketmaster president Eric 
Korman says his company's 
partnership with Billboard cre- 
ates "the ideal, fan-friendly 
Web environment from music 
discovery through to the live 
experience." 
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>>>UNIVERSITY 
SYSTEM TO PAY 
MILLIONS TO 
FIGHT PIRACY 

Tennessee's recently 
passed college anti- 
piracy law will cost the 
state's university system 
more than $11 million 
this year and about $2 
million per year moving 
forward. A fiscal note 
with a summary of the 
costs reveals one-time 
costs of $9.5 million (for 
monitoring software and 
hardware), a $1.7 million 
charge in fiscal 2008-09 
(for costs including 21 
staff positions) and $2 
million per year, 
beginning in 2009-10, to 
operate the program. 

>> BRYAN 
PARTNERS WITH 
MILLER LITE 

Physical copies of Luke 
Bryan's single "All My 
Friends Say" will be sold 
in tandem with Miller 
Lite beer. The promotion 
is part of a recently 
signed yearlong 
sponsorship deal 
between the EMI artist 
and Miller Brewing. The 
agreement includes on- 
pack product 
placement, touring, 
contests and 
downloads. In addition, 
Bryan will do in-store 
performances at Wal- 
Mart locations and 
Longhorn Steakhouses 
across the country. 

> EMUSIC 
BOOSTS ROSTER 

Indie digital retailer 
eMusic added labels 
Righteous Babe, Barsuk 
and Domino to its 
catalog, bringing the 
total number of tracks 
available on the site to 
4.5 million. The 
company says it has sold 
250 million downloads 
since its 2003 launch. 
Righteous Babe is 
owned by artist Ani 
DiFranco and includes 
her full catalog. Barsuk's 
roster includes Mates of 
State and Nada Surf, and 
Domino's includes the 
Arctic Monkeys and 
Animal Collective. 

Compiled by Chris M. 
Walsh. Reporting by Ed 
Christman, Jonathan 
Cohen, Cortney Harding, 
Kamau High, Chris M. 
Walsh and Reuters. 




QUESTIONS 

with CHRIS STEPHENSO 



Microsoft's Zune music player and subscription service have faced an uphill bat- 
tle to capture a significant share of the Apple-dominated digital music market But 
the company is nothing if not persistent. 

In an effort to draw more subscribers to its Zur>e Pass unlimited music service, 
Microsoft has added a free ownership model. Anyone paying $15 per month for the 
Zune Pass all-you-can-eat subscription can now download and own up to 10 tracks 
per month as well. These tracks are free of digital rights management restrictions, 
meaning users can keep them after their subscription expires or bum them to a CD. 

According to Chris Stephenson, GM of global marketing for Microsoft's enter- 
tainment business, adding DRM-f ree downloads is at least a tacit admission that 
the current music subscription model needs new approaches to realize its prom- 
ise. He recently spoke with Billboard about the thinking behind the new offer. 




O Why did you decide to suddenly 
give away 10 free tracks per month 
with a Zune Pass subscription? 

From day one, the whole discovery idea 
has been a big deal for us, and subscrip- 
tion is a way to get to that as an under- 
lying principle. As we've looked at it, it's 
clear that something needed to be done 
to the model to add a bigger economic 
value. So wc started looking at a bunch 
of different models. 

O Whythisone?Whatdoesthisadd 
to the subscription model? 



Based on a bunch of research we did 
about a year ago, we found the idea of 
listening to all music and keeping a num- 
ber of [songs] was a resounding success. 
The economic value in the consumer's 
mind just changed, and there was a lot 
of enthusiasm among the labels as well. 
We feel it will really chaiige the way peo- 
ple think about subscription. 

0 Don't music subscribers tend to 
buy more music than nonsubscribers? 

That's actually true. We find that half of 
the overall downloads we have come 



from subscribers. Thaf s a fairly big pro- 
portion. So the principle then is. How 
do we get a higher percentage of sub- 
scribers? We want to drive the number 
of subscriliers to overall drive downloads. 

O Doesnt giving them 10 free songs 
perrrionth sort of defeatthe purpose? 

We think there's a balance there. We 
think we'll get a lot more subscribers be- 
cause it's a simple offer, and that out- 
weighs the cost of purchasing the 
downloads. It's really about driving sub- 
scription. If the number of subscribers 
didn't grow, why would you give tracks 
away? After sitting down with the la- 
bels — both the majors and indies — 
everybody agrees that the overall growth 
in the subscriber base would outweigh 



any kind of downside in giving the 
tracks away. And there's so much 
free M P3 activity anyway. It's not a 
clean break between purchased 
MP3sand illegal MP3s. 

Q So how are you paying for 

all this? 

We're not dipping into our pocket 
to make this happen. The way to 
think about it is that everybody re- 
alizes that there's got to be some 
sort of give-or-take on all sides. 
Think about a certain percentage 
of the Zune Pass fee being allocated 
to subscription and a certain amount 
allocated to the downloads. 

Q So what does this say about the 

subscription model if It requires you 
to give away free music in order to 
remain viable? 

It's hard to say for sure, but is S14.99 
too much for subscription-only music 
where you can't actually keep any of the 
tracks? You look at the rate of adoption 
for subscription historically at that price 
point, and it's been [low]. The consumer 
doesn't have a problem with S 1 5 neces- 
sarily; that's the price of a CD. They have 
more of a problem with the fact that 
they're used to owning music and tak- 
ing it with them and putting it wherever 
they want. That seems like the right bal- 
ance of the moment. ■ • • • 
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As Obama prepares to take office, changes in 
Congress and the FCC will affect the entire 
entertainment industry. 

>»JUDICIARY 
COMMITTEE TO 
OVERSEE IP ISSUES 

The music industry feels it dodged a 
bullet after U.S. House of Representa- 
tives Judiciary Committee chairman 
John Conyers, D-Mich., said Nov. 12 
that he is removing oversight of in- 
tellectual property issues from the 
purview of the House Sub- 
committee on Courts, the 
Internet and Intellec 
tual Property and 
placing it under the 
jurisdiction of the 
full committee 
when Congress re- 
convenes in January. 

The reorganized IP 
subcommittee will in 
stead be tasked with over- 
seeing antitrust matters. The Ju- 
diciary Committee is expected to 
ratify the change in January. 

Officially, the move was sparked 
by the high volume of IP-related cases 
the subcommittee was handling, as 
well as its expanding role in other 
matters. But concerns about who 




might chair the subcommittee had 

the music and entertainment indus- 
tries on edge— concerns that are now 
allayed with the switch. 

The subcommittee Is chaired by 
Rep. Howard Berman, D-Callf., a key 
supporter of the entertainment in- 
dustry. He will take over the chair- 
manship of the House Foreign Rela- 
tions Committee in the next 
session of Congress, a 
move that will require 
him to step down as 
IP subcommittee 
chairman. However, 
Berman will remain 
involved in deliber- 
ations over IP issues 
as a member of the 
Judiciary Committee. 
Two of the candidates in 
the running for that role have 
raised major red flags for the music in- 
dustry: Rep. Rick Boucher, D-Va., a pro- 
ponent of expanding fair use and cre- 
ating more safe harbors for digital 
music services under the Digital Mil- 
lennium Copyright Act, and Rep. Zoe 
Lofgren, D-Calif., who was expected 



to side with her Silicon Valley con- 
stituents over entertainment and con- 
tent concerns. 

By folding IP issues into the main 
Judiciary Committee that he chairs, 
Conyers hands the music and enter- 
tainment industries a major win. "If 
Berman is one of the top two protec- 
tors of copyright in Congress, Cony- 
ers is probably the other one," a music 
industry source with knowledge of 
congressional affairs says. 

The implications of the change 
could be particularly significant for 
pending legislation that would re- 
quire terrestrial radio broadcasters 
to pay performance royalties to artists 
and record labels. Conyers is an orig- 
inal co-sponsor of the Performance 
Rights Act, which no longer has to 
pass through the IP subcommittee 
before the full Judiciary Committee 
votes on it. 

—Antony Bruno 

>»OBAMA MULLS FCC 
APPOINTMENTS 

As president-elect Barack Obama 
busies himself with staff appoint- 
ments, broadcasters are buzzing 
about names being tossed around for 
his choice for Federal Communica- 
tions Commission chairman. Among 



them are Blair Levin and Julius Gena- 
chowski, former advisers to one-time 
FCC chairman Reed Hundt, who is 
serving as Obama's senior transition 
team adviser. Also heard: FCC staffers 
Scott Blake Harris, Don Gips and 
Larry Strickling. 

Another rumored candidate who 
earns high marks among broadcast- 
ers is Richard Reingold, a former GM 
for WUSA-TV in Washington, D.C., 
who now owns and operates four TV 
stations. Also emerging as possible 
candidates are two veteran utility 
regulators: former Florida Public 
Service Commission chairman Julia 
Johnson and Mignon Ciyburn, a com- 
missioner at the South Carolina Pub- 
lic Service Commission. 

FCC chairman Kevin Martin could 
opt to remain on the commission 
until his term expires in 2011. And 
while he has hinted that he would like 
to stay through the digital TV tran- 
sition in February, the high salaries 
earned by former FCC chairmen sug- 
gest that Martin isn't likely to stick 
around for long. Obama will also have 
another FCC seat to fill with the 
pending departure of Republican 
commissioner Deborah Taylor Tate, 
whose term expired in mid-2007. 
—Jeffrey Yorke, Radio & Records 
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How Indie Bands Can Look Good For Less 



The 
Indies 



CORTNEY 
HARDING 



Halfway through the mtvU Woodie Awards, the 
college channel's take on the MTV Video Music 
Awards. 1 looked around the room and thought. 
"What's the point?" 

I'm not referring to the Nov. 12 event itself, 
which was well-organized and enjoyable. 

I was struggling to figure out why an indie 
band would bother shooting a professional 
music video in 2008. 

Big-budget videos used to be a vital promo- 
tional tool for music acts. But in this age of 
user-generated cell-phone videos and synch 
licensing opportunities for TV ads. why spend 
the time and money on a big production? A 
lower-cost approach could make more sense. 

mtvU senior VP of programming Ross Mar- 
tin says videos have a different meaning than 
they did a decade ago. 

"The music video process is 
another way of tearing down the 
wall between bands and fans," he 
says. "We're seeing record labels 
hire college kids to make videos 
for bands they really like, and you 
get a different sensibility than if 
you'd hired a big-time director." 

The fact that videos can be 
made on a shoestring is one rea- 
son why people slill make them, 
according to Cathy Pellow. owner of the music 
video production company Refused TV. 

"The days of the SI 50,000 video are so over," 
Pellow says. "When 1 started in 1998. it was 
common for a baby band to have $350,000 to 
play with. I tliink a band that asked for lliat now 
would be laughed out of the room. 

"The plus side is that you can make a really 
creative, professional-looking video for a few 
hundred dollars. And I know a lot of directors 
who work on big commercials and then use that 
to subsidize music videos for smaller bands." 

In Pellow's mind, the real question is how 
the video will be received, not how much it costs. 
"Having a boring, bad video is worse than hav- 
ing nothing. I f you don't have something to say, 
you've really wasted your time." 

Martin echoes the sentiment. "Kids appre- 
ciate risk-taking." he says. "It's better to try 
something and have it fall Hal than do some- 
thing safe and boring." 




Having a boring video can cost a band far 
more than music sales. 

" Bands have to think about this if they want 
to sell concert tickets," Last Gang Records pres- 
ident Chris Taylor says. "Videos are no longer 
exclusively oriented toward selling a recorded 
product. In the future. I think this is going to 
mean artists will need to consider investing in 
the videos themselves if they see it is a tool that 
builds the concert draw as well as the CD sale." 

For some indie bands, outsourcing video pro- 
duction to their audience seems like a natural 
solution. It worked for Motion City Sound- 
track; its video for "It Had to Be You" was di- 
rected by a college student and wound up taking 
home the video of the year Woodie. "We're re- 
ally into DIY videos, because we can have more 
fun and show off our goofy side to our fans." 

keyboardist Jesse Johnson says. 

Pellow predicts that even 
lower-budget videos will soon 
be the norm. "It's almost easier 
to partner with a cell-phone 
company and give away a thou- 
sand phones and have the audi- 
ence film the show and get a 
phone in exchange for the 
footage." she says. 

For some indie acts, homemade 
videos have proved more popular than official 
clips. Voxtrot's most-viewed YouTube clip is a 
fan-made one for the track "Start of Something." 
white Final Fantasy's most popular video is a 
fan-shot chp of the band's version of Marlah 
Carey's "Fanta.s7." 

Taylor doesn't fully buy the crowd-sou rcing 
argument, countering that "cute, fan-made 
videos are nice but won't generally make a sig- 
nificant impact." 

But he acknowledges that professionally 
produced videos remain a gamble. "Videos 
arc such a crapshoot these days," Taylor says. 
"We've trashed numerous videos that don't 
work out or. in some cases, the mainstream 
support isn't there. It's more and more of a 
risk these days when our margins are getting 
i nc reasingly squeezed. " 
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Mixed Bag 



Latin Grammys Net 
Limited Sales Gains For 
Performers, Winners 

The ninth annual Latin Grammy 
Awards were held Nov. 13 amid 
mounting worries about the deepen- 
ing economic recession but also amid 
hopes for change following Barack 
Obama's victory in the U.S. presiden- 
tial election. It was perhaps appropri- 
ate, then, that the show appeared to 
reflect a Icntalive and sometimes con- 
founding market. 

While the nominees included 
artists of varying levels of popularity 
and renown. mo.st nods went to either 
the most established names or the 
biggest commercial successes. But 
compared with past years, this trans- 
lated into modest sales gains for win- 
ners and performers, 
highlighting a weak 
market low in com- 
pelling trends, strong 
releases and. frankly, 
imagination. 

For the week ending 
Nov. 16. the biggest sales 
gainer on Billboard's 
Top Latin Albums chart 
was muliiwinner and 
multiperformer Juanes. whose "La 
Vida . . . Es Un Ratico" jumped in 
sales by slightly more than 1.000 
copies, according to Nielsen Sound- 
Scan, for a 221% gain, catapulting 
him onto the chart to end the week 



Latin 
Notas 




at No. 31. 

But no other act saw a sales rise of 
more than 1 .000 copies. Flex, one of 
the performers at this year's show and 
the winner of urban song of the year 
for "Te Quiero," nearly met that mark, 
benefiting from a 67% boost in sales 
of his album "Te Quiero," which rose 
13 notches on Top Latin Albums to 
No. 14. Other than that, doublc- 
winner/performer Julleta Venegas 
had sales of her "MTV Unplugged" 
album rise 109%. and best new artist 
Kany Garcfa (who also performed) 
experienced a nearly 500% rise of 
her album "Cualquier Dia," which 
jumped to No. 1 5 on the Top Latin Pop 
Albums chart, although it didn't make 
the Top Latin Albums tally. 

Familiar TV faces Olga TaA6n and 
JennI Rivera, who both had inordinate 
amounts of screen time, 
didn't enjoy any discem- 
able boost in sales. In a 
twist, the artist who saw 
the greatest sales benefit 
Lifter juanes, Flex and 
Venegas was virtual un- 
known Buika, a Spaniard 
whose style of music can 
be best described as fla- 
menco/Cuban fusion. 
Her exquisite "Nifla de Fuego.'a nom- 
inee for album of the year, notched a 
699% sales gain, entering Top Latin 
Pop Albums at No. 1 3 and topping 
iTunes Latino's sales chart. Buika did- 
n't perform, but she did present an 




award, providing her with a welcome 
bit of exposure. 

Unlike years past, there weren't any 
big releases scheduled to coincide with 
a Latin Grammy performance. The 
week's big debut, entering at No. 1 on 
Top Latin Albums, was " Wisin y Yandel 
Presentanla Mente Maestra," featuring 
the reggaeton duo and protege DJ Nesty. 
But although Wisin & Yandel's " Los Ex- 
traterrestres" won best urban album 
honors, they were in the midst of a pro- 
motional tour and didn't perform at the 
awards. That might have been related to 
the fact that the duo didn't expect to win. 
"We thought we were going to see the 
same thing as in the past, which is that 
reggaeton was never voted a winner." 
manager Edgar Andino says. 

De.spite the safe voting choices and 
rather staid list of nominees, the awards 



show often shined, highlighted by 
Jorge Ceteddn and Jimmy Zambrano 

backed by a slew of Colombian dancers 
and a rousing accordion number fea- 
turing styles from around the world. 

In a year of overall declining TV rat- 
ings, the 2008 Latin Grammys were no 
match for last year's show, which bene- 
fited from a stronger roster of album re- 
leases. The program averaged 3.3 million 
households and 5.8 million viewers, 
down from 3.5 million households and 
6.2 million viewers in 2007. according 
to Nielsen. However. Univision.com re- 
ports record traffic to its Latin Grammy 
coverage, with more than 20 million page 
views, 1.2 million unique visitors and 
more than 5 million video streams. • • • ■ 



Latin 

Grammy 

Bits 

■ Wonder why so many au- 
dience members were able 
to sing along to the songs 
performed at the Latin 
Grammy Awards? Think giant 
karaoke. Large video screens 
on either side of the stage at 
Houston's Toyota Center dis- 
played the lyrics to all per- 
formed songs, prompting 
audience members to get on 
their feet on more than one 
occasion and sing. "It's the 
first time we did that." Latin 
Academy president Gabriel 
Abaroa says, adding that "it 
was prompted in part by the 
profoundness of the lyrics." 

■ John Legend says his Latin 
Grammy performance of "If 
You're Out There" with Juanes 
was the idea of an agent at 
Creative Artists Agency. 
"We're both very soulful peo- 
pie," Legend says of the 
Colombian pop/rock star and 
himself. They also have an- 
other thing in common: sim- 
ilar names. Legend's real 
name is John Stephens, while 



'XTREME' REACH 



New Acts Fuel Urban Bachata's Rise 



Every once in a while, urban bachata duo Xtreme 
will dial up the fans that leave their phone num- 
bers on the group's MySpace page. 

"They're always surprised," says Steve Styles 
(aka Steven Tejada), one half of Xtreme, 
adding that the fans know it's no prank call. 
"We get straight to the point and they just 
start screaming." 

Xtreme's cultivation of a grass-roots base has 
made it one of the most successful acts of the 
genre, which is claiming a bigger space on the 
airwaves than it ever has thanks to a slew of new 
acts. In addition to Xtreme and urban bachata pi- 
oneers Aventura, Billboard's airplay charts this 
week also feature Toby Love, Marcy Place, Bachata 
Heightz and Optimo. 

Xtreme's ability to build on its recent success 
and the efforts by other acts to achieve breakout 
sales will determine whether urban bachata is 
more than a passing fad. 

Xtreme's third album, "Chapter Dos," drops 
Nov. 25 on Machete/Universal Music Latin En- 
tertainment; the single "Through That Window 
(Enamorado Estoy)" is No. 29 on Billboard's Hot 
Latin Songs chart. Xtreme's breakthrough sec- 
ond album, "Haciendo Hlstoria," has sold 133,000 



copies in the United States and Puerto Rico, ac- 
cording to Nielsen SoundScan. tt did so on the 
back of three hit singles (one a duet with Chee- 
tah Girl Adrienne Ballon) and visits to New York- 
area schools. 

'The key to Xtreme's appeal has been their core 
representation of the bilingual urban generation," 
says Walter Kolm, president of Machete and Uni- 
versal Music Latino. "The inner-city youth recog- 
nize and associate with their style, languages and 
messages— with their lifestyle In general. This Is 
marketing through visual culture." 

And though Styles and Danny D (aka Mejia, 
Xtreme's other singer/songwriter/producer) and 
their fans all speak English, Styles says just a sprin- 
kling of English in their songs is enough. 

"A lot of Spanish people don't like Spangllsh 
even though they speak it," Styles says, adding 
that when it comes to music, "they only want to 
hear one language." 

Other urban bachata acts tike Optimo, Leny 
and Unique have yet to take off in a big way, with 
Optimo selling 5,000 copies of "Optimo FDL," 
white Leny and Unique have each sold 1,000 
copies of their albums, according to SoundScan. 
But the genre has shown promise in Europe and 




on mobile. Love is on tour in Spain, Switzerland, 
France and Italy and has sold 229,000 ringtones, 
according to Nielsen RIngScan. 

While some urban bachata acts will in- 
evitably sell more than others, Kolm believes 
that the genre's appeal to second-generation 
U.S. Latinos and international audiences, as 
well as its growing digital sales, mean that "the 
genre is here to stay for a while." 

—Ayala Ben-Yehuda 



EN ESPAf40L: AM tha groat Latin music 
coverage you've come to expect from 
BMIboard— in Spanish! Billboardanftspanol.com. 



Juanes' given name, Juan Es- 
teban, is the Spanish equiva- 
lent of John Steven. "I spoke 
Spanish in school, but I never 
tried to sing in Spanish be- 
fore," Legend says. "It was a 
lot of fun, and Juanes coached 
me on the pronunciation." 

■ Latin Grammy and Academy 
Award-winning composer/ 
producer Gustavo Santaolalla 
is writing the score for the 
upcoming film by Mexican di- 
rector Alejandro Gonzalez 
Inarritu ("Babel." "21 Grams"). 
The Spanish-language film will 
feature Oscar winner Javier 
Bardem in the leading role. 
Santaolalla would not disclose 
further details except to say 
that "it is not a musical com- 
edy." Santaolalla will once 
again write the bulk of the 
music based on the script, a 
strategy he's used with previ- 
ous scores. He previously col- 
laborated with Gonzalez 
Inarritu on "Babel," for which 
the composer won an Oscar 
for best original score. 

—Leila Cobo and 
Ayala Ben-Yehuda 
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Camp Rock 

Ole's Pop/Urban Songcamp Puts A 
New Twist On Songwriting Summits 

Most music publishing companies arrange songwriting summits 
to spark collaborations among writers on their own rosters. 

But Toronto-based publisher ole takes a different approach 
with its annual Pop/Urban Songcamp. 

Ole held its second annual Songcamp in late September at Mu- 
sicians Institute in Hollywood, where it brought together 34 song- 
writers and producers from a variety of genres and publishing 
companies to create songs for upcoming major-label albums, as 
well as film and TV projects. The participants composed 45 songs 
during the five-day event, which it staged in collaboration with Mu- 
sicians Institute and publisher Notting Hill Music. 

"We had A&R people in every day," ole creative di- 
rector Jennifer Hyland says. "They came in with proj- 
ects they were working on, so it gave writers face time 
with them to get specific directions and targets." 

Afterward, "we took a trip to New York to visit A&R 
executives who had e-mailed their artist projects to us 
to presentthe music." Notting Hill Musk: director of cre- 
ative/A&R QIana Conley says. "Some have asked us to 
put songs on hold and others have expressed interest" 

Among those reviewing the songs were execu- 
tives and consultants from Epic, Atlantic, Bad Boy 
and Nickelodeon involved in projects for the likes of Kelly Row- 
land, Menudo, Leona Lewis, Toni Braxton and Case Lee, accord- 
ing to the two executives. 

The emphasis of ole's Songcamp is on creating collaborative 
opportunities for the company's roster of Canadian-based urban 
songwriters. "There's a big pocket of talent in Toronto and in 
Vancouver but it doesn't cross-pollinate in the U.S.," Hyland says. 

For instance, ole writer Rupert Gayle has enjoyed big hits 
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with Juno Award-winning singer Keshia 
Chante and other Canadian R&B stars, 
but "not a lot of urban artists have crossed 
over into the U.S.," Hyland notes, adding. 
"We're dedicated to building bridges in 
the urban songwriting community." 

Each day, participating producers 
based themselves in Musicians Institute 
studios, while the songwriters rotated. 
Hyland and Conley put new songwriting 
teams together daily, often pairing writ- 
ers of different genres. For example, one 
day they teamed Nashville songwriter 
Steven Lee Olsen with Shep Solomon, a 
pop songwriter who has contributed to 
songs recorded by Britney Spears and 
Daughtry. and the Runners, who have 
worked with Chris Brown 
and R. Kelly. 

Occasional tensions flar- 
ed as participants wrangled over songwriter 
shares. At first, some songwriters asked Hyland 
and Conley "to settle fires," Conley says, adding 
however that neither did. 

"Some conversations on how to split a song 
might have carried over to the next day, but they 
only had five days to make a decision," Conley 
says. "At the end of the event, we had the split 
sheets and copies of songs ready for the outside publishers." 

Ole staged its first Songcamp last year in Toronto, but it moved 
the event to the United States because "we have access to way 
more projects in the U.S.," says Hyland, who brought the idea for 
a songwriting camp from her previous job with Sony BMG Canada. 

Beginning in 2003, BMG released the debut album of the win- 
ner of "Canadian Idol," the Canadian counterpart to "American 
Idol." At the end of every season, the label had eight weeks to pre- 




pare the album (and, in one season, the runner-up's debut as 
well). To meet that deadline, BMG began staging weeklong song 
camps of about 30 songwriters from different publishing com- 
panies to develop material. That continued after the label's 2004 
merger with Sony until last year, when EMI Music Publishing and 
peermusic took over the reins of the "Idol" song camp. 

The communal spirit of that annual event informs what ole is 
doing with its Pop/Urban Songcamp. Pleased with the success 
of this year's gathering, ole is mulling holding a similar event in 
Nashville focused on crossover country music, Hyland says. 

"This is an event that can only be expanded upon," she says. 
"It's really just about collaboration and people getting out of 
their comfort zones." 
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Obama-palooza 

C3 Produces Victory Rally At Concert Site 



jf^^ WAOI 



Nov. 4 was a historic night for the United 
States, the city of Chicago and — on another 
level — for C3 Presents. 

C3, an Austin-based promoter/event pro- 
ducer whose principals are Charlie Jones, 
Charles Attal and Charlie Walker, pro- 
duces Chicago's Lollapalooza and Austin's 
Austin City Limits Festival. 

It now has another produc- 
tion credit: Barack Obama's 
election night victory rally in 
Chicago's Grant Park. 

"It was definitely one of the 
coolest things I have ever been 
involved in." )oncs says. "It was 
a humbling experience and 
very emotional." 

C3's relationship with the 
Obama campaign began during the Democ- 
ratic Party presidential primaries, when C3 
produced a few outdoor rallies in Texas. 

"Their campaign office is right across the 
street from Grant Park and it's very well- 
known that we produce Lollapalooza" in Grant 
Park. )ones says. "It was a natural fit." 

The election night rally was dif- 
ferent from other C3 events not 
only in its purpose but how quickly 
it had to be put together. Those in- 
volved in the planning included 
the Obama campaign and Chicago 
police, public works, sanitation 
and the mayor's office. 

"A lot of different organizations 
had to communicate on this one. 
We just produced it on their behalf." 
|ones says. 

Another factor that made the 
event unique was the hundreds of 
media. VI Ps and guests of the cam- 
paign, staff, volunteers and other 
credentialed attendees. The press 
were sequestered in one massive 
tent, with desks, high-speed Inter- 
net and everything else they needed 
to do their jobs. 

One large video screen was situ- 
ated directly by the stage for the 
crowd In lower Hutchinson Field 
where the speech took place, and 
the city and Ci placed Jumbotron 
screens throughout Grant Park 
for ovcrfiow. 

"Where Barack Obama gave his 
speech could only hold 65.000- 
70,000 people, but there were close to a quar- 
ter-million people there, so we had to provide 
services throughout the park so everybody 
could see. hear and feel like they were part of 
history." )ones says. 

CNN called the election for Obama at 10 
p.m. Central Time, and the president-elect 
took the stage about 45 minutes later. But the 
masses had been at Grant Park for hours. 

"There were some people in line to make 
sure they were right up next to the barricades 
that waited all day." )ones says. "Published 
doors time was 8:30 p.m.. and 1 think we got 
the doors open around 6." 

The Obama campaign began taking online 
applications for rally tickets close to the stage 
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a week before the election. They ran out quickly. 

"As people were coming in they were sep- 
arated, ticket holders from non-ticket hold- 
ers," Jones says. "Ticket holders had to go 
through a couple levels of security, including 
magnetrons, if they were going to get within 
a certain distance from the stage. It was like 
the largest airport line you've 
ever seen." 

Obviously, security was tight, 
thanks to the combined efforts 
of the Chicago Police Depart- 
ment, the U.S. Secret Service 
and private security. Even so. the 
crowd was "as peaceful as a 
group of 240.000 people could 
possibly be." |ones says. 

As for Grant Park, it will con- 
tinue lobe the site of further C3 productions 
for years to come. The event producer said in 
early November that it secured a deal with the 
Chicago Park District to produce 10 more Lol- 
lapalooza events at the park. 

The reason the extension runs for 10 events 
instead of 10 years is because the music fes- 
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tival couldn't be held in 2016 if Chicago were 
to succeed in its bid to host that year's Sum- 
mer Olympics. 

A long-term contract will help C3 budget and 
make long-term deals with vendors and spon- 
sors. C3 also has a long-term deal for the Austin 
City Limits Festival at Austin's Zilker Park. 

C3's 2005 transformation of Lollapalooza 
from a tour that seemed to have run its course 
to a world-class festival is one of the biggest 
success stories in live entertainment. 

Jones says that Lollapalooza "wasn't dead. 
It was just asleep." • • 

Lj For 24/7 touring news and analysis, 
JMZ see blllboard.biz/touring. 
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Mac Daddy: STEVE JOBS 
presents new laptops 



BY ANTONY BRUNO | 



APPLE-Y EVER AFTER 



How Will ITunes Look After Steve Jobs Leaves Apple? 



What will Apple be like after 
Steve )obs? 

It's a thought that strikes 
fear into the hearts of in- 
vestors, judging from the brief 
plunge in the company's stock 
price Oct. 3 after a prankster 
posted a hoax story on a CNN 
Web site that )obs had suffered 
a heart attack. 

Until recently, the thought 
of Apple without its iconic 
leader was unthinkable. But 
the fake news report and |obs' 
noticeably thinner appearance 
at recent company events have 
prompted industry observers 
to contemplate the possibihty 
of a Jobs-less Apple, even 
though the CEO says he's in 
good health. 

At some point in the future, 
however, )obs will leave 
Apple. And his departure 
could certainly affect the 
major labels' relationships 



with iTunes, now the largest 
U.S. music retailer. 

it's no secret that relations 
between Apple and the labels 
are marked by tensions over 
the company's refusal to allow 
more pricing options and its 
unwillingness to share iTunes 
customer usage data. Label in- 
siders don't expect that Apple 
would suddenly relax its 
stance on any of these issues, 
but if Apple's 800-pound go- 
rilla were to leave the build- 
ing, it certainly would provide 
an opportunity for someone 
like Universal Music Croup 
chairman/CEO Doug Morris, 
who has been increasingly ag- 
gressive in probing for a crack 
in iTunes' armor. 

Besides having the final say 
on all things Apple. Jobs also 
u.ses the company as his bully 
pulpit. He's the 
original lech- 



THE NEEDLE AND THE 
DAMAGE DONE 

For those vinyl snobs out there who never 
went the way of the CD but find the prospect 
of portable digital music just too irresistible, there's 
hope. The Denon DP-200 USB turntable comes with, 
as the name implies, a USB port that allows users to 
port their vinyl albums into either a computer or di- 
rectly into a USB flash drive. It supports 33 and 45 rpm 
speeds, comes with a magnetic cartridge and offers the 
choice of either silver or black. It also comes with music 
manager software to make the transfer process even 
easier. The hitch? It's only available in Japan for the 
equivalent of about $320. There's no word yet on when 
it will make its way to U.S. shores. —AB 




business rock star, so his 
words carry weight — and he 
knows it. When the labels 
began pushing for variable 
pricing, Jobs made headlines 
by calling them greedy. When 
Apple began feeling pressure 
to make the iPod ecosystem 
interoperable with other de- 
vices, lobs blamed the labels 
for insisting on digital rights 
management in the first 
place and managed to make 
EMI's decision to strip DRM 
from its iTunes tracks seem 
like his idea. 

But now that iTunes sells 
more music than any other re- 
tailer, iTunes head and VP of 
Internet services Eddie Cue — 
who label insiders say is just 
as dismissive of label concerns 
as his boss — may not need 
Jobs' charm to have his way. 
Timing will play a role here, 
too. Should |obs leave 
sooner rather than 
later, the company 
can continue to 
rely on iTunes' 
momentum to 
beat back the labels' 
demands. If he stays on 
for a while, giving time for 
iTunes competitors like Ama- 
zon to expand their influence, 
his departure could represent 
a bigger change. Of course, a 
lot will depend on who re- 
places him. Any company with 
a charismatic leader is bound 
to face a rough transition, but 
Apple is considered especially 
vulnerable due to its notori- 
ous lack of transparency. 



So who will succeed Jobs? 
A recent Fortune article fo- 
cused attention on Apple COO 
Tim Cook, who filled in as 
CEO for a few months in 2004 
when Jobs was recovering 
from his cancer surgery. But 
Cook is more of a business lo- 
gistics and operations expert 
than a design visionary or 
master pitchman. While sales 
and operational functions al- 
ready report to Cook, design 
and marketing remain under 
lobs' direct purview. 

In perhaps a sign of 
things to come, Cook was 
given major stage time at a 
press event In October 
where several new MacBook 
laptops were unveiled. De- 
sign chief Jonathan Ive also 
shared the spotlight. In the 
past, Jobs would often han- 
dle two-hour keynote pre- 
sentations by himself. 

So far, there's no sign that 
any one Apple executive can 
replicate all of Jobs' strengths 
in negotiation, design and 
marketing. 

"Steve's rock star stuff got 
them to where they are. and 
for a time it will be as if he's 
still in the room." says digi- 
tal media consultant and for- 
mer EMI music executive Ted 
Cohen. "Operationally, they'll 
be fine. There's a really good 
brain trust there. [But] I don't 
know who jumps into that 
spotlight." ■■■■ 
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BITS & BRIEFS 



USE IT OR LOSE IT 
The NPD Group released a 
report showing how 
portable device owners are 
using their gadgets more 
than ever, with 46% of 
smart-phone users in par- 
ticular saying they use their 
device more than they did 
three months ago. And of 
them, music is a key driver. 
The research group's 
"Portable Devices" study 
shows that users are buying 
or otherwise downloading 
between 4.2 to six songs 
per month from portable 
devices that support the 
function, the highest vol- 
ume of any other content 
type when applied across 
all devices. However, indi- 
vidual devices like the 
iPhone, have seen a surge 
in game usage in the last 
three months. 

FROM FRET TO 
PHONE 

Music and game fans sign- 
ing up for AT&T's high-speed 
Interrwt service or its U-verse 
TV plan will get a free "Gui- 



tar Hero World Tour" bun- 
dle. The special version of 
the game wilt feature AT&T 
logos and other branding in 
the virtual concert venues, 
where the AT&T Park in San 
Francisco is a featured loca- 
tion. Also, AT&T wireless cus- 
tomers will have exclusive 
access to content for tfie mo- 
bile version of the game, in- 
cluding downloadable songs 
by as-yet-unnamed artists. 

TEAMWORK MAKES 
THE DREAM WORK 
Jambaseand ReverbNation 
have joined forces to trade 
concert data from their re- 
spective services. Under the 
deal, members of both serv- 
ices will be able to post their 
concert dates to either site 
and receive automatic con- 
cert listings. Jambase Is 
known primarily as a source 
of concert listings and re- 
views. ReverbNation, mean- 
while, is a sort of social net- 
work for artists that offers 
members a slew of digital 
promotion, communication 
and sales tools. 
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School's in: 
ARTeria Valencia 




BY HOWELL LLEWELLYN 



Wrong Chord 

Collecting Society Under Fire For New Berklee School 



MADRID — Members of Spanish authors and pub- 
lishers collecting society SGAE are criticizing the 
cost of a music school it is building in cooperation 
with the Berklee College of Music in the Mediter- 
ranean city of Valencia. 

SGAE is spending a reported€100 million {$126.5 
million) to construct a 27-story building that will house 
the Boston-based Bcrkice's first college outside the 
United States. Berklee Valencia. The school will rent 
roughly half of the building's floor space from SGAE 
under a 20-year contract, with residential and com- 
mercial clients occupying the rest of the structure. 

The Valencia facility, which will be called ARTe- 
ria Valencia, would be SG AE's most ambitious proj- 
ect yet under its €300 million (S379.6 million) 
ARTeria Multi-Space program, which plans to de- 
velop 17 cultural centers for the promotion of Span- 
ish and Latin American music. ARTeria has opened 
four cultural centers to date, two in Spain and one 
apiece in Mexico and Argentina. 

But leading SGAE members, some of whom had 
already been critical of ARTeria, have raised concerns 
over the projected cost of the Valencia building. 

"My opposition to ARTeria investment as prop- 
erty speculation is well-known." says Alvarode Tor- 
res, an SGAE board member and managing director 
of Wamer/Chappell Spain, describing the Valencia 
project as "a disproportionate, outrageously expen- 
sive and risky adventure." 

Although SGAE executive president Eduardo 
Bautista counters that such opposition is "not rep- 
resentative of the current of opinion about the proj- 
ect" among SG AE's 91 .300 members, executives at 
Universal Music Publishing Spain and EM 1 Music 
Publishing Spain echo Warner /Chappell's concerns 
about the project's cost. 

"We are very worried about this." Universal man- 
aging director Carmen Ldpez says, noting that the 
projected cost of the building exceeds tlie orii: 
inal estimate of €90 million ($114 millio 
made two years ago. 

Meanwhile, EMI managing director Santi- 
ago Menendez-Pidal .says, "It is not the mi.ssion 
of SGAE to invest in property developnit-nt." 

SGAE collects royalties from a sales tax 
on blank recording media, which is meant 
to compensate the music industry for 
unauthorized copying. Spain's intellcL- 
tual property law allows SGAE to in 
vest 20% of those royalties on culture 
promotion efforts, such as 
participation in international trade 
fairs like MIDEM. Popkomm or 
Cubadisco. Bautista insists the AR- 
Teria program is in accordance 
with these regulations and the col- 
lecting society's own statutes. 
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It is "an excellent initiative that fills us with pride 
and is supported by SGAE members practically 
unanimously," Bautista says of the Valencia build- 
ing project. 

Berklee Valencia is projected to open in Septem- 
ber 20 U . The Valencia city council has ceded 65,617 
square feet of land for the project under a 50-ycar 
lease to SGAE. The collecting society will use rental 
income it cams from the building to pay off the debt 
it took on to finance construction. 

In a press release that Berklee issued in October, 
the school said that the Valencia building will be "an 
iconic tower" designed by the young Spanish archi- 
tect Anton Garcia-Abril. 

"We at Berklee understand that a project of this 
scope and impact will excite the passions of many," 
Berklee VP for international programs Larry Mon- 
roe says. "But we are confident that the music and 
cultural communities will be as positive as we are." 

Berklee Valencia expects to have 1,000 stu- 
dents: 200 from the United States, 300 from 
Spain. 200 from Latin America and 300 from the 
rest of the world. In addition to music courses, 
the school will offer what it calls a global enter- 
tainment industry master's degree, the first such 
program in Spain. 

The idea for Berklee Valencia emerged after 
Bautista became a member of Berklce's board of 
trustees in 2006. 

"We discussed music genres in the 21st century 
and why didn't Berklee find a center outside the U.S. 
for the study of new music and cultures." he recalls. 
"I proposed Spain, where all this exists — music and 
cultures from Spain. Europe, Latin America, North 
Africa, the Middle East." 

Duringan Oct. 16 ceremony to commemorate the 
laying of the Valencia building's foundation stone, 
Berklee president Roger Brown said the school had 
Iso considered sites in China and India but was 
won over by Spain's progressive government 
jud Valencia's Mediterranean climate. 
Monroe describes Valencia as Berklee's 
iiiggest step since | forming in) 1 945." It will, 
laims, allow Berklee to "train highly 
q ualified students for 21st century 
music business realities — and 
exert a global influence on the fu- 
iLire music industry." 

Despite Berklees enthusiasm 
for the new school, such critics 
as Warner/Chappell's de Torres 
remained unswayed. He says. 
"Projects developed under the 
ARTeria name, including 
Berklee Valencia, are too far away 
from the authentic objectives of 
a collecting society." 
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THE ROYAL 
SCAM? 

Italian Fraud Investigation Targets 
Members Of Collection Society IMAIE 



MILAN — An investigation into the 
misappropriation of unclaimed per- 
formance royalties has left the Italian 
collecting society IMAIE (Institute for 
the Protection of Performing Artists 
Rights) facing an uncertain future. 

Guardia di Finanza, the Italian 
Ministry of Economy and Finance's 
law enforcement arm, is investigat- 



$21.5M 

Amount of performance royalties that 
IMAIE collected in 2007 



ing several performers who are 
IMAIE members for alleged fraud, 
charges haven't been filed. Italian 
media reports claim that relatives of 
the IMAIE members in question are 
also targets of the probe. 

"The body's credibility has been se- 
verely compromised by the investiga- 
tions and by poor management in 
general," says Emilio Miceli, president 
of Italian communications trades 
union SLC-CISL, which has two seats 



on IMAIE's 14-member board. 

Although the financial irregularities 
being investigated first came to light in 
2006, they involve royalty money col- 
lected from the broadcast and public 
performance of recorded music from 
1975 to 2000— after the Italian govern- 
ment made performance royalty pay- 
ments compulsory but before IMAIE's 
^^^^ inception in 2002. Collecting 
society SCF, which handles 
performance royalties for la- 
bels, collected the money 
retroactively on behalf of 
IMAIE and placed it in an 
IMAIE-administered fund. 

Under its constitution, 
Rome-based IMAIE is permit- 
ted to use unclaimed royalties to fund 
research, as well as promotion, train- 
ing and professional development pro- 
grams. The IMAIE members under 
investigation allegedly funneled an un- 
specified portion of the €24 million 
(S30.3 million) collected during the pe- 
riod in question to nonexistent projects. 

According to an IMAIE statement. 
Guardia di Finanza is investigating 174 
projects, of which 163 were music- 
based and 11 were audiovisual. Most 
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»> DUTCH DANCE 
PROMOTER ID&T OPENS 
DOWN UNDER 

Amsterdam-based dance promoter ID&T 
is setting up Australian offices in Sydney, 
Melbourne and Brisbane this month. ID&T 
tested the n>arket by staging its Q-Dance 
festival in three cities in February. It will 
work with dance promoters Simon Coffey 
and Brad Drummond as local partners and 
plans up to 14 shows in Australia by the end 
of 2009. 'The dance scene In Australia is 
very healthy," ID&T managir>g director Dun- 
can Stutterhelm says. "Some of the t^ands 
are better than those In Europe, and audi- 
ences are supportive of live events." ID&Fs 
Sensation dance event, which launched in 
2000 and is expected to be held in 22 
countries In 20O9, will make its Australian 
debut New Year's Eve at Telstra Stadium 
in Melbourne. —Christie EHezer 

>>>A&B SOUND FILES 
FOR BANKRUPTCY 
PROTECTION 

Vancouver- based A&B Sound, once a 
retail fixture In Western Canada, has 



filed for bankruptcy protection. The 
chain, which was formerly among the 
largest in Western Canada with 21 
stores, was down to three when It filed 
Nov. 7. It closed its best-known loca- 
tion, on Seymour Street in downtown 
Vancouver, in August. The chain previ- 
ously filed for bankruptcy protection in 
2005 and was acquired by computer 
maker Seanix Technology for an esti- 
mated $25 million Canadian ($20.3 mil- 
lion). The trustee running the bank- 
ruptcy. MacKay & Co., issued a comment 
to A&B customers on behalf of manage- 
ment, thanking them for their commit- 
ment to the chain.— /?obe/t Thompson 

>>>FRENCHBIZ 
FALTERS, DIGITAL 
REMAINS STRONG 

The wholesale value of the French 
recorded-music market during the 
first nine months of 2008 totaled 
€382 million ($483 million), down 
13.9% from €443.9 million ($561 mil- 
lion) in the corresponding period 
last year, according to labels trade 



Cm 



'Irregularities were 
brought to our attention 
by our internal auditor 
and we asl^ed the 
legal authorities to 
investigate. IMAIE 
is strong and will 
continue to function.' 

-EDOARDO VIANELLO, IMAIE 




had budgets of less than €20.000 ($25,238). al- 
though one sought €774,000 ($976,633) to pro- 
duce a concert DVD. 

Tensions within IMAIE have been growing 
since May, when then-president Sergio Perti- 
caroli and eight other IMAIE board members 
resigned following disagreements over the or- 
ganization's handling of the situation. 

SLC-CISL's Miceli says the union has asked 
the Ministry of Cultural Heritage and Activi- 
ties to place IMAIE under government- 
appointed commissioncrship. 

"Its organization needs to be changed radi- 
cally if it is to continue," he says. 

IMAIE president Edoardo Vianello insists 
that the organization will pursue business as 
usual while the investigation is ongoing and 
argues that as a private body, IMAIE cannot be 
put under a commissioner's control. 

"Irregularities were brought to our atten- 
tion by our internal auditor and wc asked the 
legal authorities to investigate.' says Vianello. 
a popular Italian singer during the '60s who 



was elected to his post in May following the 
board resignations. 

Vianello says the publicity surrounding 
the investigation has been fanned by "fac- 
tions within IMAIE" to discredit others 
ahead of internal elections due in February. 
He adds that IMAIE is "strong and will con- 
tinue to function." 

Music industry lawyer Alberto Pojaghi — a 
former president of IFPI-affiliated labels body 
FIMI — says that if any IMAIE members are 
convicted of fraud, "it should not have legal 
consequences for the organization itself, as the 
responsibility is personal." 

IMAIE collected about €17 million ($21.5 
million) in royalties during 2007, which is "ob- 
viously an important source of income for 
artists," says Mario Limongelli. president of 
the independent labels body PMI. 

"We sincerely hope IMAIE will resolve its as- 
sorted problems as quickly as possible." he 
adds. "We're confident that it will regain cred- 
ibility once that happens.' 



body SNEP. That marked a slower rate of de- 
cline than the 20.5% year-on-year drop 
posted during the first nine months in 2007. 
The improvement was due mainly to stronger 
growth in digital sales, which surged 52.6% 
to €52.8 million ($66.9 million). Digital rep- 
resented 14% of the French market during 
the period. SNEP president Chrlstophe 
Lameign^re, who is also Sony BMG France 
chairman/CEO, says the digital growth was 
mainly attributable to new services from 
French mobile carriers Orange and SFR. 

—Aymeric Pichevin 

>»UNGER-HAMILTON HEADS 
UPPOLYDOR 

Former Virgin U.K. boss Ferdy Unger-tHamilton has 
been appointed president of Polydor Records, 
marking his return to Universal Music Group. He 
will report to Universal Music U.K. chairman/CEO 
David Joseph and his appointment takes effect 
Dec. 8. Unger-IHamllton first joined Universal in 
1996 as managing director of the Polydor-affili- 
ated Go Beat, vrorking with acts including Gabrielle 
and Portishead. Unger-Hamilton then moved to 
Island In 2002, signing Keane. In 2006, he left to be- 
come nnanaging director of Virgin Records. He was 



promoted to president of A&R Labels, Virgin, as 
part of EMI's restructuring in April but left shortly 
after. Unger-Hamilton replaces former Polydor co- 
president Colin Barlow, who was appointed pres- 
ident of Geffen U.K. in Octol>er. —Andre Paine 

>>>FINLAYSON TAKES NEW 
ZEALAND ARTS PORTFOLIO 

New Zealand prime minister-elect John Key has 
appointed National Party member of Parliament 
Chris Finlayson to the posts of attorney general 
and minister of arts, culture and heritage. Before 
entering Parliament in 2005, Finlayson practiced 
law in Wellington for 25 years and was a partner 

at Bell Gully, one of the country's oldest law firms, 
where he was a specialist in intellectual property. 
In New Zealand's Nov. 8 election. Key's center- 
right National Party defeated the ruling Labour 
Party of outgoing Prime Minister Helen Clark. The 
new administration has yet to unveil detailed arts 
policies, but in its manifesto the National Party 
pledged to retain funding for such key public 
bodies as New Zealand On Air and the New 
Zealand Music Commission. —John Ferguson 
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with FEA RGAL SHARKEY 
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As the singer of Northern Irish pop-punk pioneers the Undertones, Feargal Sharkey 
recorded the iconic "Teenage Kicks" in 1978. Some 30 years on, he still displays 
punkish idealism and energy as CEO of the music industry lobbying body U.K. Music, 
which launched in October and replaced British Music Rights. 

Sharkey shelved his recording career 16 years ago to work in A&R, then with vari- 
ous music industry bodies. Here he reveals his hopes for U.K. Music, which repre- 
sents eight trade groups, among them labels bodies the BPt and AIM, collecting so- 
cieties MCPS-PRS Alliance and PPL. and the Music Managers' Forum (MMF). 



O What was the thinking behind the 
launchofU.K. Music? 

[British Music Rights chairman] Andy 
Heath and I had been aware for some time 
that we had similar views about a single 
voice for the industry. There had been some 
discussion before when maybe the timing 
wasn't right. With the current climate eco- 
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nomically, the industry needs to be trying 
to cooperate as much as possible. Every- 
body was actually incredibly receptive. 

Q What about including other voices 
like the newly formed performers' body 
the Featured Artists Coalition or the 
Music Producers' Guild? 

We're trying to Icccp it to a very cIohc nu- 
cleus for the first 1 2 months. I'm quite ex- 
cited by the idea of the FAC. No disrespect 
to my own [industry] peer group, [but] the 
biggest asset the music industry ever had 
was the artists. 

The MMF have been discussing offer- 
ing one of their observer seats to the FAC. 
and there's a very similar conversation 
going on with the studio producers. 

O How will you resolve internal 
differences— say there was a major-label 



merger that the majors In the BPI and the 

indies in AIM had opposite views on? 
British Music Rights' constitution had a 
mechanism to call for a vote — it was never 
once used in 10 years. They managed to sit 
around the tabic and come up with solu- 
tions that worked for everybody. ! can't see 
any reason at all why we should not be able 
to replicate that in U.K. Music. 

O Industry lobbying has con- 
vinced U.K. Internet service 
providers (ISPs) to write warning 
letters to copyright infringers. But 
realistically, isn't legislation needed? 
The government has made it very 
clear their preferred option is that 
we come up with workable com- 
mercial solutions. 

I ihink we'll have to be patient 
with ISPs. But I'm very optimistic 
that in the next three to four months 
we'll begin to see the rollout of new 
digital music services and we will 
begin to make some assessment as 
to what impact those letters have 
been having. 

^ What can you tell us about the 
Music Industry Manifesto you're 
preparing for early 2009? 
It's just literally asking where we want 
to be in 10 years' time. Let's get the best 
minds available in a number of very spe- 
cialist areas — both within and external to 
the industry — and let's come up with a plan 
and a strategy. It will feed in globally rec- 
ognized economists helping us develop a 
vision of the future. 

O How would you like U.K. Music to 

help artists like yourself? 

Well, I have a huge admiration for the 
French in many ways, where they treat the 
whole idea of creativity and culture as just 
such an ingrained part of their sense of self 
and national identity. They go to extraordi- 
nary lengths to support their creators. 

I have a vivid recollection of going to see 
my bank manager and trying to get a £\00 
($1481 loan to buy an amplifier. I think he 
was still laughing when I was five miles 
away. {But] somebody else lent me that jflOO 
and I got to buy that amplifier. ■ • • • 
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MANAGEMENT 



BY CORTNEY HARDING { 



Back On The Block 



Don lenner 
Returns With 
New Management 
Company 

Don lenner is halfway through ex- 
plaining the structure of his new 
management and production com- 
pany IMO when an assistant comes 



by with an urgent message. 

Hot Chelie Rae. an up-and-com- 
ing IMO band from Nashville, is en 
route to a gig on New York's Lower 
East Side but is in urgent need of 
some equipment. Without break- 
ing a sweat. lenner rustics up some 
drum stands from a nearby studio 
and hauls them down to his Range 



Rover. Talk about a full-service man- 
agement company. 

Even if IMO won't be able to pro- 
vide all its bands the former head 
of Sony Music to act as their roadie, 
the new venture has plenty to offer. 

lenner has acquired a stake in 
New York production and publish- 
ing company the Lodge, the Sta- 



Likely Lads: HOT CHELLE RAE 
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NASHVILLE CATS 

Hot Chelle Rae Teams With lenner's IMO 



tf the waiting was the hardest part for Hot Chelle Rae 
frontman Ryan-Keith FoMese. he's not letting on. 

"We made a collective decision that we needed 
to be playing great songs before we started putting 
ourselves out there." he says. 

And it looks like that patience has paid off. The 
band recently signed a record deal with Jive and is 
currently on a U.S. tour with Verdera. a Kansas City 
rock band signed to Epic. 

Of course, Hot Chelle Rae had some good advis- 
ers telling it to hold on. The band, which is co- 
managed by John Hamlin and Don lenner, signed its 
deal with Jive through Its production deal with IMO. 

Their counsel will be welcomed by the young 
Nashville band, whose members range In age from 
just 16 to 24. 

Then again. Hot Chelle Rae also has other trusted 
advisers it can turn to. Follese's dad is Keith Follese. 
who was named ASCAP's songwriter of the year in 



2001 and has written hits for Tim McGraw, Faith Hill 
and Lonestar. And if guitarist Nash Overstreet's last 
name rings a bell, that's because his dad is famed 
singer/songwriter Paul Overstreet. the 2003 BMI Hall 
of Fame inductee who's penned hit songs for Randy 
Travis, Tanya Tucker, Kenny Chesney and many others. 

According to Ryan-Keith Follese, the band hasn't 
decided whether it will take advantage of all the re- 
sources of the Lodge and the Station, but he says it 
would be "great." Right now, the group is just ex- 
cited about the recent signing. 

"Jive is going to be the big brother that takes us all 
the way," Follese says. "We went in and felt comfort- 
able immediately." 

The feeling is mutual, says Jeff Fenster, senior VP 
of A&R at Zomba Label Group. 

"This band has everything we were looking for," 
Fenster says. "Great songs, great musicianship, a great 
work ethic and. best of all, great haircuts." — CH 



tionand the Diner (LSD). All IMO 
acts will have access to the facili- 
ties of the Lodge, which produces 
original music for commercials, 
TV shows and film, and to video 
production company the Station 
The Diner, which controls the pub 
lishing for songs written by com 
posers working for the Lodge 
doesn't publish the work of out 
side artists.) 

A band signed to IMO for a pro- 
duction or management deal could 
come to LSD with its songs and 
use one of the nine in-house stu- 
dios to record, according to LSD 
founder Drew Stein. The band 
could also work with one of LSD's 
in-house composers or call upon 
the staff to do remixes or even act 
as session players. 

The band could then head over to 
the Station, where. Stein says, it 
could make a video, then edit and 
distribute it. as well as create elec- 
tronic press kits and even ringtones. 

This wealth of in-house services 
was only part of the reason why len- 
ner decided to work with LSD, he says. 

"I wanted LSD to be my partners 
because of their level of passion for 
music." lenner says. "Working with 
them gives me a great platform to 
build on. There is a lot of action and 
there are so many resources." 

lenner hopes to use these re- 
sources to build his management 
and production business, as well as 
a digital distribution company, al- 
though bands signed to IMO would 
not be required to use it. 

"1 want to make sure my bands 
have the flexibility to choose distri- 
bution through a major, an indie or 
IMO," he says. "I want to make sure 
we're not working within a one- 
size-fits-all framework. Part of why 
I like working with LS D is that it af- 
fords bands the ability to have a lot 
of options.' 

lenner bought into LSD earlier 
this year but Stein says he has 
known him as a family friend for 
much longer. 

"When he first came iii. he was try- 
ing to figure out what his new busi- 
nesses should be," Stein says. "In an 
industry where things tend to move 
slowly, this was one of the fastest 
moves we made. We were instantly 
in business together. We started IMO 
together and we haven't had a minute 
to stop and think since." 




IMO's partnership with LSD will 
extend beyond artist management. 
They are also collaborating on a 
soon-lo-be-launchcd widget that 
will allow users to share a library of 
preapproved content with other 
friends online. That content will in- 
clude not only music but games and 
film/TV content, lenner and Stein 
declined to provide further details, 
but they promise it'll be good. 

"Don came to us with this seed 
of an idea for the widget," Stein 
says. "Our [chief technology offi- 
cer], Andy Hong, and I took the idea 
and blew it up." 

Hong is a former programmer 
for digital audio company Digi- 
design, where he was on the team 
that developed Pro Tools. 

The widget is the only part of the 
IMO-LSD partnership that has out- 
side funding. "The software side of the 
business is capital-intensive, and we 
do have investors who see an oppor- 
tunity to invest in the widget," Stein 
says. Citing privacy agreements, he 
declined to name any of the investors. 

Being busy is a relief for lenner, 
who had took time off after he left 
Sony in 2006. 

"It afforded me the opportunity 
to sit and think and listen to music 
and get out of the echo chamber," 
he says. "I was able to create a set 
of priorities and figure out how to 
go after them, and when I came to 
LSD, I knew it was the perfect fit. 
I've never met a more excited group 
of people in my life." •••• 
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Don lenner may have had a notorious temper as president of Columbia Records and chairman/CEO of Sony 
Music Label Group U.S. But it doesn't show once during a sprawling interview with Billboard— his first exten- 
sive, on-the-record talk in more than a decade, lenner is pleased to discuss his new business, finding synergies 
in working with the advertising production company the Lodge, the Station and the Diner (see story, oppo- 
site page) and a new management company called IMO, as well as securing capital to get a new distribution 
platform/widget off the ground. 

Indeed, lenner looks downright happy and rested. He smiles easily and often. And he's got good reason to 
be content. Sony BMG paid him handsomely (he can't name the figure due to confidentiality and noncompete 
agreements) when he resigned in 2006. His feathered hair, in place from his earliest days at Sony BMG, is still 
present in abundance, even with a touch more salt and pepper. 

His current office in downtown Manhattan is comfortable but modest. A targe chocolate sofa wraps around 
one corr>er, and a rustic wooden desk starxis in another. The only hints of his past are a platinum award for Prince's 
"Musicology" and a framed Jeff Buckley tour poster. 

"I actually have no regrets," lenner says. "I would have never, ever thought that when I started out as a mail 
boy at Capitol that I would achieve what I've achieved. This is what t know, this is what I'm great at, this is what 
I love, more than anything except my family." 



How did you get started In the 
music business? 

I got my start in 1%9 and 1970al llic 
Capitol Records mailroom. My 
brother Jimmy got me a job there 
after I hurt myself playing football 
in high school, which meant that I 
couldn't get a scholarship. He was 
in a lot of bands growing up. and I 
was sort of the roadie and 1 did some 
hand claps and Iwckgroimd vocals, 
that kind of stuff. 

And then you went to work with 
your brother? 

At that particular time. 1971. it was 
C.A.M. USA and we had a publish- 
ing, production and soon-to-be man- 
agement company. From '71 
through '77. we worked with Grand 
Funk Railroad, the Raspberries. Eric 
Carmen, the Bay City Rollers and 
Blood, Sweat & Tears. 



|immy would produce the records, 
and I would mix or master the sin- 
gles. We did a Blood. Sweat & Tears 
record and 1 got to meet Clive Davis, 
who was then the head of Columbia. 
We struck up a really good relation- 
ship that is still strong to this day. 

And Davis eventually hired you at 
Arista. Talk about the early days. 

We would enjoy many nights to- 
gether listening to new music, him 
asking me my opinion and coming 
up with plans. He was very agile 
when it came to talking about pro- 
motion or sales or marketingor pub- 
licity. To have had that wealth [of 
expterience] but then to have it re- 
fined by him was like Harvard. 

What great music do you remem- 
ber from that time period? 
In the early days of Arista, it was a 



bit of a struggle to say that there was 
great music. But we loved some of 
the songs and the artists we had: Billy 
Ocean, the Kinks. Patti Smith, the 
Thompson Twins. Then Whitney 
Houston started to come and — like 
Whitney Houston or not — those 
early records were great. We also did 
Aretha Franklin's comeback with 
"Freeway of Love." 

And you became executive VP 
and GM at Arista. Then what 
happened? 

I was offered a lot of jobs, and I never 
wanted to leave. But when Tommy 
[Mottola] was about to take over (Sony 
Music] and offered me |the opportu- 
nity] to head Columbia at 36 years 
old and assured me that 1 could do 
what 1 wanted ... it .seemed to me 
that it was the place for me to take 
the next step in my career. 



Is there a single thing that 
you're most proud of from your 
time at Sony? 

Well, there's two different lives for 
me at Sony. First there was Colum- 
bia, which I ran from '89 to 2003. 1 
was the youngest president ever, 1 
was there the longest, and seven out 
of those 13 years we were the No. 1 
label without a purchase, all home- 
grown acts. 

Then Andy Lack came in, you 
were promoted, and the merger 
happened. 

Andy came in. I was promoted to 
chairman of U.S. [recorded music], 
and then Andy assessed the music 
business as he saw it and decided that 
we needed to merge with someone. 
You can see the \^Teckage of that par- 
ticular three-year period, what's hap- 
pened to the company subsequently 
and now Sony buying it back, and you 
can make your own assessment of 
whether or not that was a good thing. 

Conventional wisdom is that 
these were just two distinct cor- 
porate cultures. Was that part of 
why the merger didn't work? 

I think that's very accurate. And 
[there was] something Mel Karmazin 
told me right after the merger hap- 
pened — he said it can't work because 
there's no clear leader. 

In the end, why do you feel you 
had to leave Sony BMG? 

We were told that they have to make 
wholesale changes to the company 
and after 20 years, that was it. One 
day. one conversation. There were 
some clear signals, but it didn't nec- 
e.ssarily mean it was going to be that 

Can you talk al>out any of those 
signals? 

A few months earlier, [then-presi- 
dent of Sony Music Nashville] \ohn 
Grady got fired under my watch with- 
out me t>eing told. 

Who did that? 

1 can't comment, but it was done. 

Were there other signs the end 
was coming? 

There was a confluence of insanity. 
We had that whole protective chip 
(root-kit controversy] that happened, 
which destroyed all of our records. 
We had nothing to do with It — it was 
a shock to [Sony Music Label Group 
president] Michele [Anthony] and 
me. So all of a sudden, our entire 
fourth quarter was destroyed by this. 
Enormous returns. We blew album 
after album after album. 

Whose decision was that? 
[Current Sony BMG president of 
global digital business and U.S. sales] 
Thomas Hesse's department. 



who accepted your resignation? 

[Sony BMG chairman] Rolf Schmidt- 
Holtz. 

He called you Into his office and 
It was Just like, "This Is It?" Short 
conversation? 

Forty seconds? He and Tim Bowen 
were there. 

And then you flew under the radar 
for a white. 

I had a year of noncompete tied to a 
payment, so I needed to just chill out 
for a little while. 

Right around that time your name 
started surfacing with EMI. 

I was involved in the group that 
made the second-best bid for 
EMI. And I was going to run it be- 
cause 1 believe in that catalog; I 
believe that for the price that we 
were going to get it, it was going 
to be a very profitable company, 
and I believe that we were going 
to be able to run it like a real 
music company. 

Is it true that One Equity was your 
key financial partner? 
They were the ones, yes. 

Are you still working with any 
Sony BMG artists? 

I am. but I can't say who. \ do have 
relationships and 1 do consult with 
certain artists. 1 also haveanew artist 
that I just signed to jive. 

Talk about how you wound up 
with this current business. 

I've known [current business part- 
ner) Drew Stein for a long time, since 
he was in college. His dad has been 
my business manager for 20 years, 
and 1 knew what he was doingdown 
here at the Lodge. As you know, we 
also have an Internet play with our 
widget (see story, opposing page], 
and that came about by the idea of 
using analytics and creating a new 
distribution stream. 

How does it feel after all this time 
to have a fresh start? 

Itfeelsfree. I feel that people are en- 
trusting their lives to us in the 
recorded-music side, and I'm very 
proud of that. This is my choice, and 
no one else's, that I'm going to ded- 
icate myself to the artistic side of the 
music business. With the artists that 
we're working on now and being so 
engaged witli llicm and new produc- 
ers. I feel like I'vecomo full circle in 
my 36 years of experience. And the 
more 1 can get back to working with 
the artists, which was the majority 
of my life, the happier 1 am. 



Joiz 



For more on lenner's history 
and his work with Sob Pylan 
and Bruce Springsteen, 
go to blllboard.blz. 
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Holdinga brick red velvet 
cupcake with white frost- 
inq and colored sprinkles 
innis hands. Akon stands 
Gtop an extended conference roofn 
table at Universal Records' New York 
headquarters. He's ecstatic. ■ The 
singer/songwriter/producer, clod in 
a crisp, white button-up shirt; a 
block tie; vest; and jeans, and sport- 
ing perfectly rippled waves in his 
low-cut hair— "tour hair looks good, 
baby," Universal Records VP Sylvia 
Rhone would later compliment 
him— is telling a story that ploys 
like 0 scene out of a movie. 

During an attempted heist overseas, he and manager Big (ah 
jumped out of a moving car with their fists balled underneath 
their shirts to make it look as if they were canning guns. As a 
slew of gunshots battered their vehicle, a member of his mar- 
keting team, a young guy, yelled in a woman-like pitch, "Duck!" 

The story sends a wave ofloud bellows across the room. Akon 
runs over to the young man — who is blushing — and thanks 
him for being there for him during the making of this album. 

There's a reason Akon, born AliauneThiam. is wound up. 
The 34-year-old Senegal-born artist just completed his third 
album. "Freedom." slated for a Dec. 2 release on Konvict/Up- 
front/SRC/Universal Records. "I'm so excited about this 
album. It's a new phase for Konvict Music and 1 couldn't have 
done it without all of you." he tells the 30 staff members in 
the room. 

While his anecdotes now arc worthy of a chuckle or two. 
Akon's trying to move on from his tarnished past — and 
that's why on "Freedom" he proclaims he's adopted a new 
sound. This lime, the production is slightly different from 
his debut album, 2004's "Trouble," which has sold 1 .6 mil- 
lion copies in the United States, according to Nielsen Sound- 
Scan, and 2006's "Konvicted.' which has sold 2.8 million. 
"Everyone knows the Konvict sound already, so we had to 
switch it up — a lot," he says. "Now we're bringing the whole 
Euro-club sound." 

To help introdxice the fresh style while still catering to his es- 
tablished fan base, Akon followed his usual format of releasing 
two singles — the "double whammy," he calls it — just days apart. 
First, the fast-paced pop song "Right Now (Na Na Na)." with key- 
boards and synthetic sounds for the crossover market, dropped 
Oct. 7. and then the hand clap-laden "I'm So Paid," featuring 
Lil Wayne and Young )eezy for his urban fans, followed two 
weeks later. " Right Now" is No. 8 on the Billboard Mot 100. while 
"Tm So Paid" is No. 93. Third single "Troublemaker." featuring 
Sweet Rush, debuts this week at No. 97. 

Supporting the techno-driven club sound are songs like 
"Keep You Much Longer." a dance track about missing a past 
lover; the T-Pain-assisted "Holla Holla." a guitar-heavy song 
about cat calling; thebassy "Troublemaker," with Akon boast- 
ing about his mack game atop piano riffs; and "Beautiful," 
in which Akon sings. "I see you in the club/I wanna get with 




you/You're so beautiful," over double-speed drums. 

Although Akon is celebrating the album's completion, life 
wasn't all cupcakes a few months ago. In April 2007, during 
a performance in Trinidad as the supporting artist on Gwen 
Stefani's Sweet Escape tour, he invited an audience member 
onstage. The rapper started dirty dancing with the willing 
participant to the point of simulating sex; after the incident 
was caught on videotape and circulated on the Internet, it 
was discovered that the girl was only 14 years old. Verizon, 
which was sponsoring the tour, pulled out. 

In a statement released to the Associated Press, Akon apol- 
ogized for the incident but also said he didn't know the girl was 
underage. "It was never my intention to embarrass or take ad- 
vantage of my fans in any way, especially those under the age 
of 18," he said. "That is why we tried to make sure that the club 
did not admit anyone under 18 in the audience. Somehow, that 



standard was not met." 

Akon released the song "Sorry. Blame It on Me" online to 
demonstrate his remorse. Although the episode prompted 
Trinidad's prime minister to order a formal investigation into 
the incident, no charges were filed. 

A few months later, during a show in Fishkill. N.Y.. Akon 
carried and tossed a teenage heckler — who allegedly threw a 
bottle at the singer — to the ground. Claiming to have injured 
his arm, the teen pressed a misdemeanor count of endanger- 
ing the welfare of a minor and second-degree harassment 
charges against the artist. Akon will go to court regarding those 
charges Dec. 1. 

"Right now 1 can't speak on the incident from upstate be- 
cause I'm still on trial." Akon says. "But as far as everything 
else goes, one tiling I did learn is with success a lot of that comes 
and you have to be prepared to manage it. Good thing is I had 



While some artists shy away from flooding the market with songs, Akon employs a "double whammy" strategy of releasing 
two singles at the same time. "Right Now" and "I'm So Paid" are selling well digitally, while a brand-new single, "Troublemaker" 
featuring Sweet Rush, sold 26,000 downloads in its debut week. 
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ample time to get with good 
people and say my side of the 
story. Sometimes when things 
like that happen, you don't get 
a chance to tel! your side." 

And as if all this weren't 
enough, earlier this year 
thesmokinggun.com accused 
Akon of fabricating his back 
story, including his professed 
history — that he was a leader 
of a notorious car theft ring 
and spent four years in jail 
for it. The Web site said it at- 
tained police, court and cor- 
rections records refuting 
Akon's claims. Considering 
that Akon's previous run-ins 
with the law inspired his mu- 
sical career — including his 
first single. "Locked Up." 
which he wrote while in the 
pen, his audio trademark {the 
clanging sound of a cell door 
closing) and the name of his 
label — the allegations put his 
credibility on the line. 

Declining to go into detail. 
SRC Records founder Steve 
Rifkind says Akon's legal past 
is real but the label managed 
to get rid of most of his previ- 
ous charges from his record. 
"What happened was he did do the time, but because he couldn't 
get into certain countries due to his legal record, he was losing 
out on money." Rifkind says. "So. although he did the time, we 
cleaned up what he did. At the end of the day. as long as he makes 
great music, he'll win. He's trying to be a positive role model. He's 
an incredible person." 

Recently, after a video of Akon bumping into a female during 
a concert in Ghana surfaced on the internet, gossip sites started 
rumors that he had an anger management problem and that he 
pushed the concertgoer purposely. Akon's label immediately re- 
quested footage from the promoters and now says that the orig- 
inal clip was digitally manipulated. 

The title of the new album is reflective of Akon's attempt to 
move past his legal troubles. "Originally the album was supposed 
to be called "Acquitted." which means the same as freedom really, 
but I'm at a stage now where we are revamping the whole image 
of Konvict itself.' Akon says. "I wanted people to understand the 
word ■ Konvict' and how it came from an experience that allowed 
me to change my life for the better. Unfortunately, it wasn't com- 
ing across the way I wanted it to. So I had to make certain choices 
as far as image goes, how I speak, even with the title that 1 chose. 
'Freedom' sounds a lot more positive and it gives you a bigger 
spectrum of where you can go. It also reflected where I am headed 
as a person, as a man and as an entrepreneur." 

Akon is working on a separate edition of "Freedom" that will 
include remixed versions of all the album's original songs, in- 
cluding a potential collaboration with Bono and Sting on the title 
track. "It's such a huge, global record it only makes sense to ex- 
lend it," he says. The repackage will be available early next year. 

Whitney Houston and Michael Jackson recently had Akon-pro- 
duced songs leak on the Internet — "Like I Never Left" and "Hold 
My Hand," respectively — but Akon assures he has no informa- 
tion on whether either will release a comeback album any time 
soon. "With those types of artists you can't really say," he says. 

Akon dispels rumors of |ackson being signed to his label or 
touring with him and expresses his disappointment in the leaks, 
particularly "Hold My Hand." which was set to appear on "Free- 
dom" but now won't. "It took all the excitement away. It was a 
heartbreaking moment for both of us," Akon says. 

"We wanted it to be special. We wanted it so that when people 
got my album, it was something that was never heard — a big sur- 



prise. But. the leak stopped those plans." 

The marketing plan for "Freedom" revolves heavily around 
Akon leaving his rufiian ways behind and presenting an updated, 
more mature appearance. 

Universal Motown executive VP of urban marketing Shanti 
Das says a good example of this is his video for "I'm So Paid," 
which premiered last month and features Akon in two-piece 
suits, button-up shirts and grandpa cardigans, among other 
prim attire. "The video was shot on a huge yacht in Miami. 
There's also a helicopter scene and Akon is wearing this amaz- 
ing Christian Dior suit. We want him to be a fashion icon as 
well as a music icon." Das says. "We're working on moving to- 
ward being fashion forward and making him more of an estab- 
lished presence on red carpets." adds SRC VP of operations/ 
director of A&R lason Kpana. 

The promotional campaign includes presence on fashion and 
community Web sites, including Facebook. where they will run 
a contest based on the concept of what " Freedom" means to Akon's 
fans. There will be "Freedom" parties in conjunction with his 
charitable foundation, Konfidence. starting a week before release 
and geared toward college students. 

Akon is scheduled to make TV appearances on music chan- 
nels like BET. MTV and VHl. among others, as well as such 
network programs as "Gossip Girl" and "The Game," the latter 
catering to his younger demographic. Traditional advertising, 
including snipes, ads on bus benches and radio stops, also will 
be included. 

According to Universal's head of radio promotions Gary 
Marella, Akon will go on a stateside promotional tour the week 
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prior to release. "It will most likely be a 10- or 12-city tour with 
a couple of big sponsors," Marella says. "We will probably get 
him a big jet and do private shows all over the country." And 
Akon will go on an official tour from Dec. 1 until February and 
then to Europe right after. 

On the digital side, " Freedom" will be available as part of San- 
Disk's new sIotMusic format, which runs on microSD cards 
and is compatible with mobile phones, computers and MP3 
players. It will be bundled with a documentary video about Akon 
and the video for "Right Now (Na Na Na)" and will be sold 
through most local phone carriers at a price point similar to the 
actual record. 

Akon already secured several branding deals, including one 
witli a watchmaker in Switzerland. He will launch a traditional 
watch called the Marinello. followed by a wrist watch/phone 
combo that will have capabilities to play videos and to see the 
person you are chatting with — given they own the watch as well . 

To cap it off, Akon's stieet apparel line , Konvict Clothing, which 
has been sold for years domestically at smaller retailers, will now 
be available in department stores from Dubai to London in Feb- 
ruary. Akon will also launch Aliaune, an upscale line, for fall 
2009. Aliaune will be available in select department stores as well 
as boutiques. 

And while Akon has been in serious talks with VHl about a 
reality show based on him and his brother — who works for Kon- 
vict and bears a striking resemblance to the singer — Akon says 
for now, music is his priority. 

"As soon as 1 conquer music, 1 can relax and focus on other things," 
he says. "Right now I 'm strialy focusing on ' Freedom. ' " • ■ • ■ 
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Artists on Akon's record label span from pop to rap to 
reggae, with dance queen Lady Gaga currently making 
the most chart noise. 

RED CAFE Solo Artist 

CURRENT PROJECT: 

"The Shakedown" 
FROM: Brooklyn 
SOUND: East Coast MC with a 
relaxed flow 
RELEASE DATE: TBO 
NUTSHELL: The MC began as a 
ghostwriter and released a duet 
mixtape album with DJ Enuff, "The Co-Op. " i i o. l .:n r, 
which has sold 10,000 copies, according to Nielsen 
SoundScan, and joined Akon's Konvict roster earlier 
this year. 

R. CITY Duo 

CURRENT PROJECT: "Wake the Neighbors" 
FROM: British Virgin Islands 

SOUND: Sibling duo that writes and produces its own pop- 
rhythmic music 
RELEASE DATE: TBO 

NUTSHELL: The pair, who wrote songs like the Pussycat 
Dolls' "When I Grow Up," is trying out its songwriting skills 
for itself with "Losin'lt." 

LADY GAGA Solo Artist 

CURRENT PROJECT: 

"The Fame" 
FROM:Yonkers, N.Y. 
SOUND: Party girl singing over 
electronic-pop beats 
RELEASE DATE: Oct. 28 
NUTSHELL: Lady Gaga's latest 
single, "Just Dance" featuring 
Colby O'Donis, has made Konvict a competitor in the elec- 
tronica genre, and the single is No. 16 on the Billboard Hot 100. 
"The Fame" has moved 46,000 copies. 

FLIPSYDE Group 

CURRENT PROJECT: "State of Survival" 

FROM: Oakland, Calif. 

SOUND: Urban rap-rock 

RELEASE DATE: First-quarter 2009 

NUTSHELL: The group's 2005 debut through Cherrytree/ 

Interscope. "We the People," created a buzz and has sold 

62,000 copies. Its single "Someday" was the theme song 

for the 2006 Winter Olympics in Torino, Italy. 

COLBY D'DONIS Solo Artist 

CURRENT PROJECT: "Colby O" 
FROM: Queens 

SOUND: Pop singer with a light 
voice and teeny-bopper appeal 
RELEASE DATE: July 29 
NUTSHELL: O'Donis made a dent 
in rhythmic-pop radio with his 
single "What You Got." featur- 
ing Akon. His self-titlod album has sold 22,000 copies. 

BRICK N' LACE DUO 

CURRENT PROJECT: "Love ts Wicked" 
FROM: Kingston, Jamaica 

SOUND: Sibling Reggae duo with melodic tracks and a 

pop edge 

RELEASE DATE:TBD 

NUTSHELL: The sisters released several singles during 
the last two years, including "Love Is Wicked" and "Get 
That Clear," —Hillary Crosley 
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Six Months After 
Buying Univision 
l^usic Group, 
Universal Controls 
More Than Half The 
U.S. Latin Market. 
Where Does It Go 
From Here? 

BYLEILACOBO 



The roster of acts performing at this fall's City of Hope 
gala honoring Universal Music Group chairman/CEO 
Doug Morris included Maroon 5. signed to A&M 
Records; Mariah Carey and Rihanna. signed to Island 
Def Jam Music Group; and Luis Fonsi and David Bis- 
bal, two artists who sing in Spanish and are signed to 
Universal Music Latino and Universal-owned Vale Music. 

The diversity of the lineup didn't go unnoticed; Latin 
acts are the exception at City of Hope galas. While Latin 
music has often taken a secondary role within the major 
labels, UMG makes a point of highlighting and forti- 
fying its Latin division, a position underscored by its 
acquisition last May of Univision Music Group for a 
reported sum of $153 million. 

In 2007. Universal captured a 14.7% share of the 
Latin music market through the combined clout of its 
two labels. Universal Music Latino (with artists like 
luanes and Enrique Iglesias) and Machete (with acts 
like Wisin& Yandel). Now. for the week ending Nov. 16, 
Universal Music Latin Entertainment (UMLE) — as the 
merged company is called — commanded 50.64% of 
that same market share, a number it reached in the 
weeks following the acquisition. It was the first time in 
the Nielsen SoundScan era that more than half the Latin 
music sales in the country came from a single company. 

"The key for us is that from the very top of the com- 
pany downward, we have a major commitment to this 
genre," UMG president/COO Zach Horowitz says. 



"We are willing to treat our Latin artists with the same 
degree of importance as pop. rock and urban artists. 
They are not marginalized." 

Domestically, the purchase of Univision Music 
Group — which included labels Disa, Fonovisa, Univi- 
sion Music Records and La Calle — dramatically shifts 
the powers of Latin music in the United States, effec- 
tively cutting the number of big players in the Latin 
world from five to four. Although Univision Music 
Group was an independent distributed by Universal 
Music Group Distribution (UMGD), it was the U.S. 
Latin market-share leader, with 35.65% for 2007, fol- 
lowed by Sony BMG with 21.2%. 

Now UMLE not only commands the majority, but 
through Disa and Fonovisa also controls the bulk of 
the regional Mexican genre, the top-selling type of 
Latin music. 

"This is part of a companywide global strategy that 
Zach Horowitz set in motion more than 10 years ago." 
says Jesiis L6pez. who became president of UMLE in 
addition to his existing role as chairman/CEO of Uni- 
versal's Latin operations worldvride. "In this case, we 
wanted to be close to the regional Mexican world wait- 
ing for the opportunity of a possible sale. We were [Uni- 
vision Music Group's] strategic partners for many years 
and knew the company well." 

Lopez has focused on organization and maximization, 
choosing not to downsize a roster that now stands at ap 



Universal Music Latin 
Entertainment artists 
LUIS FONSI (above) 
and JENNI RIVERA 
(opposite page) have 
reached No. 1 on 
Billboard's Top Latin 
Albums chart since 
Universal acquired 
Univision. 



proximately 1 60 artists, and opting for restructuring strictly 
along genre lines, something not seen at any other Latin 
label. Artists were shifted internally between labels when 
necessary; Akwid, for example, went from Univision to 
Machete; lanina from Fonovisa to Universal Music Latino. 

The shared resources for all labels — and the two 
areas where there was significant downsizing — are fi- 
nance and administration, run by finance VP/CFO Joe 
Rakauskas. and business and legal affairs, run by VP 
Mark Berger. 

UMLE comprises three divisions whose presidents 
all report to Lopez: Universal Music Latino and Ma- 
chete, which includes pop, tropical and urban acts, and 
is led by president Walter Kolm; Disa and Fonovisa, 
which bring together all regional Mexican acts, under 
president Gustavo L6pez (no relation to |estis L6pez); 
and Universal Mexico and Central America, under Vic- 
tor Gonzalez. Each has its own autonomous adminis- 
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tration, marketing, promotions and sales departments. 

All three presidents are young executives who have 
gone up the ranks in Universal and whose experience 
touches vastly different areas. Kolm. for example, pre- 
viously headed Universal's operations in Chile and 
Spain and was most recently senior VP of marketing/ 
A&R for Universal Music Latino, the U.S. Latin label. 
Gustavo Lopez was the VP of Latin for UMGD before 
becoming president of Machete Music, and Gonzalez 
was president of Universal Music Argentina before 
taking over Mexico. (Beyond Mexicoand UMLE, John 
Echevarria, who also reports to Lopez, oversees Uni- 
versal's Latin American operation.) 

"The market clearly allowed us to create the UMLE 
entity," Jesus Lopez says. "It wasn't just about having 
separate companies, but getting close to the product 
ba.sed on the musical genre. By dividing by genres, I 
have teams that are far more specialized and I avoid 



50.64% 

Universal's sttare of the 
Latin market, as of the 
week ending Nov. 16, 
according to Nielsen 
SoundScan. 




internal competition." 

So far, the strategy is working. For the week ending 
Nov. 16. UMLE's artists topped three out of four Bill- 
board Latin subgenre charts and held seven spots (eight 
counting Daddy Yankee, who is distributed by Machete) 
among the top lOof Billboard's Top Latin Albums chart, 
including the No. 1 spot. The previous week, it held six 
of those spots, All told, in the five months since the ac- 
quisition. UMLE artists have held 1 0 of the 1 4 No. 1 al- 
bums on Top Latin Albums. These include releases by 
Luis Fonsi in pop and Los Temerarios and Jenni Rivera 
in regional Mexican, who all posted their highest sales 
weeks in their chart history. 

Such sales in a depressed market point to a differ- 
ent approach to the business, one that actively seeks 
sponsorships, branding and online presence as a fun- 
damental part of marketing plans, which still isn't the 
norm in the Latin world. A crucial part of the deal, ac- 



cording to Horowitz and Lopez, was negotiating the 
inclusion of TV campaigns for UMLE artists on Uni- 
vision-owned networks, although the specifics of their 
involvement wasn't revealed. 

In the digital and mobile arenas, much of Univision 
Music Group's catalog is just beginning to be exploited. 
Since the sale closed, Disa and Fonovisa's digital busi- 
ness jumped from approximately 1% of its total rev- 
enue to 4%, with projections to grow to 10% by 2009. 
(Comparatively, approximately 20% of Universal's Latin 
business is mobile and digital.) Although this doesn't 
completely ease the pain of lost physical sales, it does 
point toward new possibilities. 

Universal as a Latin company didn't even exist until 
1995, when t.6pez was brought in to start operations 
in Mexico. Argentina, Colombia and the United States. 
In the States, even after Universal's merger with Poly- 
Gram in 1999, Universal Music Latino was a fledgling 
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Clockwise, from top: Universal Music Latino/Machete 
president WALTER KOLM. Universal Mexico/Central 
America president VICTOR GONZALEZ and Disa/ 
Fonovisa president GUSTAVO LOPEZ 

label and UMGD a small player in the Latin market. 
In 2000. when UMGD was already the leading U.S. 
distributor of music, it stood dead last in Latin music. 

At that time, Horowitz approached Fonovisa about 
purchasing or distributing the label, which was the 
country's leading Latin indie. A deal wasn't struck; in 
2001 . when he heard Univision was launching a record 
label, he again made a move, contacting Univision 
Music Group president/CEO (os^ B^har. "1 tracked 
him down on his cell phone and got the distribution 
deal." Horowitz says. 

UMGD's Latin share started to grow in earnest al- 
most immediately, fueled by its distribution of Mexi- 
can indie Disa Records, which was 50% owned by 
Univision. In 2002. Univision acquired Fonovisa. and 
almost overnight, UMGD became the biggest U.S. dis- 
tributor of Latin music, with a 32.5% of the market in 
first-quarter 2003- Among the company's early devel- 
opment deals was a joint venture with Surco, Gustavo 
Santaolalla's label, which would eventually yield acts 
like Molotov and juanes. In Spain. Lopez signed a li- 
censing deal with indie Vale Music (which he eventu- 
ally purchased in 2006). which led to artists like Bisbal. 

Once entrenched as a major player in the States, on 
its end Universal Music Latino actively sought to ex- 
pand its regional Mexican roster by directly signing 
artists tike Valentin Elizalde and Alicia Villarreal and 
developing strategic partnerships with independent 
labels. In 2005. Universal launched Machete Music, 
the first full-service startup label from a major record 
company dedicated to urban Latin music. 

By year-end 2007, UMG was third in market share, 
behind Univision {which had 35.7%) and Sony BMG 
(with 21.2%). but ahead by a broad margin ft-om EMI 
Televisa and Warner, whom it once trailed. When Uni- 
vision went up for sale, given its vast catalog. U.S. de- 
mographics, UMC's philosophy of Latin expansion 
and the existing distribution relationship, it made sense 
to pursue the purchase. 

"It was sort of beachfront proprerty and this was a 
very big part of the beach," Horowitz says. "It would 
have been very difficult to have this same kind of po- 
sition without Univision." 
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With Jesus Lopez 



The direction of half the Latin music industry in the United States is ted by Jesus Lopez, chairman of Universal Music Latin 
American/Iberian Peninsula and president of Universal Music Latin Entertainment (UMLE)— but L6pez isn't making a fuss. 

Backstage at a recent Enrique Iglesias show, Lopez— dressed in jeans and a zipped-up jacket— didn't hold court; he ot)served every- 
thing from a corner of the room. Usually a hands-on executive, he wasn't there to be in the spotlight— but to support his artist. 

Six months after the creation of UMLE, Ldpez spoke with Billboard about balancir>g art and business. 



J have reduced the roster 
f little to date. Why? 

Te still in the process of 
analyzing which artists aren't 
profitable and why. Some- 
times it has very little to do 
with the artistic part and more 
with the marketing strategy. 
So, more than cut the rosier, 
1 have to make it more effi- 
cient, ril continue to sign and 
seek out acts. 

Mcstof the other majors 
hAve iargely let regional 
ifiHII^n go by the wayside. 
Prior to the Univision acqui- 
sition, you made a concerted 
effort to grow this catalog. 
I need to get to the Mexican 
audience because they're 
more than 65% of the Latin 
population that consumes in 
the United States. I think it's 



an issue of investment and 
structure and of not denying 
the reality of the market. 



I^Rit 



with the right artist and the 
right song — you can sell. I 
have to stress the importance 
of making hits. 



tite the downward 
you've seen sales 
ise. Is this the result 
of a different marketing 
approach? 

Of course, but if you don't have 
a great song — a real hit — and 
a great album, you don't get 
anywhere. Things add up. If 
you do things properly, you can 
sell even though the market is 
down 40%. I really believe that. 
If you schedule the releases 
properly, position the songs 
on time, do online work, spon- 
sorships and establish a longer 
and more intense line of com- 
munication with the con- 
sumer before you give him the 
physical CD — if you do that 
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lid this become the 
ly philosophy? 

iree or four years ago, 
when ever)'body started think 
ing the business was doomed 
This year, given the new struc' 
ture and the focus of specific la 
bels on s[>ecific genres, I think 
people will really get it. 



Sli 
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likes to balance acts 
Afferent labels. Does 
so btg complicate 
your options? 

No. It's different labels, with 
different teams, budgets and 
strategies. Up until now, I 
haven't encountered any prob- 
lem in radio or television. 



IS the role of CDs and 

iin Latin America? 

(merica continues to be 
an important source of reper- 
toire and labels have to adapt 
their business model as they 
have elsewhere in the world. 
The biggest problem affecting 
that region is piracy, both phys- 
ical and digital, which, percent- 
age-wise, is the highest in the 
world. Governments have to re- 
alize that if they don't allot re- 
sources to fight piracy, Latin 
American culture will be seri- 
ously damaged in the long and 
short term. On the other hand, 
dcmographically, Latin America 
has a bigger population than 
North America or Europe, so 
this makes it a very attractive 
market for the consumption 
of music and entertainment 
in general. — Leila Cobo 
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THIS VIKST VIV7Y YIIARS 



F I FTY 



^^YEARS 



RECORDS 



ISSUED ON THE 9TH DAY OF DECEMBER 2008, TO COMMEMORATE 
THE GOLDEN ANNIVERSARY OF THE FOUNDING OF WARNER BROS. 
RECORDS BY JACK WARNER ON MARCH 19, 1958. 

Tint; LII/jlTISI>-i:i>ITIOK COLLISCTIIILIS IBOX lllVT 

© A DELUXE 240-PAGE HARDCOVER BOOK BY MUSIC HISTORIAH, 
WARREN ZANES 

© A DIGITAL MUSIC USB DRIVE COMPILATION CONTAINING 320 
HISTORIC RECORDINGS FROM WARNER BROS., REPRISE, SIRE 
AND AFFILIATED LABELS FROM 19S8 TO THE PRESENT DAY 

© MANY NEVER- BEFORE-SEEN PHOTOGRAPHS FROM THE WARNER 
BROS. ARCHIVES 

AWiiLAiiLi; VaIP) at Wi9tmPMP.onPA:coPAn.coM 




JIMI lieHDRIX 

MY CHISMICAL ROMANCi: 

GRATi;|!UL miM» 

MADOKKA 

i:li;et\vooi> mac 
vpjmk sinatiia 

RKI) HOT CHILI •liMEIU; 
liHYA 

CRIIISH DAY 

VAN HALEN 

MICHAISL IIUIILi; 

REGIKA UMSICTOR 

THE WHITE SmMBES 

•RIHCi: 

CHUft 

CURTIS K^iY|!|i;LI> 
RAIvaOHISS 
R.i;.M. 
PAITH HILL 

ALAiiilS Mopjssirrn: 
RAiiSDY mywi^AH 
pukicadelic 
si:al 

IIIG ii RICH 
LIHICIH PARK 
JOSH CROIIAH 
RAUL niMOK 
ERIC CLARTOH 
IILACIC SAIIIIATH 
HEIL YOUHC 
JOHI MITCHELL 
mmiRUEl) 

RLUS HUNDREDS MORE 



WARNER BROS/ 
HOTTEST 100 ■ 



JjSnTforthcoming history of the 
first 50 \ c'ars of Warner Bros. Records, 
"Revohitions in Sound," Sire Records 
founder Seymour Stein bluntly 

I describes tlic early days of the Burbank, 
H Calif. -based label. "You couldn't 
B compare Warner Bros. Records to 
I anything good. They were horrible." 
^ ■ It is safe to say things changed. 

Haifa cent II I \ kuer. history looks back favorably on 
Warner Bros- Rccoids. And with good reason. Initially 
started by Vl.irtu t Bros. Studios in 1958 as a way to 
exploit the SJn^in^ talents of the actors contractually 
signed to the- (ilin liouse, Warner Bros. Records mor- 
phed into much more than just a repository for war- 
bling screen idols. In a way that no other label before 
or since has. Warner Bros. Records became a place 
where artisls could not only safely and steadfastly fol- 
low their artistic vision, they could sell records — mil- 
lions and millions of them. 

Tliat history is recounted in the 240 pages of "Revo- 
lutions in Sound" by Warren Zanes. set for publication 
Dec. 9 by Chronicle Books. The Ixmk's title recalls Warner 
Bros. Studios' introduction in the 1920s of the first sound-on- 
disc system for feature films. The book's title will be used by 
Warner Bros. Records to market a 10-CD boxed set and upcom- 
ing compilation marking the company's milestone. 

Today. Warner Bros. Records is a key component of Warner 
Music Group. Its family of subsidiary labels includes Reprise. 
Sire, Nonesuch, Maverick. Warner Nashville and Word Ijbel 
Group. Among its best-selling acts of the past year are Josh 
Groban. Metallica. Disturbed, Linkin Park, Michael Buble. 
Madonna, the late Frank Sinatra. Avenged Sevenfold, R.E.M., 
Coo Goo Dolls. My Chemical Romance and the Raconteurs. 
But the coinpany's roster was not always so stellar. 

After a shaky start — among Warner Bros." first releases 
was "Terribly Sophisticated Songs: A Collection of Unpopu- 
lar Songs for Popular People" — the label started to find its 
footing and voice in 1960 when it signed the Everly Brothers 
fora then-unheard of SI million. The brothers delivered the 
label's first No. 1. "Cathy's Clown." 





Warner Bros, artists like RANDY NEWMAN (above, left) 
thrived under former label president LENNY WARONKER 
<abova, right) and longtime chairman MO OSTIN (below). 




Warner Bros. Records chairman/CEO TOM WH ALLEY 
started in the company mailroom in 1979. 



It is impossible to easily cite all the artists that followed 
the Everlys to compose the musical mosaic of Warner Bros, 
and its affiliated labels. But you might start with this year's 
hitmakers. then look back to Jimi Hendrix, the Ramones, 
Talking Heads. Neil Young. Peter, Paul & Mary, the Kinks, 
the Sex Pistols. Little Feat, joni Mitchell, Randy Newman, 
Fleetwood Mac. Paul Simon, James Taylor, Ry Cooder. Red 
Hot Chili Peppers, Faith Hill, Alanis Morissette. Van Morri- 
son, Green Day. Dire Straits, Prince, Van Halen, Grateful 
Dead, ZZ Top, the Doobie Brothers. Randy Travis, [ane's Ad- 
diction. Christopher Cross. Elvis Costello, Enya. Tom Petty 
and the White Stripes. But Warner Bros, was more. There 
was room for comedians: Bob Newhart, Bill Cosby. Richard 
Pr)'or, Steve Martin and, more recently, Jeff Foxworthy and 
Larry the Cable Guy. Tmy Tim tiptoed through the tulips cour- 
tesy of Warner Bros. Debby Boone lit up people's lives. 

From the start — and despite one-hit wonders like Edd 
Byrnes' "Kookie, Kookie (Lend Me Your Comb)," the com- 
pany's first president, [im Conkting. saw Warner Bros, as an 
LP-oriented label, which served it especially well as music 
tastes segued from pop to rock in the late '60s. But that tran- 
sition wasn't necessarily smooth. 

Mo Ostin. whom Sinatra handpickcd to run his Reprise 
Records, recalls in "Revolutions" that 01' Blue Eyes initially for- 
bade him from signing any rockers. Through his label's acqui- 
sition of Reprise, Ostin eventually became head of Warner Bros. 
His tenure, which lasted until 1994, is seen by many artists and 
executives as the most golden of any era in the history of the 
music industry. That is, in part, because of the executive talent 
he surrounded himself with, including Stein, Lenny Waronker. 
Michael Ostin. (oe Smith. Stan Cornyn. Bob Krasnow.TedTem- 
pieman. RussTitelman,Gary Katz, Karin Berg and RussThyret. 
His team in the early '80s included current Warner Bros. Records 
chairman/CEO Tom Whalley. 

Whailey started in the Warner Bros, mailroom in 1979, quickly 
working his way into the A&R department, where he helped 
bring in acts like Modern English and the Cure. He left in the 
mid-'80s for Capitol Records and later became one of the quar- 
tet of executivc-s that launched Interscope Records. He was pres- 
ident of Interscope when he journeyed back to Warner Bros, 
in 2001 as chairman/CEO. with the Bunny still in his DNA. 

"If I had been in the mailroom at Columbia Records, I 
wouldn't do this job as well because I had breathed the air. I 
had listened and understood the philosophy that Mo Ostin 
built the company on," he says. "1 didn't have to think about 
it, I didn't have to make it up." 

In a wide-ranging and rare two-and-a-half-hour interview 
at his house, the notoriously press shy Whalley {he shares 
that with Ostin, who declined to be interviewed for this arti- 
cle} discussed the history of the label — including his tenure — 
which has seen multiplatinum releases from many acts, 
including Buble, Groban, Green Day. Linkin Park and My 
Chemical Romance, and the continued development of such 
acts as Damian Rice, Regina Spektor, Avenged Sevenfold, the 
Used and many more. 

continued on »p30 




To mark the 50th anniversary of Warner Bros. Records, 
we've created this exclusive chart of the most successful 
Billboard Hot 100 hits released by Warner Bros. Records 
and its subsidiary labels. The Warner Bros. Hot 100 is 
based on a point system developed by Blllboard.com 
Chart Beat columnist Fred Bronson for his book, "Bill- 
board's Hottest Hot 100 Hits." Points are avt/arded ac- 
cording to chart position on the Hot 100 each week, so the 
higher a song goes and the longer it renriains on the chart, 
the more points it accumulates. •••• 

1 "You Light Up My Life/* 

DEBBY BOONE (Warner/Curb) 1977 

2 "Breathe," 

FAITH HILL (Warner Bros.) 2000 

3 "Bad Day." 

DANIEL POWTER (Warner Bros.) 2006 ' 

4 "Take a Bow/' 

MADONNA CMaverick/Sire) 1995 

5 "Believe/* CHER (Wamer Bros.) 1999 

6 "Music/' MADONNA (Maverick) 2000 

7 "Baby Got Back/' 

SIR MIX-A-LOT (Def American) 1992 

8 'tonight's the Night (Gonna Be Alright)/* 

ROD STEWART (Warner Bros.) 1976 

9 "Kiss From a Rose/* SEAL (ZTX/Sire) 1995 

10 "Boulevard of Broken Dreams/' 

GREEN DAY (Reprise) 2005 

11 "(Just Like) Starting Over/* 

JOHN LENNON (Geffen) 1980 

12 "When Doves Cry/' PRINCE (Warner Bros.) 1984 

13 "Cathy's Clown/' everly brothers (Wamer Bros.) 1960 

14 "Like a Virgin/' madonna (Sire) 1984 

15 "Da Ya Think I'm Sexy?/' 

ROD STEWART (Warner Bros.) 1979 

16 "Jump/' VAN HALEN (Warner Bros.) 1984 

17 "All 4 Love/' COLOR ME BADD (Otant) 1992 

18 "Tears in Heaven/' ERiC CLAPTON (Reprise) 1992 

19 "Kiss You All Over/' EXILE (Warner/Curb) 1978 

20 "Under the Bridge/* 

RED HOT CHILI PEPPERS (Warner Bros.) 1992 

21 "In the End/' linkin park (Warner Bros.) 2002 

22 "Arthur's Theme (Best That You Can Do)/' 

CHRISTOPHER CROSS (Warner Bros.) 1981 

23 "I'll Remember/' MADONNA (Maverick/Sire) 1994 

24 "Somethin' Stupid/' 

NANCY SINATRA & FRANK SINATRA (Reprise) 1967 

25 "Windy/* THE ASSOCIATION (Warner Bros.) 1967 

26 "Hard to Say I'm Sorry," 

CHICAGO (Full Moon/Warner Bros.) 1982 

27 "Vogue/' MADONNA (Sire) 1990 

28 "A Horse With No Name/' AMERICA (Warner Bros.) 1972 

29 "One Week/' BARENAKED LADIES (Reprise) 1998 

30 "Crazy for You," MADONNA (Geffen) 1985 

31 "Woman," JOHN LENNON (Geffen) 1981 

32 "Leaving on a Jet Plane/' 

PETER. PAUL & MARY (Warner Bros.) 1969 

33 "Downtown," PETULA CLARK (Warner Bros.) 1965 

34 "Money for Nothing," 

DIRE STRAITS (Warner Bros.) 1985 

35 "I Wanna Sex You Up," COLOR ME BADO CG(ant) 1991 

36 "La Bamba," LOS LOBOS (Slash) 1987 

37 "Justify My Love/' MADONNA (Sire) 1991 

38 "Ride Like the Wind/* 

CHRISTOPHER CROSS (Warner Bros.) 1980 

39 "Look Away/' CHICAGO (Reprise) 1988 

40 "Slide," GOO GOO DOLLS (Warner Bros.) 1999 

41 "December. 1963 (Oh, What a Night)" 

THE 4 SEASONS (Warner/Curb) 1976 

42 "Like a Prayer," MADONNA (Sire) 1989 

43 "Everybody Loves Somebody/' 

DEAN MARTIN (Reprise) 1964 

44 "Cherish," THE ASSOCIATION (Valiant) 1966 

45 "I Adore Mi Amor," COLOR ME BADD (Giant) 1991 

46 "More Than I Can Say," LEO SAYER (Warner Bros.) 1980 

continued on >>p30 
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50 years of music. 
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From the inside out. 
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Congratulations to our Warner Bros. Records family 
on a half century of creative excellence. 



Warner music 
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from >>p28 Warner Bros.' first significant music signing 
was the Everly Brothers tn 1960. How did that set the tone 
for the label going forward? 

If you look at that period, the songwriting talent, the singing tal- 
ent, it was something that stood out. It was different: It was a little 
bit country, it was a little bit pop, a little bit rock, it was all that stuff. 
What I knew of Warner Bros, was they were always looking for 
something different. They thought songwriting was a key element 
to being an artist, that you had to have a great voice and you had to 
stand for something, and the Everly Brothers fit all that criteria. 

Warner Bros, was always a mixture of things. So you go from 
Everly Brothers to Bob Newhart to Tiny Tim at some point. It just 
came in all different ways. As long as it had an impact on popular 
culture, it fit Warner Bros. 

Mo Ostin's signing of Jimi Hendrix to Reprise in 1967 was 
part of a transition into the rock era for Reprise and Warner 
Bros. How important was that period? 

It seems to me that was when Warner Bros, really came into its 
own. That's the renaissance period. It was a lime for free expres- 
sion and free art and freedom of speech, and all those things seem 



TOM WHALLEY (left) at an event with Ticketmaster/Front Line 
Management CEO IRVING AZOFF (center) and Warner Music 
Group chalrman/CEO EDGAR BRONFMAN JR. 



to come together inside of rock music, and that was the thing that 
a generation of young people used to define themselves. All of that 
was captured by these amazing rock musicians who were also poets 
at the same time. To go from Neil Young to Fleetwood Mac to jimi 
Hendrix to James Taylor to [oni Mitchell . . . 

In "Revolutions In Sound," Mo Ostin says that his guiding 
principal was. "Always music first." Can you think that way 
in this economy? 

Yes. but you have to have the leadership that allows that to happen. 
You have to have the strength of personality and an independent 
mind-set to hold on to that principle. 

Although Warner Bros, had a number of British acts on its 
roster, it seemed uniquely American in its first 20 years. 

Yes. 1 1 was absolutely a cultural thing. If you talked to Lenny Waronker, 
there was something about the strain of music culture going all the 
way from the '60s backward going into the blues and countr>' and 
singer/ songwriters thai that was where they always drew from. It 
didn't matter whether you were a rock band or a pop singer or a pop 
writer. Somehow or another, they could feel that sense of writing 
and musicianship coming from the soul of where Ameri- 
can music came from land] they would sign it. The Blasters. 
T Bone Burnett. They always had it Bonnie Raitt. The Del 
Fuegos. It defined American rock culture. 

During the '70s and '80s, Warner Bros, also Included 
imprints and affiliates that defined certain cultures, 
genres and tastes, lilte Capricorn, Slash and others. 
Most exist in name only now, if even that. Why? 

It's a difficult thing for the labels to maintain their vision 
for a long period of time. Sometimes it's money that gets 
in the way of that, sometimes it's a certain taste that actu- 
ally nms out. Some of the independent labels were about 
a particular sound, they came out of a place, they were a 
punk thing or a dance thing or a Seattle thing, and to keep 
evolving, you have to be in all different kinds of music. 

Speaking of that, the No. 1 Billboard Hot 100 song in 
the history of Warner Bros, is continued on »p32 




from >>p28 

47 "Ironic," ALANIS MORISSETTE 
(Maverick) 1996 

48 "Heart of Gold," 

NEIL YOUNG (Reprise) 1972 

49 "This Used to Be My Playground," 

MADONNA (Sire) 1992 

50 "Baby, Come to Me," 

PATTI AUSTIN WITH JAMES INGRAM (Qwest) 1983 

51 "Let's Go Crazy," 

PRINCE & THE REVOLUTION 
(Warner Bros.) 1984 

52 "You Make Me Feel Like Dancing," 

LEO SAYER (Warner Bros.) 1977 

53 "Sweet Child O' Mine," GUNS N' ROSES (Geffen) 1988 

54 "Kiss," PRINCE & THE REVOLUTION (Paisley Park) 1986 

55 "Cream," PRINCE & THE NEW POWER GENERATION 

(Paisley Park) 1991 

56 "Name," GOO GOO DOLLS (Metal Blade) 1996 

57 "These Boots Are Made for Walkfn'," 

NANCY SINATRA (Reprise) 1966 

58 "Romantic," KARYN WHITE (Warner Bros.) 1991 

59 "When I Need You," LEO SAYER (Warner Bros.) 1977 

60 "Change the World," ERIC CLAPTON (Reprise) 1996 

61 "Papa Don't Preach," madonna (Sire) 1986 

62 "This Kiss," FAITH HILL (Warner Bros.) 1998 

63 "Live to Tell," MADONNA (Sire) 1986 

64 "Sailing," CHRISTOPHER CROSS (Warner Bros,) 1980 

65 "Lean on Me," CLUB NOUVEAU (Warner Bros.) 1987 

66 "Here I Go Again," WHiTESNAKE (Geffen) 1987 

67 "The Way You Love Me," 

FAITH HILL (Warner Bros.) 2000 

68 "What a Fool Believes," 

THE DOOBIE BROTHERS (Warner Bros.) 1979 

69 "Pop Muzik," M (Sire) 1979 

70 "I Don't Want to Wait," 

PAULA COLE (Imago) 1998 

71 "Let Your Love Flow," 

BELLAMY BROTHERS (Warner/Curb) 1976 

continued on »p32 
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Curb Records Thanks 
Warner Brothers For a 
Great 45 Year Relationship 




I ^^63 ' Chairman Mo Ostin signs Mike Curb's high school rock 'n' roll band to 
the newly merged Warner/Reprise label. 



1 974 Dick Whitehouse, Mike Curb and former Warner President Joe Smith 
creating the Warner/Curb record label. The first seven artists signed to the 
label reached #1 on the Billboard chart: The Four Seasons. Bellamy Brothers. 
Shaun Cassidy, Debby Boone, Exile. The Osmonds, The Mike Curb Congregation, 

T G. Sheppard and Hank Williams Jr. 




1994 - Dennis Hannon, former Warner Chairman Doug Morris, 
Dave Mount, Ahmet Ertegun, Mike Curb and former Warner 
President Mel Lewinter at the signing of the Curb Warner Music 
Group Distribution Agreement. Number One Records by Tim McGraw, 
Jo Dee Messina, Steve Holy, Hank Williams Jr, LeAnn Rimes, 
Righteous Brothers, Hal Ketchum. Sawyer Brown. 
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2001 Dick Whitehouse, Warner Vice President Paul Robinson. 
Mike Curb and former Warner Chairman Roger Ames extending the Curb 
Distribution Agreement with Warner Music Group. Number One Records 
by Rodney Atkins, Heidi Nevriield, Natalie Grant, Selah, Tim McGraw. 

LeAnn Rimes, Clay Walker, Hank III and Wynonna 




O 
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2008 - Casey Kasem, Dexter King, Mike Curb 
and Warner Brothers Records Chairman 
Tom Whalley and Warner Chairman Lyor Cohen, 
John Nemoy and Warner Music Group Chairman 
Edgar Bronfman, Jr celebrating the extension 
of the Curb Distribution agreement with Warner 
Music Group. 











from >>p30 Debby Boone's "You Light Up My 
Life." which was on Warner-affiliated Curb Records. 
She's not an artist that you immediately identify with 
Warner Bros. 

No. but that's what I always thought is part of what makt^s 
the label so great: it was everything. There was no issue of 
Debby Boone being there at the same time as Fleetwood 
Mac. That, again, speaks to Mo's brilliance. He thought 
that Mike Curb was a brilliant record man, Mike clearly 
had pop taste, and Mo was fine with it. When I was in the 
mailroom, I went down the halls delivering mail where 
the independent labels were and you had Sire and Bearsville 
and you had Curb Records with Debby Boone and Leif Gar- 
rett. No one thought twice about it. 



One area that has never been Warner Bros.' strength 
on a consistent basis is R&B. There was never a continuous 
flow of superstar R&B artists. Why? 

I wish I knew. I honestly don't know what it is. 1 think pari of it 
comes from the fact that if you're a label that has a lot of breadth, 
then you might find a particular thing that you're the best in. 
But the other things that come along besides that, you're not 
going to get many of them. You're going to get some of those. 
We are able to find particular hip-hop, urban artists that we make 
a great record that we put out, we do really well with it, but if we 
try to do 10 of those, we won't get it done, we just won't. But a 
particular urban or hip-hop artist can be right up against a Josh 
Groban, Red Hot Chili Peppers, a Faith Hill, Wilcoandall these 
other things. Warner Bros, would do a deal with Quincy Jones 
and boom! He'd bring in two or three artists that would suc- 
ceed — Patti Austin. James Ingram. That's kind of how it would 
be. this coming and going, but it never really just stayed. 

What was Warner Bros.' culture like when you arrived in the 
mailroom in 1979? 

It was incredibly overwhelming and intimidating to walk the 
halls and hear music — all the records sitting on people's desks, 
on shelves, it was like being a kid in a candy store. At the end of 
the month, you were allowed to take a few records home. It was 
like. "Oh, my God! Free records." The other part was once or 




REGINASPEKTOR 

is one of Warner 
Bros. Records' 
rising young stars. 



twice a week, they were throwing another party for a hit record, 
whether it was a platinum album or a gold album or a No. 1 sin- 
gle or a No. 1 album. I was always setting up the conference room 
for another party. 

What was the biggest thing you learned from Mo Ostin? 

He always put the artists first. 100% of the time. Sometimes you 
have this sort of sense that Warner Bros, was never about business, 
it was only about art. But it absolutely was a business. But because 
it was the artists first, the business was in the background. Art and 
the music and the artistry was always in the foreground and so that 
was a huge lesson for me. 

The second part [was] the artists needed equally as good execu- 
tive talent around them to help build their careers. And lesson 
three was if you didn't allow the artist to express themselves or if 
you tried to homogenize the music to fit a radio station, then that 
was all short-term thinking. There was always long- term think- 
ing when it came to Warner artists. 

What did you think the first time you heard Madonna? 

Seymour Stein was always trying to get something signed, one 
or two [acts] a week. Seymour is in New York in his hospital bed 
[with a heart infection) and he's meeting Madonna and the DJ 
that she was signed to. He said we can continued on >>p34 



from >>p30 

72 "Don't Walk Away," JADE (Giant) t993 

73 "Got My Mind Set on You," 

GEORGE HARRISON CDarl< Horse) 1988 

74 "Dueling Banios," ERIC WEISSBERG & STEVE 

MAI^DEL (Warner Bros.) 1973 

75 "Sledgehammer," peter Gabriel (Getfen) i986 

76 "Never My Love," THE ASSOCIATION (Warner Bros.) 1967 

77 "Glory of Love," PETER CETERA (W/arner Bros.) 1986 

78 "Open Your Heart," r^ADONNA (Sire) 1987 

79 "Purple Rain," 

PRINCE S THE REVOLUTION (Warner Bros.) 1984 

80 "Sundown," GORDON LIGHTFOOT (Reprise) 1974 

81 "Dream Weaver," GARY WRIGHT (Warner Bros.) 1976 

82 "Wreck of the Edmund Fitzgerald," 

GORDON LIGHTFOOT (Reprise) 1976 

83 "Black Water," 

THE DOOBIE BROTHERS (Warner Bros.) 197S 

84 "You've Got a Friend," 

JAMES TAYLOR (Warner Bros.) 1971 

85 "Always," ATLANTIC STARR (Warner Bros.) 1987 

86 "November Rain," GUNSN ROSES (Geffen) 1992 

87 "I Feel for You," CHAKA KHAN (Warner Bros.) 1984 

88 "Harden My Heart," OUARTERFLASH (Geffen) 1982 

89 "Take On Me," a ha (Wamer Bros.) 198S 

90 "Who's That GIri," I^ADONNA (Sire) 1987 

91 "Let's Do II Again," STAPLE SINGERS (Curtom) 1975 

92 "Da Doo Ron Ron," SHAUN CASSIDY (Wamor/Cuit» 1977 

93 "Dreams," FLEETWOOD MAC (Warner Bros.) 1977 

94 "I Don't Have the Heart," 

JAMES INGRAM (Warner Bros ) 1990 

95 "Everyt>ody Have Fun Tonight," 

WANG CHUNG (Geffen) 1986 

96 "Frozen," MADONNA (Maverick) 1998 

97 "Raspberry Beret," 

PRINCE & THE REVOLUTION (Paisley Parl<) 198S 

98 "Don't Wanna Fall In Love," 

JANE CHILD (Warner Bros.) 1990 

99 "Short People," RANDY NEWMAN (Warner Bros ) 1978 

100 "Batdance," PRINCE (Warner Bros ) 1989 




CONGRATULATIONS TO 
WARNER BROS RECORDS 

for 50 years of making great 
music! Thank you for including 
me in that legacy and for always 
believing in me. 



Much love, 
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NEIL YOUNG'S 
albums displayed tlie 
creative freedom at 
Warner Bros. Records. 



from >>p32 do a single, a 1 2-inch deal, 

and [he'll] get Nesuhi Ertegun [as head of 
Warner Records International] to pay $1 2,500 
and Warner Bros, will pay SI 2. 500 and we can 
sign her for $25,000. I was listening to the 
music, I thought it sounded good. One or two 
of the promotion guys were going crazy. I went 
down to Lenny and I said. "Seymour's in the 
hospital bed, the music sounds pretty good to 
me. everyone here loves it. it's not worth fight- 
ing Seymour for $12,500, 1 think we should do 
this." I called Seymour back and said. "We're 
doing this." 

In "Revolutions," Nick Tosches writes that 
an end of an era occurred at Warner Bros, 
in 1992, when Ice-T and Body Count removed 
"Cop Killer" from their album due to pres- 
sure from shareholders and the public. Ice- 
T stressed Warner Bros, didn't force them 
to do it, but the climate was changing. 
That was the beginning of a massive change in 
the industry There was the issue of "Cop Killer." 
you have the board of Time Warner censoring 
their labels, and Interscope was a part of that. We 
were all gung-ho in rap music and aggressive 
rock music and we were the opposite [of Warner 
Bros.]. We said. "Hell no, we're not giving in to 
the pressure." and we got kicked out. [Time 
Wamersold its interests in Interscope in 1 995 to 
MCA Music Entertainment, which subsequently 
was absorbed by Universal Music Group.] 

I think that would have had to set Warner 
Bros, back a bit. Even though ihcy probably 
wouldn't have signed 20 rap artists, it would 
have been unusual for them to have missed 
some of the highlights from the West Coast or 
even some of the New York stuff because the 
A&R staff was too good to miss that stuff. 

During the '90s, while you were at Inter- 
scope, the hitmakers on Warner Bros, and 
its affiliated labels included Seal, Madonna, 
Eric Clapton, Color Me Badd, Red Hot Chili 
Peppers and Barenaked Ladies. As a Warner 
Bros, competitor, how did you view the label? 
It still stood for all the things we talked about, 
but it didn't feel as aggressive in the streets in 
terms of finding the next great talent. It seemed 
more like if the Chili Peppers wanted to leave 
EMI, they'd go to Warner Bros. At Interscope. 
we were finding the new stuff. I f I'd go to a club 
and find Primus, there was no Warner Bros. A&R 
guy to be found. 

You returned to Warner Bros, in 2001 as 
chairman/CEO. What was your assessment 
of the company? 

It clearly needed a strong sense of leadership. 
No disrespect to anyone who had done it before, 
but there were numerous people who had done 
it since Mo. Mo had been there for 30 years or 
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whatever it was. [That] creates a stability of lead- 
ership and in the roster and so those two things 
were married up. [After Mo Ostin], those two 
things became unstable. It was behind in its sen- 
sibilities. It was important to mc to bring [backl 
the philosophy that Mo built the company on. It 
was not completely lost, but it needed the lead- 
ership to really make it vibrant again. 

Warner Music Group went public a few years 
after you came back. The stock price has 
gone as high as $28 per share. On Oct. 20 
[the day before this interview took place], 
it was $4.82. How does that affect you? 
It doesn't afTect the day-to-day business. The 
stock is for investors, I run my company off of 
a budget and as long as I 'm selling records and 
bringing money back into the company, which 
I do. I have money to spend. I've never not had 
the money to sign an artist; I've never not had 
the money to support an artist with marketing 
money. I have everything I want, I have every- 
thing I need. 

Will you sign someone to anything other 
than a 360 deal now? 

If you're talking about a new artist, then 1 would 
say pretty much no. But for me, it's not just the 
financial side of that. It's the information I 
want because in order for me to break an artist's 
career in today's world, there's too much going 
on, and if I don't have that information, I can't 
make the right decisions. 

A number of the artists associated with 
Warner Bros., Neil Young, Paul Simon, Randy 
Newman, Joni Mitchell, James Taylor, have 
had 40-year careers. When you sign an act 
now, do you think 40 years or do you think 
four years? 

I think 10. And I think if I can get to four al- 
bums, [we're] doing amazing. 

Where is the room these days to grab those 
acts that capture the cultural Zeitgeist of 
the moment? I imagine that's why you signed 
Paris Hilton— even though she's no longer 
on the label. 

That was the intention. If you go back and look 
at the early days of Warner Bros., they're cap- 
turing TV stars and movie stars and putting 
out singles from them. That's kind of what that 
was. From a sales standpoint, we did fine. 
Around the world, we sold around a million 
records or something like that. It didn't work 
out from having a hit single and things I was 
hoping we would do, but I'm still glad I did it. 

Many classic acts, some of whom are still on 
major labels, are making exclusive deals 
with one retailer for new albums. What's 
your view of that? continued on »p36 




and Lending. 

Yes ... We Said Lending. 



With all the grim and unsettling news about the 
state of the economy, the stock market and banking, 
it's important to know there's still one financial 
institution you can count on. First Entertainment 
Credit Union. 

Historically, member deposits had been insured up 
to $100,000 - but now, thanks to new congressional 
legislation, your individual accounts are 
federally insured by the NCUA up to 
at least $250,000. Add to that our highly 
competitive dividend rates and it's easy to see 
that First Entertainment is a great place to save. 

Regarding strength, with nearly $70 million in 
financial reserves and a sound loan portfolio, 
we are in the enviable position of thriving. 



NCUA 



While other financial institutions have put the 
brakes on lending, around here it's business as 
usual. And that means providing the very best 
banking you'll ever experience. 

Becoming a member is easy and fast. 
Just call 888.800.3328 and we'll send you a 
new member kit. You can also stop by one of our 
branches or visit us online at www.firstent.org. 

Remember, we're here for you - and only you. 



FIRSTENTERTAINMENT 
■~ CREDITUNION 

An Alternative Way to Bankp^ 
888.800.3328 www.firstent.org 



If you're reading this ad, you're eligible to join. 



MY CHEMICAL ROMANCE 

debuted at No. 2 on the 
Billboard 200 in 2006 
with 'The Black Parade.' 
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from »p34 We did it with Tom Petty's DVD with Best Buy. 
As a label, 1 have mixed feehngs about it. I still believe in the 
independent retailers, even though there aren't as many left as 
there used to be. So excluding anybody when il comes to put- 
ting records in stores, I don't 100% agree with. I may not get 
the benefit of one-way business. 1 may not get the bencfii of 
some ad campaign, but for most of the artists who are on Warner 
Bros.. I want it [to be] easy for their fans to find their music. 

iTunes has changed the business back to a singles-oriented 
model for many artists. Should artists be allowed to have 
their music sold only as albums, if they choose? 

We're here to represent individual people's artistic vision and 
there are clearly artists who make album art and there are some 
who make singles art- Some may make a combination, but Metal- 
lica makes album art and. in particularly rock bands do. 1 think 
there are other artists who clearly put a lot of time, effort, song- 
writing, musicianship, etc.. into making a body of work, whether 
that's one song or 10 songs or 12 songs, and if they put effort 
into a body of work that is intended to be 10 or 12 songs and they 
call it an album. I think that's how it should be sold. 

How do you feel about ITunes pricing? 

The balance is ofTbetween the price of a single and the price of 



an album at iTunes. If anything, if should be the other way 
around. It should more expensive to buy the single and then 
you go. "Wow. by the third or the fourth [singlel. maybe 1 should 
buy the whole thing." But if you take Metallica. I don't think 
there would be anything wrong if the songs you take to radio 
arc available as singles and maybe you do that twice or three 
limes and after that, the only thing that's available is the album. 
There's a balance there that could easily be met. I think it's, in 
part, killing the culture of what made the industry great . . . 
bodies of work of an artist that allowed them to go perform 
them at a show and the audience knew all the songs. 

You're a member of a diminishing species— the major record 
label chairman/CEO. What keeps you up at night? 

How do we service the artists' careers better? How do I live up 
to the promises to the artists that I made, whether it's Tom Petty 
or Meaghan Smith, a new artist we just signed.^ How do I keep 
stability in a crazy world and protect the artists from all these 
things so that they can continue to make great music? Those 
are the things that keep me up at night. 

What will Warner Bros, look like 50 years from now? 

We have started with these steps to become a music entertain- 
ment company. 1 don't even think "record company" reflects 



us appropriately anymore. So I think that 50 years from now, I 
could see Warner Bros. Records, a music entertainment com- 
pany, doing all kinds of things from being in every part of an 
artist's career to anything from owning radio stations, if they 
still exist, to really just evolving and drawing beyond what we 
had done in a great way for 50 years, where we were a singular 
business in that wc signed artists, we made records and we sold 
records, whether they were vinyl. CDs, cassettes. 8-tracks. It 
was fundamentally the same thing for 50 years. 

Your contract expires in the next year. Are you going to reup 
as head of Warner Bros. Records? 
Nothing would make me happier. 

How much does the history and culture of Warner Bros, 
help you when you're looking to sign artists? In your essay 
in "Revolutions," you said It meant everything to Jack White 
when the White Stripes signed with Warner Bros. 

It's everything as long as the people who work there today and 
the people leading the company can support their vision and 
put music first and build trust and can live up to their promises. > 

They're not uoinu to come just % 

_ ' , ■ For an extended Q«A i 

for the past; they're going to Jg|# wi»h Tom Whiill«y. go ^: 

come for the present as well. • • '° billboard.biz. ? 



Happy 50th Anniversary to Warner Bros Records! 

Avnet Management 

Brian Avnet Lynne Malone Shelley Wiseman 

Josh Groban 
Eric Benet 
Renee Olstead 
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»>HE'STHE BOSS 

Bruce Springsteen & the E 
Street Band's new album, 
"Working on a Dream." will 
arrive Jan. 27 from 
Columbia. The album 
includes 12 new songs plus 
the bonus tracks "The 
Wrestler" (from the Mickey 
Rourke-starring film of the 
same name) and "A Night 
With the Jersey Devil" 
(which Springsteen gave 
away free online on 
Halloween). As with 2007's 
"Magic," Springsteen 
worked with producer 
Brendan O'Brien on basic 
tracks and brought in the E 
Street Band as needed 
during tour breaks. 

>»WHERPS 50? 

Originally due Dec. 16, 50 
Cent's new album, "Before 
I Self Destruct," has been 
pushed to an unspecified 
date in early 2009. 
Interscope says the artist 
was "rushing" to meet the 
December date but "with 
the deadline to secure 
advertising and retail 
placement for the album 
imminent," the rapper 
opted to wait until next 
year. "Self Destruct" 
boasts production and 
guest turns from mentors 
Dr. Dreand Eminem. 

»>DAN THE MAN 

Black Keys vocalist/gui- 
tarist Dan Auerbach will 
take time off from his 
primary band to release 
his solo debut early next 
year and will also tour In 
support of the project. 
The 14-track album "Keep 
It Hid" is due Feb. 10 from 
Nonesuch. Auerbach will 
hit the road for an 11-date 
solo lour beginning Feb. 
28 in Washington, D.C., 
with Texas rock act 
Hacienda serving as both 
his backing band and the 
opening act. 

>>>FINN-TASTIC 

Neil Finn has drafted 
Radiohead's Ed O'Brien 
and Phil Selway; Wilco's 
Jeff Tweedy, John Stirrat. 
Glenn Kotche and Pat 
Sansone; Smiths/Modest 
Mouse guitarist Johnny 
Marr; Soul Coughing 
bassist Sebastian 
Steinberg; singer/song- 
writer Lisa Germano; and 
his son Liam for a sequel of 
sorts to his 2002 live album 
"Seven Worlds Collide." 
The as-yet-untitled studio 
project will be taped "over 
the next few months" in 
Auckland, New Zealand, for 
release next year. 

Reporting by Jonathan 
Cohen. 



BY LEILA COBO 

In Any 
Language 

Laura Pausini Strikes 
A Worldwide Chord 

Laura Pausitii is mad and she's not taking 
it anymore. 

Over tea at her South Beach hotel, the Ital- 
ian singer, in Miami for a whirlwind promo- 
lion follow ing stops in Argentina. Mcxicoand 
Brazil, has her computer open to an article she 
wrote for Italian magazine Max. 

"Slop Piracy!" the headline reads, followed 
by the subhead. "Kids, steal anything, but not 
my music." 

"We've all been idiots," Pausini says, lament- 
ing the sequence of events that has led to a 
music industry where CD sales are nearly 
halved. "Today, if you're a kid. you're an idiot 
if you pay for an album. But the solution is as 
simple as having servers block peer-to-peer 
sharing." echoing an increasingly popular 
proposition. 

But in the absence of any government ac- 
tion for now. articles in the Italian press 
notwithstanding. Pausini is defending her 
music the old-fashioned way: by recording 
beautiful albums. 

"Priniavera Anticipada." the singer's first 
album of previously unreleased material since 
2004's "Estucha. "came out Nov. II initsSpan- 
ish version in the United Stales and Latin Amer- 
ica and features a bilingual duel with fames 
Blunt. It's the first time in Pausinfs career that 
an album's Spanish version has preceded the 
Italian, which streeted Nov. 18 in Italy and Eu- 
rope. All told, 42 countries worldwide will re- 
lease the 14-track set by Italy's lop-selling artist, 
both domestically and abroad. 

With more than iO million albums sold 
worldwide, according to label Warner. Pausini 
continues to be an anomaly in the international 
pop world, sustaining careers in Italian and 
Spanisli for more tlian 
a dtxuide. Pausini 
records highly 
produced, 
lush albums, 
rich in instni- 
mentalion and 
full of complex 
arrangements. 
But overwhelm 
ingly. they are vehi 
cles for a distinctive 
voice of bell-like lus 
ter and undisguised 
emotion. 

"For Laura, the most 
important element is reper 
toire and singing. " her manager 
Gabriele Parisi says. "Uura is not 
model. She doesn't dance. She has 
her own talent and accessibihty. and 
she has great sensibihty. Those are 
her biggest strengths." 

During recent promo work in 
Miami, for example, tears came to 
Pausini's eyes ever>' time she per- 
formed her new single. "En Cam- 
bio No." which is the top debut at 
No. 44 on Hot Latin Songs this 



week. 

It wasn't an act: Pausini wrote the song, with 
Paolo Carta and Nicolo Agliardi. following her 
grandrnolher's death. 

"It came from my desire to tell people to 
not be afraid to speak up," Pausini says. "I've 
lived the pain of a goodbye and of realizing 
you haven't said all you needed to say. Fortu- 
nately, when my grandmother died, I had told 
her everything." 

All told. "Primavera Anticipada" (Early 
Spring) is Pausini's most personal album to 
date, and the one in which she has collaborated 
most in the songwriting. including the title 
track, which she sings with Blunt. The album 
was written during a four-year span in which 
Pausini went through major changes in life: 
her grandmother's death: the death of a rela- 
tive killed by a drunk driver: the consolidation 
of her romantic relationship with her guitarist. 
Paolo Carta: and cstabhshing a relationship 
with his children from a first marriage. 

"This 'spring" I speak about in the album 
title is a metaphorical way to refer to many 
things, including thr children." Pausini says. 

Even in a dwindling sales climate. Pausini 
remains one of Italy's top-selling artists, and 
the new album is expected to debut atop the 
charts there. In the United Slates. "Primavera" 
entered Billboard's Top I-atin Albums chart at 
No. 15. 

Pausini is also planning to tour heavily in 
2009. beginning in March in Turino. Italy. More 
than 40 dales have been confirmed between 
March and May in Italy and some European 
countries, with plans to hit the United States 
and I^tin America in the fall. 

For the first time. Pausini is working two 
tour formats: one for arenas and another that 
will allow her to go to secondary markets — in- 
cluding Eastern European countries and 
smaller Latin countries like El Salvador — where 
venues may not be able lo shoulder the cost of 
the full production. The search is slill on for a 
sponsor, although Pausini will not make deals 
with tobacco or alcohol products. 

Pausini says if there is a silver lining to the 
declining sales, it's that artists know they have 
to make qualitv music lo reel in consumers. 
"When all is said and done, repertoire is still 
the most important thing." •••• 




BY CORTNEY HARDING 



'Grand' 
Scheme 

Fader Label Lines Up Branding, 
Synchs For Matt And Kim 

In the last few years, indie pop duo Matt and Kim have burned 
through so much gasoline driving their van around the country, 
they are probably getting love letters from Saudi sheiks. But the 
band's old-school approach, rare in the ageof blog-driven imme- 
diacy, has paid ofi" handsomely. With a new record. "Grand," due 
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»>YUNUPINGU'S 
YEAR 

Geoffrey Gurrumul Yunupingu, 
the blind aboriginal singer and 
multi-instrumentalist from 
Australia's Northern Territory, 
is emerging from the shadow 
of his former band Yothu Yindi. 

His critical acclaim hit new 
levels after he mesmerized 
viewers Oct. 19 at the Aus- 
tralian Recording Industry 
Assn. Awards with a haunting 
performance of "Bapa" from 
his gold-certified (35,000- 
plus) debut solo album "Gur- 
rumul" (Skinnyfish Music/ 
MGM). Yunupingu collected 
the best independent release 
trophy during the show, after 
which viewers voted with 
their wallets, sending "Gur- 
rumul" soaring 27-3 on the 
next week's ARIA Top 50 Al- 
bums chart. AC-leaning radio 
stations have started adding 
"Bapa" to playlists. 

Yunupingu spent nine years 
with pioneering indigenous 
roots act Yothu Yindi (1986- 
1995) and has subsequently 



released two albums as a 
member of the Saltwater 
Band. Skinnyfish Music is tar- 
geting Europe next for his solo 
album, beginning with a U.K. 
release Feb. 9 through Proper 
Distribution. 

"We're looking to get Gur- 
rumul to the U.K. and continen- 
tal Europe next year." Darwin- 
based Skinnyfish co-founder/ 
GM Mark Grose says. "We're 
hoping to secure a couple of 
major concerts in May and do 
some media promo work 
around them. In the next cou- 
ple of years, the U.K., North 
America and continental Eu- 
rope are the key areas for us," 

Yunupingu is signed to 
Sony/ATV Music Publishing 
and managed and booked 
through Skinnyfish. 

—Lars Brandle 

»>MOOD MUSIC 

Geraint Watkins has spent 
much of his widely respected 
career in the supporting cast. 
The 57-year-old Welsh key- 
boardist has played sessions 



She and him: 
MATT AND KIM 




|an. 20 through the Fader label, 
as well as a range of branding 
deals. Matt and Kim might fi- 
nally be ready to leave the old 
van by the side of the road. 

The perky pair burst onto the 
scene in 2005 with a self-titled 
demo, then issued its self-titled 
debut on IHeartComix Rec- 
ords. That record sold modestly, 
moving 7,000 copies in the 
United States, according to 
Nielsen SoundScan. But the 
band forged ahead, using its 
often raucous live show to build 
a name. Matt and Kim scored 
a synch for the song "Yea Yeah" 
in a Canadian Virgin Mobile ad 
and struck a deal with Con- 
verse, designing a sneaker for 



the brand's RED campaign, 
which raises money and aware- 
ness about African issues. 

Matt and Kim made it this 
far on their own but knew they 
needed to bring in reinforce- 
ments to grow and make a 
more polished second record. 
While the debul. recorded in 
their basement in a week, was 
gleefully simple, "Grand" took 
nine months to track and has a 
much fuller sound, without sac- 
rificing the poppy edge. 

The process began with the 
hiring of manager Kevin Patrick, 
who was won over by the group's 
live show. "I saw them at the 
Bowery [Ballroom in New Yorkj, 
and it hit me dead center." 
Patrick says. "The lightning in 
the Iwttle is their live show." 

Patrick says "lots of major 
and big indie labels were inter- 
ested" in working with Matt and 
Kim. but his primary goal was 
to find a partner that was 
"strong at marketing. We 
wanted to work with someone 
who could expose them to more 
markets without alienating their 
DIYfan base. We knew this was 
not a band that was going to 
grow because of the radio rela- 
tionships bigger labels had." 

With that in mind, Patrick 
connected with Cornerstone 
Promotion president Jon Co- 
hen. Cornerstone is also the 




parent company of the Fader 
label, whose roster includes 
Saul Williams and Birdmon- 
ster and is distributed by RE D. 
After agreeing on a deal. Cohen 
wasted no time in plugging the 
band into Cornerstone projects, 
starting with a free show spon- 
sored by Black Swan wine. He 
also brought them to Mountain 
Dew's Green Label Sound proi- 
ect, an online singles label 
sponsored by the soda com- 
pany. Matt and Kim made a 
video for the single "Daylight," 
and Cohen says they've had at 
least 100 sites embed it, in ad- 
dition to MTV2 spins. 

Cornerstone is also working 
witli synch licensing house Zync 
"to focTis on making sure all our 
licensing deals are a good match 
for the band's image." Cohen 
says. "Matt and Kim are fantas- 
tic because they were so self-suf- 
ficient to start with, and we were 
able to come in with tools and 
resources to enhance that." 

The duo's Matt Johnson has 
another motivation in mind. "At 
this point, I'm only wearing 
clothes that have been given to 
me." he sa>'s with a laugh. "After 
a life of thrift store shopping, 
getting styled is really, really 
nice. I loved working with Con- 
verse and designing high-tops, 
but one of the best parts of it was 
the free sneakers. " • • 



and shows with Van Morrison, 
Eric Clapton and Nick Lowe, 
but he's taking center stage 
with his third solo album, the 
delightfully diverse "In a Bad 
Mood" (Goldtop Recordings/ 
Jungle Records). 

"Mood" displays Watklns' 
love for vintage R&B but also 
has more surprising sorties 
Into chanson and cajun. The 
album received a low-key re- 
lease In September but has 
been gaining attention since 
then through Watkins' appear- 
ances on BBC 2's "Later . . . 
With Jools Holland" series, live 
BBC radio sessions and a spot 
on Bob Dylan's syndicated 
"Theme Time Radio Hour" 
satellite radio show. 



"I've been really pleased 
with the reaction," Watkins 
says. "I don't think it's what 
people who know me would 
expect in the main, so I'm quite 
relieved and flattered that it's 
been given the thumbs-up." 
Watkins produced the album 
with Neil Brockbank, who runs 
Goldtop Studios in London 
and co-books Watkins' shows 
with Jungle. 

Gold Top/Jungle Is distrib- 
uted in the United Kingdom 
via SRD, and "Mood" Is avail- 
able internationally through 
licensing agreements in in- 
dividual territories. Jungle 
director Alan Mauser says 
talks are under way with pos- 
sible U.S. licensees. 

—Pauf Sexton 

»>KING 
ROCKERS 

London-based sextet the King 
Blues is determined to break 
out of the underground with 
its politically conscious, ska- 
infused punk. 

"We're not interested in IS 
minutes of MySpace fame," 
says vocalist Itch (real name 
Jonny Fox). "We want to be 
the biggest band in the world 



and to change the world." 

Having drawn plaudits— and 
comparisons ranging from the 
Clash to Billy Bragg by way of 
the Dead Kennedys— for its first 
album "Under the Fog" 
(Household Name), the band 
released its sophomore set 
"Save the World Get the Girl" 
(Island/Universal) Oct. 20 in 
the United Kingdom. 

While album sates stand at 
a relatively modest 10,000, ac- 
cording to the label, lead sin- 
gle "My Boulder" has picked 
up plays on the national top 40 
station BBC Radio 1 and the 
band Is building a formidable 
live reputation in Its home 
country. "We create a live at- 
mosphere where everybody 
feels as one," Itch says. Accord- 
ing to Island, details of a U.S. 
deal with Universal are yet to 
be finalized, but the album has 
just been released internation- 
ally on iTunes. 

The King Blues, booked by 
the Agency Group, play three 
U.K. shows in support of U.S. 
punk act the Gaslight Anthem 
in December and will under- 
take a 17-date European tour 
in February 2009. 

—Nichota Browne 



GARY GRAFF 



It's been a decade since Scott Weiland's last solo album, 1998's "12 Bar Blues," but he hasn't ex- 
actly been warming the bench. The singer has been in and out of Stone Temple Pilots twice, 
formed and ultimately parted with Velvet Revolver, married twice, had two children and some 
encounters with rehab. He also spent a good chunk of that time working on more music of his 
own, which surfaces Nov. 25 on "Happy in Galoshes," a wildly eclectic two-CD set on his own Soft- 
drive Records label that Wetland created with writing and producing partner Doug Grean. It 
features contributions by members of No Doubt and Paul Oakenfold. Weiland calls it "a sonic trip- 
to where, 1 don't know" but he's hoping fans are ready to strap in and take the ride with him. 



1 You left Velvet Revolver this year, 
toured with Stone Temple Pilots and now 
are releasing a solo album. You don't waste 
much time, do you? 

Well. I've been working on |"Happy in Ga- 
loshes"] for quite awhile, actually. Some of the 
songs were recorded a few years ago. and a 
good chunk of them were recorded just. like, 
a year ago at Steve Albini's place in Chicago. 
There's two songs on the record that were 
recorded actually around nine years ago and 
were the first Doug and 1 ever did together. 

2 You've got two CDs* worth of stuff here. 
Obviously you guys were prolific. 

Oh, yeah. We just kept writing and recording 
songs, and I wanted to put out a double album 
because 1 knew there was a lot of material. 
When Doug started looking at the songs he 
was like, " Uh. you've got to come over here and 
listen. I think we're a lot further along than you 
think we are." When I came over to the studio 
we had about 30. 32 songs recorded. 

3 Did you purposely set out to cover such 
a wide range of styles? 

No. That's the thing; there was absolutely no 
mission. It was just, wherever the inspiration 
takes me and takes us, we followed. The whole 
idea was to throw in every influence that I've 
ever had, whether it l>e latin or bossa nova and 
mix it with a little modern kind of cheap beat- 
box kind of vibe or some ethereal touch or what- 
ever it could be. 

4 These are very personal songs, too, 
aren't they? 

Yeah, they are. It's a concept album, and it's a 
persona! concept album. There's a song on 



there about my dad ("The Man I Didn't Know") 
and a couple of songs about my brother, but 
mostly it really tells the tale of the relationship 
between my wife and I from the beginning 
until, you know, kind of the end. There were 
some periods of time when the pain created 
the most prolific periods I've ever had. Whether 
it's going to actually translate into commercial 
success or not doesn't really matter to me, be- 
cause 1 think that my true fans will be into it 
for what it is. 

5 What did happen with Velvet Revolver? 

I had already talked to Slash and said there was 
going 10 be an STP tour, and that's the deal. 
And then basically Matt Sorum just went on 
the Web site one nigfit and started talking shit 
about me. and I responded and I basically said 
from the stage that. "This is the last Velvet Re- 
volver tour." Some people thought I was kid- 
ding, but I meant it. 

6 Are you planning to make a Stone Tem- 
ple Pilots album now that you've toured? 

I don't know how things are going to go with 
STP. It was sad to find out that we're still in 
some way locked into a contract with Atlantic 
Records, which is a travesty, actually. When we 
signed to them it was a great label. It was a 
beautiful time in music. Now if you say. "We're 
going to do this song as the first single," they 
go. "OK, we're going to do some radio testing." 
What the . . . When we first talked about put- 
ting STP back together, it was, "Do this tour 
and then see about doing a creative deal with 
another company." So if it ends up being we 
have to make a certain amount of records for 
Atlantic in order to be free, then I don't know 
if I havethatinme. 
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The Brand New Heavies 
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The Baker Brothers featuring Vanessa Freeman 


Dec. 11 


Dec 10 
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Dec. 14 
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Jan.14 
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KANYE WEST 
808s ft Heartbreak 

Producers: various 
Def Jam 

Release Date: Nov, 24 
Kanye West has had a rough year 
(the death of his mother, splitting from his fiancee), so 
it's not surprising to hear raw emotion and frustration on 
his fourth album. He's not mincing words when it comes 
to women: He's the victim who's been mistreated on 
"Heartless," and he's unable to wrench himself away 
from an ex-lover on "Say You Will." While interesting, 
these tracks aren't nearly as fun as the cocky "Amazing" 
("I'm a monster/I'm a maven") and the Lil Wayne-assist- 
ed "See You in My Nightmares." where he gains the 
upper hand in a breakup. Sonically, West pushes the 
envelope by relying on the drum machine from which 
the album takes its title, as well as the ever-popular 
vocoder In the end, it seems that no matter how pained 
West is, as long as his one true love— himself— is intact, 
he will prevail In the face of adversity.-MC 



i:M>j!l 
COLDPLAY 

Prospekt's March EP 
Producers: various 
Capitol 

Release Date: Nov. 25 

□Just because you 
don't have a new al- 
bum coming out doesn't 
mean you can't be part of 
Black Friday, so Coldplay is 
offering this EP with an ex- 
panded edition of "Viva La 
Vida or Death and All His 
Friends." plus all by its lone- 
some. Six tracks are leftovers 
from the Brian Eno-produced 
"Vida" sessions, many of 
which make noticeable, if 
not exactly terrifying, depar- 



tures from the band's 
swelling rockery. "Life tn 
Technicolor ii" (which Is a 
song. Chris Martin cracks on 
the band's Web page) gets 
words, "Glass of Water" is 
unusually bombastic, and 
"Rainy Day" sports a jittery 
electro beat in the vein of 
U2's "Zooropa." Elsewhere. 
"Lost+" finds Jay-Z paying 
forward Chris Martin's guest 
spot on his "Beach Chair" in 
curious, if inessential, fash- 
ion. It's the only Coldplay 
song to date to bring up 
Bobby Brown, but that sort 
of welcome cognitive disso- 
nance seems to be where 
this "March" is headed.— -/W' 




THE KILLERS 

Day & Age 

Producer: Stuart Price 
Island 

Release Date: Nov. 24 
Leave it to these Vegas boys to 
take another gamble- After the monster success of its 
2004 new wave-inspired debut "Hot Fuss." the 
Killers borrowed a page from Springsteen's playbook 
for its '06 set "Sam's Town," a grandiose concept 
album tailored toward the everyman. Here, the band 
trades in the slick mega hooks and stadium-sized 
rockers for steel drums, bongos and a whole lotta 
sax. There's even an out-of-character seven-minute 
epic, "Goodnight, Travel Well." But the band sounds 
best on "Human," a Pet Shop Boys-like synth- pop 
number, and "Spaceman," a big, hooky rocker. The 
Caribbean-flavored "I Can't Stay" and the Duran 
Duran-lite "Joyrlde" are much more perplexing, as is 
the looped chanting that anchors "This Is Your Life." 
if nothing else, this band keeps fans on their toes, 
and they're likely to buy in for another round.— 7Af 



TOM JONES 

24 Hours 

Producer: Future Cut 
S-Curve 

Release Date: Nov. 25 

□ Rather than stage a 
stripped-down come- 
back in a incense-laden studio 
with an acoustic guitar and/or 
Rick Rubin, 68-year-old Tom 
Jones struts in the other direc- 
tion, having waited for the full 
Winehouse-ied rebloom of the 
bombastic rock'n'soul bemade 
not so unusual in the first place. 
Jones roars out of the box with 
Tommy James & the Shondelts' 
"Cm Alive." a sweat-soaked 
jumpsuit of a song thick with 
fierce maleness ("I don't care if 
I'm right or wrong. I'm a man," 
Jones howls). The Bono- 
penned "Sugar Daddy " is ba- 
sically a senes of dirty-sex cou- 
plets delivered as a smirking 
kiss-off to anyone who dares 
doubt his continued virility 
("Daddy always gives you what 
is good for you"). Then there's 
the Bruce Springsteen obscu- 
rity "The Hitter," about a past- 
his-prime boxer who can't stay 
clear of the fight. Like Jones, 
you might be wondering what 
he could possibly be doing in 
the ring, until he lands a hook 
or tvjo.—JV 

SCOTT WEILAND 

'Happy' tn Galoshes 
Producers: various 
Softdrive/New West 
Release Date: Nov. 25 

□ Following Stone Temple 
Pilots' first hiatus tn 1998, 
Scott Weiland released a solo 
album. "12 Bar Blues." A decade 
later, following his messy de- 
parture from Velvet Revolver 
and the return of STP. he's back 
with another, released on his 
own Softdnve label- While the 
debut showed him eager to 
step outside the confines of 
STP, he essentially has nothing 
to prove here, and as a result, 

it's a casual -sounding record. 
Some tracks, like first single 
"Missing Cleveland" and "Paral- 
ysis," are rockers that wouldn't 
sound out of place on an STP 
album, but there's also the Paul 
Oakenfold-assisted electron- 
ica cover of David Bowie's 
"Fame" and the bossa nova 
rhythm of "Killing Me Sweetly." 
It's definitely more ambitious 
than anything he did in Velvet 
Revolver, but it should still 



please fans of either of his 

bands. "Galoshes" is also avail- 
able as a deluxe edition with a 
disc of additional tracks.— ST 

THE (INTERNATIONAL) 
NOISE CONSPIRACY 

The Cross of Hy Calling 
Producer: Rick Rubin 
Vagrant/American 
Release Date: Nov 25 

□ If you feel the specter of 
the Doors in parts of the 
(InternationaO Noise Conspir- 
acy's fourth album, you're not 
having a flashback. The politi- 
cally conscious Swedish quar- 
tet recorded "Calling" at Sun- 
set Sound in Hollywood, where 
Jim Morrison and company did 
most of their landmark work. 
TC I )NC were on ly too happy to 
slip a very familiar-sounding 
keyboard solo into "Child of 
God" and end the album with a 
nod to the Doors' epic "When 
the Music's Over." But the 
ghosts of rock past hardly sub- 
sume the set. With Rick Rubm 
polishing the group's garage 
rock approach into a sharper 
aural attack. TCI)NC dishes out 
such heady anthems as ' Assas- 
sination of Myself," "I Am the 
Dynamite" and "Storm the 
Gates of Beverly Hills", finds its 
funk in "Arm Yourself"; and slips 
into soul mode on "Satan Made 
theDeal."-GG 

RIVERS CUOMO 

Alone II: The Home 
Recordings 

Producer: Rivers Cuomo 
Geffen 

Release Date: Nov. 25 

□ For the second install- 
ment in this archival se- 
ries, Rivers Cuomo culled a 
collection that he believes 
could be better than its pred- 
ecessor, or at least more 
accessible. What "Alone 11" ac- 
tually amounts to is a roller- 
coaster ride of far away- 
sounding acoustic tracks and 

fuzzy rockers sectuenced with 

a handful of short instrumen- 
tal and vocal interludes. 
"Alone 11" is highlighted by the 
pretty, poppy "My Brain Is 
Working Overtime" and "Walt 
Disney" as well as an awe- 
some, if slapdash, take on his 
anxiety idol Brian Wilson's 
"Don't Worry Baby." On the 
flip side, the girl group-style 
"I Don't Want to Let You Go" 
and the strange, marching 




NICKELBACK 

Dark Horse 

Producers: Mutt Lange, 
Nicketback. Joey Mot 
Roadrunner 
Release Date: Nov. W 
Despite the claim that you should bet horses and not 
houses, we're wagering the farm that "Dark Horse" will 
cross the same multiplatinum finish line as champion 
predecessor "All the Right Reasons." The reason? The 
bulletproof Nickelback provides affordable fun that 
promises good returns in hard times. Yes, entrees are 
cooked to order for radio (buoyant "Gotta Be 
Somebody," "I'll Come for You"). The quartet gets its 
hands dirty though with guitar solos, heavier chops and 
double-entendres. It hails the party life ("Burn It to the 
Ground." good-time anthem "This Afternoon") but con- 
demns it when it goes too far (horror tale "Just to Get 
High"). "Something in Your Mouth" and "Shaking 
Hands" sketch women who use sex to get ahead, not 
that the band minds ("S.E.X.." "Next Go Round"). Saddle 
up tight for another long Nickelback run.— CZ-T 



"Come to My Pod" could use 
Weezer to make them pop. It 
may be because of its uneven- 
noss that "Alone H" is an in- 
triguing look into Cuomo's 
complicated mind, because 
unlike his largely homogenized 
Weezer albums that have 
stuck to the center of late, 
these recordings shed light 
into every dark corner.— i.JtV 



THE FIREMAN 

Electric Arguments 
Producers: Paul McCartney. 

Youth 
MPL/ATO 

Release Date: Nov. 25 

□ Paul McCartney and 
producer Youth have 
now long been identified as 
the brains behind once- 




GUNS N' ROSES 

Chinese Democracy 
Producers: Axl Rose. Caram 
Costanzo 
Black Frog/Geffen 
Release Date: Nov. 23 
Grunge. Techno. Boy bands. Both President Bushes, 
These are just a few of the things Guns N' Roses has 
improbably outlasted in the 17 (!) years since its last 
album of original music. Almost ever since, lone original 
member Axl Rose has been working on "Chinese 
Democracy," which reached mythic status as the album 
many thought would never materialize. Lo and behold, 
here it is (as a Best Buy exclusive, no less). Apparently 
to make up for lost time, the set is front-loaded with 
huge-sounding, heavily produced rockers coated In a 
modern sheen that contrasts starkly with the stripped- 
down aesthetic of GNR's glory days. Tracks like "Riad N' 
tile Bedouins" have "Appetite for Destruction" bones 
but exoskeletons dipped In chrome. Rose eventually 
backs off and lets the songs breathe, with promising 
results. "Scraped" is a riffy monster in the vein of "Mr 
Brownstone"; "Catcher in the Rye" is pure, major-key 
classic rock; and "This I Love" is a grandiose ballad you 
can picture Rose playing with a candelabra on the piano 
lid. The artist is in fine, ever-changing voice throughout, 
and there's certainly a ton of musical food for thought 
here, requiring several listens before the nuances are 
revealed. Worth the wait? Maybe. Worth a few hours of 
your time? Definitely.— JC 
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anonymous electrontca duo 
the Fireman, but even if they 
hadn't, the proiecl's third re- 
lease would be an instant 
giveaway, as it's the first Fire- 
man album to include McCart- 
ney's vocals. And with his 
voice on "Electric Arguments" 
comes a much more diverse, 
song-based, pop/rock-ori- 
ented approach to the Fire- 
man's experimental slant. 
Opener "Nothing Too Much 
Just out of Sight " is a growl- 
ing, fiery blues jam. followed 
by the sunny, acoustic. "Black- 
bird"-descendent "Two Mag- 
pies." New age. psychedelia 
and gospel take turns with 
more straightforward, at 
times derivative classic rock, 
until world-infused ambient 
tracks find their way back to 
the Fireman's focus with 
"Lovers in a Dream" and "Uni- 
versal Here, Everlasting Now." 
The set closes with the Zep- 
pelin-esque "Don't Stop Run- 
ning"— and it's clear from the 
sheer range and energy on 
this album that McCartney is 
heeding his own advice.— f A/ 

PAUL VAN DYK 

Hands On In Between 
Producers: various 
Mute 

Release Date: Nov. 25 

□ If a track thai didn't 
make too much noise 
in the first place gets 
remixed, does anyone hear 
it drop? Paul van Dyk seems 
to be in that trance— no pun 
intended— into which Euro- 
pean DJs who are massive 
all over the world, but less so 
in America, have a tendency 
to lapse: He thinks everyone 
is champing at the bit for 
more material from him. 
"Hands On In Between" is 
two discs worth of other 
producers' remixes of tracks 
from last year's coolly re- 



ceived "In Between." For 
mainstream music buyers, 
it's a confusion-causing ad- 
dition to the already daunt- 
ing landscape of dance mu- 
sic retail. And for dance fans, 
it's more of the same. Every- 
thing here is lush, throbbing 
and epic— just like van Dyk's 
originals. There isn't an ad- 
venturous little electro-bleep 
remix, downtempo reimag- 
ining or sparse acoustic at- 
tempt. In fact, each track 
seems to start with the same 
kick drum wallop. These 
mixes should have gone to 
bloggers for free.— KM 



TRACE ADKINS 

X 

Producer: Frank Rogers 
Capitol Nashville 
Release Date: Nov. 18 

□ There's a reason Trace 
Adkins is still alive and 
well on his 10th album: he is 
the sincere. God-fearing, 
pickup truck-driving, some- 
time-screwup everyman that 
his songs appeal to. Not 
known as a songwriter, Ad- 
kins has an innate ability to 
make a song his own, as is 
the case with the seemingly 
autobiographical "Happy to 
Be Here" and the family-first 
"All I Ask for Anymore." Ad- 
kins' sense of humor is on 
display on "Marry for Money." 
a hilarious take on a male 
gold digger, and on the self- 
deprecating "Hillbitly Rich." 
While the baritone channels 
his inner Barry White on 
"Let's Do That Again," he 
shows his vulnerable side on 
"I Can't Outrun You." "Til the 
Last Shot's Fired," with its 
poignant prologue, and 
bluesy single "Muddy Water," 
which speaks of spiritual re- 
birth, are the album's two 
best cuts.— KT 



EDITED BY JONATHAN COHEN 
(ALBUMS) AND CHUCK TAYLOR 
(SINGLES) 

CONTRIBUTORS: Jonathan 
Cohen, Marie! Conceocion, Gary 
Graff, Kern Mason. Michael 
MenachefTi, Jill Menze. Evie Nagy. 
DebOfah Evans Price. Shad Reed, 
Chuck Taylor, Bram Teiteiman, 
Christa L, Titus. Ken Tucker. Jeff 
Vrabel. Chris WiHiams. Lavinia 
Jones Wright 

PICK A new release predicted 
to hit the top half of the chart in 



the corresponding format, 

CRITICS' CHOICE A new 

release, regardless of chart 
potential, highly recommended 
for musical merit, 

All albums commercially available 
in the United States are eligible. 
Send album review copies to 
Jonathan Cohen and sirvgles 
review copies to Chuck Taylor 
(both at Billboard. 770 Broadway. 
Seventh Floor, Nev^i York. N.Y. 
10003) or to the writers in the 
appropriate bureaus 



R&B/HIP-HOP 



TRICK TRICK 
FEATURING KID 
ROCK, PROOF & 
E5HAM 

2getha 4 Evalll (3:23) 
Producer: Trick Trick 
Writers: C, Mathis. D. Holton. 
R. Ritchie. E Smith 
Publishers: Trick Trick/ 
Robert James Ritchie. BMI 
Koch 

□ From the Hip-Hop Shop 
to Saint Andrew's Hall, 
the Motor City has had a sto- 
ried hip-hop community for 
years. Some of its most promi- 
nent figures appear on "2getha 
4 Eva!!!" Not only is it great to 
hear Kid Rock rapping in full 
force again and alongside 19- 
year veteran Esham. but this 
song also contains the last vo- 
cals recorded by D12 founder 
Proof. The love that Trick Trick 
and company show/ for the city 
and hip-hop as a whole is a 
much-needed reminder that 
real music is about uncompro- 
mising pride and passion. This 
song is even dedicated to leg- 
endary rap group Run-D.M.C. 
These four MCs do a great job 
of reminding, while paying 
homage to their musical influ- 
ences and roots, that in order 
to know where you're going, it 
helps to see where you come 
from.— S/? 



LADY ANTEBELLUM 

Lookin' for a Good Time 
(3:00) 

Producers: Victoria Shaw. 

Paul Worley 

Writers: D. Haywood. 

C. Kelley, H. Scott. K. Follese 

Publishers: various 

Capitol Nashville 

□ On the heels of its welt- 
deserved Country f^usic 
Assn. new artist of the year 
kudos, Lady Antebellum's sec- 
ond single from its self-titled 
debut album, "Lookin" for a 
Good Time." could be de- 
scribed as a little bit country, a 
little bit rock'n'roll. While the 
trio's previous "Love Don't Live 
Here" charted in the top 20 on 
Billboard's Hot Country Songs 
chart, not to mention strong 
presence on the Billboard Hot 
100. "Lookin' " is more in the 
country duet tradition, pairing 
Charles Kelley's husky vocals 
with songbird Hillary Scott, 
along with background har- 



monies from Dave Haywood. 
With a clever music video pay- 
ing homage to an "American 
Bandstand"-type show. Lady 
A has taken a fresh approach 
as it ushers in a classic sound 
to modern country— AfAf 

FIVE FINGER 
DEATH PUNCH 

stranger Than Fiction 
(3:21) 

Producers: Zoltan Bathory, 
Ivan Moody. Leopold Ross 
Writers: Z. Bathory. I. Moody 
Publishers: Five Finger 
Death Punch/FFDP Music 
Firm Music 

□ A band sporting a name 
like Five Finger Death 
Punch isn't making music for 
delicate ears, and new single 
"Stranger Than Fiction" fol!ov« 
the trail of previous Hot Main- 
stream Rock chart top 10s 
"Never Enough" and "The 
Bleeding": unflinching, ballis- 
tic metal with guitars that prac- 
tically bleed shrapnel. But the 
Los Angeles quintet also dis- 
plays a versatility with its vo- 
cals, lyrics and rhythms that 
sets it many notches above 
mindless thugging. The sooth- 
ing intro to "Fiction" is kicked 
aside in seconds by Zoltan 
Bathory'sand Darrell Roberts' 
zippery licks. Matt Snell's thud- 
ding bass and Jeremy 
Spencer's dexterous beats. 
And even though frontman 
Ivan Moody usually sends off 




THE FRAY 

You Found Me (4:05) 
Producers: Aaron Johnson. 
Mike Flynn 

Writers: /. Stade. J King 
Publisher: not listed 
Epic 

Most acts look at ABC's "Grey's Anatomy" as a potential 
launching pad, but the introduction of the Fray's new 
single during a commercial break promoting the net- 
work's jumped-the-shark "Lost" on Nov. 20 represents a 
switcheroo: a TV event for fans to tune in to their first 
exposure of the Grammy Award-nominated quartet's 
sophomore effort (and then immediately purchase the 
song on ilunes). The table was neatly set with 2005 
Billboard Hot 100 No. 8 hit "Over My Head (Cable Car)" 
and follow-up "How to Save a Life," which saturated pop 
culture In 2006, reaching No. 3 on the Hot 100 and No. 
1 on the AC, adult top 40 and Hot Digital Songs charts. 
Piano-driven "You Found Me" serves a meatier rock 
main course, moving between verses from ballad to 
uptempo, with a chorus that is plenty sticky— but the 
song takes advantage of prophesied airplay with a com- 
plex, intelligent melodic design that darts in unexF>ected 
directions. A live performance Nov. 23 at the American 
Music Awards will further lock in interest for one of the 
few absolutes in first-quarter 2009.-07' 



squalls like a windstorm, he can 
sing laudably when a song like 
this one requires it. —CLT 



CHRISTMAS 



KIMBERLEY LOCKE 

We Need a Little Christmas 

Curb 

CARRIE 
UNDERWOOD 

Do You Hear What I Hear? 

t9/Arista/Arista Nashville 




PINK 

Sober (4:13) 

Producers: Nate "Danja" Hills. 
Tony Kanal. Jimmy Harry 
Writers: Pink N. Hills. K. DioGuardi. 
M. Araica 

Publisher: not listed 
LaFace 

After blasting to No. 1 with the foot-stomping "So 
What," Pink changes pace with the more somber 
"Sot>er" Atop a chugging midtempo shuffle beat. Pink 
gives a rugged vocal performance, perfectly befitting 
the self-reflective lyric: "The night is callin', and it whis- 
pers to me softly come and play/1 am fallin' and if I let 
myself go, I'm the only one to blame." While there are 
safer singles on the hit-filled "Funhouse," Pink is red-hot 
ar>d can afford to take musical and lyrical chances. As 
long as she continues to coat them with such hook- 
heavy choruses. Pink should certainly maintain her 
green. American radio gave up on her once before 
(while Europe continued to recognize her versatile tal- 
ent). Fortunately, "U + Ur Hand" restored stateside faith. 
Surely sounds like Pink is here to stay.— CIV 



ENYA 

White Is in the Winter Night 

Reprise 

JOHNNY RODGERS 
BAND FEATURING 
BEN TAYLOR 

Lord Let the Angels Sing 

fOhnnyrodgersband.com 

MELISSA ETHERIDGE 
Blue Christmas 

Island/IDJMG 

SARA BAREILLES & 
INGRID MICHAELSON 
Winter Song 

Epic 

STRAIGHT NO CHASER 
The 12 Days of Christmas 

Atlantic 

SHERYL CROW 
Detours 

Geffen/A&M/lnterscope 

RASCAL FLATTS 

White Christmas 

Lyric Street 

LOS LONELY BOYS 

I've Longed for Christmas 

Epic 

TRANS-SIBERIAN 
ORCHESTRA 

Christmas Canon 

Atlantic 
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HAPPENING NOW 



MllSir, 



CLASSICAL 



BY HAZEL DAVIS 



Father Figures 



The Priests Balance Faith, 
Fortune On Debut Album 

"They're just like )ay-Z," Epic Records U.K. man- 
aging director Nick Raphael says of his new sign- 



SIMPLE 
GIFT 

Christmas Comes 
Early For Enya, 
Warners 

Last year it was Josh Groban. This year. 
Warner Music Group is pinning its 
hopes on ethereal Irish songstress Enya 
to provide the festive season's big hit. 

"And Winter Came," released Nov. 
11 on Reprise in the United States and 
a day earlier on Warner Bros, in the 
United Kingdom, is off to a strong 
start, debuting at No. 6 on the Official 
Charts Co.'s (OCC) U.K. albums list 
with sales of 36,000 and at No. 8 on 
the Billboard 200 with sales of 92,000, 
according to Nielsen SoundScan. 

And, while there's a long way to go 
before it can rival Groban's 3.9 mil- 
lion sales of "Noel" (Reprise), Wamer 
execs are hoping that, with five shop- 
ping weeks before Christmas, the 
album can become as essential a part 
of the holidays as roast turkey and ar- 
guments over what to watch on TV. 

"Once an Enya record comes out. 
it does tend to build and build." says 
John Reid, London- based president 
of Wamer Music, Contirtental Europe. 



in^ the Priests. 

The comparison between a trio of parish 
priesl.s and one of tlie world's most influential 
hip-hop artists may not be an obvious one. but 
Raphael insists there are parallels. 



When Raphael was working at Northwestside 
Records, the label he founded with Christian 
Taltersfield. lie signed the then-unknown lay- 
Z "because we loved his work and we wanted lo 
H' cool. We weren't expecting hint lo become 
tlie seminal artist he now is." 

In April, Raphael signed three clergymen 
from Northern Ireland — tenors Eugene O'Ha- 
'j,an and his brother Martin, plus their childhood 
'riend, bass-baritone David Delargy — in the be- 
Mcf he was facilitating a lifelong ambition of his 
: I icnd. producer Mike Hedges, to make a record- 
iij; of a Latin Mass. 

But when the trio signed its /I million {SI. 5 
Miillion) deal on the steps of West minster Cathe- 
ral. the )ay-Z effect look hold. 
"The media suddenly went ballistic and we 
realized they had the potential lo be huge." 
Raphael says. "Here are three men who are going 
to remain priests, who have fantastic voices and 
who sing with conviction." 

The priests have been singing together since 
they were children and attended the Seminary 
in Belfast and the Irish College in Rome. When 
in Rome, the priests were invited personally by 
the papal master of ceremonies. Monsignor 
Magee. to sing for the pope in the sacred liturg)'. 

"From a marketing perspective there are so 
many angles." says Mark Flaherty. New York- 
based senior VP of marketing for RCA Victor, 
w hich handled the stateside release of "The 
Priests." "We have a built-in audience of more 
lhan 70 million Catholics in the U.S." 

That audience is being targeted with an album 
that contains such classics as "Ave Maria." "Pie 
|usu" and "Panis Angelicas" — it was released 
Nov. IRin more than 30 countries (the U.K. fol- 
lows Nov, 24) — and a busy promo and market- 
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"So we're happy to be in the game so 
strongly in the first week." 

Reid is also confident that the 
album's winter, rather than purely 
Christmas theme, means the label 
won't be "stuck with a record that will 
drop dead on Christmas Day." 

Enya's manager/producer Nicky 
Ryan says the original plan was to use 
the six songs she recorded for a Christ- 
mas EP in 2006, alongside new record- 
ings, for a covers-based project. But 
things changed in the studio, and the 



finished product has only two traditional 
songs. "O Come. O Come Emmanuel" 
and "Otche Chiuin (Silent Night)." after 
Enya's early-career versk>n of the latter 
song proved perennially popular. 

"I'm a big fan of Christmas music," 
Enya says. "I wanted to take what I 
love about traditional carols and bring 
it into the 21st century." 

Ryan credits Tom Whalley. Los Ange- 
les-based chairman/CEO of Warner 
Bros. Recordsand executive producer 
of "And Winter Came." with "re-ener- 
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gizirig" ttie project at the midway stage, 
while Whaltey hails Enya as "a rare, one- 
of-a-kind artist" who "has touched mil- 
lions of people all over the worid." 

Enya's last album, "Amarantine," 
came out in 2005 and Warner has 
concentrated on TV appearances and 
online marketing to reconnect her 
with fans. It embarked on a major 
global campaign with Amazon and 
targeted her active online fan base 
via social networks including Face- 
book, YouTube and Orkut. 



ing schedule. 

The Priests will appear Dec. 19 on the Eter- 
nal Word Television Network's Christmas spe- 
cial. EWTN claims to be the largest religious 
media network in the world, attracting a poten- 
tial audience of more lhan 180 million. The 
label has also placed ads in church bulletins 
and on Godlube. the religious video-sharing 
site, which says it has more than 3 million 
unique visitors per month. The album is on sale 
in more than 300 Catholic bookstores across 
America, while a concert by the Priests at Ar- 
magh Cathedral will air as part of the PBS De- 
cember pledge drive. 

In the United Kingdom, 60-second TV ads 
will run during prime-time shows. "This is a 
front-line project," Raphael says, "and there is 
a significant amount of money being spent on 
advertising." 

Martin O'Hagan. who says a significanl pro- 
portion of the royalties earned will be poured 
into a charitable foundation, is not about to give 
up his day job. "It's all happened so fast, and we 
are really spinning plates here." he says. "Two 
of us are the only priests in our parish, and it's 
not been easy. But music has always been part 
of our lives and it's great to be able to do some- 
thing like this with it." 

The lives of recording artist and man of the 
cloth may not seem compatible — "Our con- 
tract makes it clear that pastoral duties will 
come first." O'Hagan says with a smile — but 
Raphael maintains the project stands up on 
musical merit. 

"You hear Marvin Gaye singing 'What's Going 
On' and you believe every word." he says. "It's 
the same with 'Ave Maria' here. Tliere is utter be- 
lief and passion, and (hat's very appealing." ■ 



Big gaps between albums dont seem 
to effect the singer's enduring popular- 
ity, however Nielsen SoundScan has 
logged 25.2 million total sales since it 
began tracking sales in 1991, while in the 
United Kingdom, the OCC has logged 
more than 3 million units since 1994. 

"Seventy million-odd records sold 
without doing any gigs is pretty cool, 
right?" Reid says with a laugh. "I can't 
think of arvother act that parallels Enya 
in any way. It's a unique situation." 

Ryan, who with his lyricist wife 
Roma Ryan has guided Enya's career 
since recruiting her to the band Clan- 
nad in 1980, credits her enduring pop- 
ularity to that low profile. "She's not 
always in your face. We're not always 
trying to sell you something." he says. 

'To me, success and fame are two 
very different things," Enya adds, al- 
though she and Ryan both say she 
may tour for the first time next year. 

"We're definitely talking about it," 
she says. "I'll be promoting until Feb- 
ruary and that's when we'll sit down 
and think, 'What's next?' " 

Even if the tour happens, don't ex- 
pect much else to change. "For some 
artists, after 10 years of success, they 
finally get to make the album they've 
always wanted to do," Enya says. "But 
t was able to say that about my first 
album. I'm very aware that I break all 
the rules." —Mark Sutherland 
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Digital Sales Help 'Idol' Runner-Up\ \^ ".' 
David Archuleta Debut Big , \«' » -'.., 



I^B he "American Idol" ma- 
chine keeps on rolling this week 
as 2008 runner-up David 
Archuleta's self-tided 19 Record- 
ings/Jive debut starts at No. 2 
on the Billboard 200. with 183.000 
copies sold in the United States, ac- 
cording to Nielsen SoundScan, 
The "Idol" promo strategy is by now 



well-known and proved to produce re- 
sults. After a winner is crowned in May. 
contestants spend the summer on the 
road with the Idols Live tour while 
squeezing in studio time to get an 
album out by the fourth quarter. 

"I thought it would be . . . slower," 
Archuleta says. " I thought you'd try to 
get your name out there and eventu- 



ally you'd get to where you'd need to 
be. It sure happened a lot faster. I never 
imagined I'd have a CD coming out 
this year." 

But live wanted music in the mar- 
ketplace as soon as possible and saw 
quick dividends when it released the 
single "Crush" digitally in mid-August. 

Clearly, there was pent-up demand: 
The track debuted at No. 2 on the Bill- 
board Hot 100— the highest of 2008— 
after selling 166,000 downloads. 
"Crush" is now at 991 ,000, having never 
shifted less than 48.000 in 14 weeks of 
release, and Archuleta has sold more 
than 1.4 million tracks overall. 

"We knew we needed to take this 
beyond an * Idol' audience, and 1 think 
'Crush' achieved that." says Zomba 
Label Group senior director of mar- 
keting Dan Mackta. "The video got a 
fair amount of play on VH I , MTV and 
even MTVTr3s." 

This is all sweet music to the 17- 
year-old Archuleta, who grew up in 
tiny Murray. Utah, as an unabashed 
Billboard chart freak. "I was obsessed 
with it and spent a lot of my spare time 
reading the charts." he says. "I actu- 
ally formed a lot of my musical inter- 
ests by looking up how successful 
songs were in the past years." 

In contrast to "Idol" champ David 
Cook's mainstream rock approach. 
Archuleta's pop sound is hitting big 
with a younger-skewing demo. "Be- 



yond being an American Idol, he's a 
true teen idol." Mackta says. "We did 
an in-store at Virgin Megaslore in 
Times Square and there were tons of 
screaming girls, girls cr>'ing and even 
a girl who had passed out." 

Those same fans have organized 
their own Archuleta street teams with- 
out Jive's prodding, but the company 
is looking to work with them as the 
campaign rolls on. 

"We want to give that more of a 
structure and give them tools and guid- 
ance to promote David's music." 
Mackta says. 

And to continue mining that base, 
live has Archuleta booked for an ap- 
pearance on the American Music 
Awards and a performance as part 
of the Macy's Thanksgiving Day Pa- 
rade. He'll also make the rounds at 
radio station -sponsored holiday con- 
certs like top 40 WHTZ New York's 
)ingle Ball, and Mackta says man- 
ager Jared Paul with Front Line is 
scoping out opportunities for 
"proper touring" in 2009. 

" I 'm so excited to be able to do this," 
Archuleta says. "A year ago. I had no 
idea tliat I would be doing this. I could- 
n't believe how much has happened 
this year. I've literally watched my 
dreams come true." • ■ • ■ 

Additional reporting by Radio of 
Records top 40 editor Kevin Carter. 




SOMETHING TO 'LOVE' 



Last month, Epic senior VP of promotion Jacque- 
line Saturn was poring over airplay reports from 
Nielsen BDS when she noticed something strange. 
Apparently, KROQ Los Angeles had given eight 
spins to the Incubus song "Love Hurts," from an 
album that was nearing 2 years of age. 

Epic worked three singles from 2006*5 "Light 



Grenades," all of them top 10 modem rock hits: 
"Anna-Molly" (No. 1), "Dig" (No. 4) and "Oil and 
Water" (No. 8). But with Incubus off the road, the 
album had lain mostly dormant for months. 

"I rememt>er eyeballing the report like, 'That's 
weird!' But I didn't really think about it," Saturn 
says. Then the e-mails started flooding in. " People 




were wondering if this was from a new Incubus 
record," she recalls. 

Rather, "Love Hurts" was simply identified by 
KROQ PD Kevin WeatheHy and his staff as a track 
they thought their audience would enjoy, and 
quickly after they began spinning it, several other 
modem rock stations jumped onboard nationwide 
as Epic sprung into duty. The song is now a bona 
fide hit: "Love Hurts" rockets 16-8 this week on Bill- 
board's Modem Rock chart with the most airplay 
ads of any song there, notching Incubus' 13th 
straight top 20 hit at the format. That's tied with 
Foo Fighters for the lortgest current streak and is the 
third-longest in the chart's history. 

" 'Love Hurts' was always a song we thought couM 
be a hit, but we pounded those earlier singles and we 
needed a break," KROQ music director Lisa Wor- 
den says. "A couple months ago in one of those bru- 
tal music meetings, vte brought 'Love Hurts' back 
and by far it was the best song we heard. We're like, 
'We don't care that it's old. We're putting it on,' ar>d 
the song immediately started reacting." 

Incubus briefly surfaced in July to play at a VH1 
tribute to the Who, but for now there isn't any band 
activity in the offing. Guitarist Mike Einziger is 
preparing to start a music composition degree at 
Harvard, while bassist Ben Kenney recently released 
a self-titled solo album and has been touring. 

"I'm of the mind to say it wouldn't be a bad 
thing to disappear for a year or two years," front- 
man Brandon Boyd told Billboard this summer 
"A tot of people would say culture moves too fast 
and you need to remind people, but I would argue 
there's not any rush. Maybe there will be a sex 
scandal or an arrest or something to keep us in the 
news." Luckily, "Love Hurts" is doing the trick 
quite nicely. —Jonathan Cohen 



SHOCK 
WAVES 

When the girls from Electrik Red 
paid late Def Jam executive VP 
Shakir Stewart a visit at the label's 
New York offices in February, they 
never dreamt they'd leave with a po- 
tential record deal on the table. 

"Before he knew it we'd cleared the 
furniture and popped in our demo," 
group member Lesley says. "By the 
time we were done, he was com- 
pletely thrown at}ack. I don't think he 
expected us to be so prepared." 

Stewart asked the members to 
return the next day and perform for 
the rest of the Def Jam staff. "Shakir 
was impressed, L.A. [Reid] was im- 
pressed, and he said, 'If you want to 
marry us, we'll marry you,' " group 
member Naomi says. "We got our 
lawyer on the phone that same day 
and signed the paperwork." 

Stewart eventually teamed the 
girls with Def Jam artist/songwriter 
the-Dream and producer Christo- 
pher "Tricky" Stewart and got them 
working on their as-yet-untitled 
debut album, which they com- 
pleted in June. The set is due for 
release in February. 

The edgy first single "Drank in My 
Cup" has already been serviced to 
radio and will soon be available via 
iTunes. An accompanying video will 
premiere on BET's "106 & Park" and 
MySpace in the coming weeks. 
"We're saying lots of things females 

are afraid to say and even instruct- 
ing others on how to conduct them* 
selves," group member Sarah says. 

The girls, who have professional 
dance backgrounds, met on the 
dancing circuit while performing for 
such artists as Usher, Mary J. BItge 
and Clara. Naomi and Sarah got 
their start in Canada, while Binki and 
Lesley were introduced while danc- 
ing in music videos in New York. 
They have been working on the 
group for five years, having been 
previously signed to producer Rod- 
ney Jerkins' production company. 

Now, Stewart's suicide last month 
Is driving Electrik Red to work even 
harder in the runup to the album re- 
lease. "It's horrible that Shakir won't 
be around to see what's happening. 
He believed in us and got us organ- 
ized the best way he could," Naomi 
says. "We owe it to him to not only 
mourn him but to keep his legacy 
alive with the Electrik Red world 
domination." —Marie! Concepcion 



AA I BILLBOARD I NOVEMBER 29, 2008 



Billb«aril 

r^l-IADTQ 



THE 




A WEEKLY ROUNDUP 
OF NOTABLE CHART 
ACHIEVEMENTS 



ctnwTiy MUSIC'S 

illWSI NICHI 



LNIAawards 

Wednesday novcmbar 12** 8/7c 

CMAaward5.com 



P«rformanc*s and/or wWtf 
f^kmng the Country Music Assn. 
Awards telecast <whkh aired Nov. 
12 on ABC) and the Latin Grammy 
Awards (Nov. 13 on Unlvfston) fuel 
gains for 27 records on the 7S- 
position Top Country Albums d 

relght of 75 tttles on the Top 
n AMHtfns taNy, respectively. 

Stranger things have 
happened, we suppose, tMJt the 
sight of AC/OC's "Rock N Roll 
Train" debuting on tha Hot Oarti 
Club Play chart at No. 48 is 
certainly up there. Dance mlies 
of the cut help give the veteran 
band Its first Club Play hit. 



I 




Seal returns with a Oavid 
'Foster-produced RAB covers 
album, appropriately titled 
"Soul," which bows at No. 13 on ' 
the ailltward 200 with 45,OO0. A 
year ago. his dance set "System" 
(helmed by Stuart Price) detxtted 
and peaiced at No. 3S (30,000). 

4 



Swift Swoops In With Dizzying Digital Number 




Taylor Swift's sophomore studio 
album. "Fearless." gives the artist her 
first No. 1 as it bounds onto the Bill- 
board 200 with 592.000 copies sold, ac- 
cording to Nielsen SoundScan. It's the 
fourlh-best sales week of the year and 
tlie biggest for any country set since 
Eagles* "Long Road out of Eden" flew 
In with 711.000 little more than a year 
ago. Ifwe back out "Long Road. " Swift's 
sales frame is the largest for a tore 
country act since Rascal Flatts* "Me 
and My Gang" started with 722,000 in 
April 2006. 

All of this has got to 
be pretty awesome for an 
artist who turns only 19 
next month. 

)ust eight solo women 
have racked bigger 
weeks than Swift's entry 
in Nielsen SoundScan's 
17-year history: Britney 
Spears. Norah Jones. 
Shania Twain. Marlah Carey, Alicia 
Keys. Mary J. Blige, Celine Dion and 
Janet Jacltson. That's some mighty 
fine company Swift is keeping. And yes, 
you read that right — she and Twain are 
the only country solo females to post a 
frame this big. 

Swift's self-titled debut album 
started with 39.000 in October 2006. 
ultimately peaked at No. 5 and has 
moved 3.5 million copies. This week, 
it rallies up the tally to No. 21 with 
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28,000 (a gain of 44%) in its 108th week 
on the list. 

"Fearless" was a force of nature in 
the digital realm, where it moved 
129.000 downloads— the fourth- 
biggest week for a digital set since 
SoundScan began tracking them in 
2004. Only the bows of Coldplay's 
"Viva La Vida or Death and All His 
Friends" {288.000). Jack Johnson's 
"Sleep Through the Static" (139,000) 
and Kanye West*s "Graduation" 
(133.000) posted bigger frames. 
______ iTunes' Countdown to 

Fearless Campaign — 
where five of the Big Ma- 
chine set's songs were 
released in the weeks 
leading up to the album's 
street date — hit home 
with Swift's wide-rang- 
ing fan base. And any of 
those tracks could have 
been used by a consumer 
to buy "Fearless" via iTunes' popular 
Complete My Album service. 

While neither Big Machine nor 
Apple would disclose details, sources 
indicate that Complete My Album pur- 
chases accounted for more than half 
of Swift's overall digital total. 

ITUNES VS. AMAZON: On street 
dale. Taylor Swift's "Fearless" was 
on sale for only $3.99 at Amazon's 
M P3 store, one of many bargain offer- 




ings the online retailer had last week. 

While "Fearless" increased to a 
more moderate S8.99 a day later, 
Amazon's MP3 service had a multi- 
day $5 deal on five previously released 
hit albums, including Ne-Yo'$ "Year 
of the Gentleman" (up 26% in down- 
toads) and Jimmy Buffett's "Songs 
You Know by Heart" (up 302%). 

Amazon has offered limited-time 
deals on new and catalog albums for as 
low as 99 cents since )une. Two weeks 
ago, Jessie Baylln's "Firesight" carried 
that price, and it sold slightly more than 
2.000 downloads after it moved basically 
nothing the week previous. 

The same thing happens this week, 
with the Si. 99 Creedence Clearwa- 
ter Revival set "Willy and the Poor 
Boys" and a 99 cent Louis Armstrong 
album ("New Orleans Nights") selling 
a combined 4.000 downloads after both 



sold squat the week before. 

Clearly, Amazon is aggressively 
aiming to establish itself as the pri- 
mary rival to the king of the digital 
hill: iTunes. An Amazon MP3 repre- 
sentative says the company is "very 
pleased" with how its business is 
growing, but it won't get into market- 
share details. Amazon also notes that 
it is "thrilled with the positive re- 
sponse" from customers with regards 
to its limited-time offers. 

But one might wonder if Amazon's 
bottom-of-the-barrel deals are mak- 
ing consumers devalue music even 
further than they already might. 
While these specials are available for 
only a short time, is Amazon train- 
ing customers to expect more and 
more albums for next to nothing? 

iTunes and Amazon select the titles 
they want to offer on sale on their own. 
and they are tlic ones taking the loss 
on a discounted set — the labels still get 
their full cost price. 

Ust week, we noticed iTunes hyped 
an offer on its store's front page, where 
eight catalog titles went for just S4.99 
each. One of those, Beyonc^'s " Dan- 
gerously in Love," debuts on Top Dig- 
ital Albums at No. 5 with 8.000 (a gain 
of more than 11.000%). 

Apple says sale pricing is nothing 
new for the company and last week's 
batch was just the latest instance of 
such an occurrence. 
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Dies"). Jack White and Alicia 
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started with ShIHey Bassey's 
"GoMftaBar*' (No. 8 in 1969>. 
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Hot 100. her sixth top 20 debut 
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calendar year. With five more 
r>ew entries this week, she has a 

toMofisitabiitslnapQa. 



Read Fred Bronson 
every week at 
billboard.com/rred. 



coMnaiv 

niclscn 

SowdScan 



29 



si 

ii 


3s 


|S ARTIST Tills 

m3 Pa IM''F :r;T ^ IJl>WBf R ; DtSTniBUTlftG LABtL |PFIICF| 


CtRT 


O 






I 


a 


I^I^D ARCHULETA David A,cl,ule« 


«£. 




E 


a 


VARIOUS ARTISTS 59 






1 


a 


L M...... »v, .™j.,..o«.. „. «i , Thr33 Ringz 


fl 


9 


h 

h • 




mm SOUNDTRACK T.^ii„hi 


fl 






1 




fl 


'■ 7 ■ 


3 


3 


D M?u.!?iI?v\"*S «J 1(1 ♦ "'9" School Musical 3: Senior Year 


fl 


o 




fl 


o 


I 


a 


ID ?c""S* 1*°"""^"* ""1" B'"" * Decade 01 Hi« 


fl 


10 






U CBAiffl MusnE *riANTc 5u?6T* *(ni8Mt * Paper Trail 


fl 






2 


B fJ^^ .i Funhouse 


fl 




e 


4 




fl 


la 


■ 


a 


HS^I-.,,, Soul 


fl 




> 




BI ANDREA BOCELLI i„„ni„ 


fl 




10 


6 


D ""'r*V'''""''^A.oo,.JM, Greatest Hll. Volume 1 


fl 




4 




Q ™ °A",r„.L,c ..«..■««= ,»«,»: ^""^ " 


fl 


m 


14 


n 




■ fl 


m 


<5 


10 


H KENNY CHESNEY Lucky Old Sur, 


fl 


- 


12 


12 


D "^Jtwr'^IJ!- |iI9S| "»9"e«C 


■ fl 




28 


30 


P^""".'*,'!!^ Love on T^e inside 


■ fl 




X 


34 


^- TAYLOR SW,FT^^_^^^ TsYio. S»« 


■ fl 


2B 


9 


brad paisley p,.„ 

Kfl AfliSU ni.i.»'. laE ;6m5B*t 118 M) ' 


fl 




19 


15 


fl Mf:7°"<,o-..>-s,i3M, Year Of The Gentleman 


fl 




22 


37 


D ,„«,.^, , ■X'y TO The World 


fl 


ii 


13 


5 


Q ^^Ti'^^'^im ■ nHM That Dom Make Me A Bad Guy 


fl 




19 


20 


PI LIL WAYNE T^, ... 


■ fl 




20 


50 


f* YO YO MA Yo-Yb Ma i Friends^ Songs 01 Joy & Peace 

U T n^' :iiAGIiiA5TEimi:«lll5<iaM)^ 


■ 


o 


25 


26 


Q f ^""'"l"! * Bit Longer 


■ fl 




27 


24 


Q ^*?°'!,,"?-*^(iiM, We Sing. We Dance, We Steal Things, 


• fl 


' *0 


17 


B 


□ "lV^I^I™, m^K ,1! .., »> <=°"="''>'' 


T 


m 


21 


23 


Q !'s'p"*''jv* - n.- .jiMii ijMi Good Girl Gone Bat) 




m 


E 


a 


g VARIOUS ARTISTS The Bell Of NOW Thai's What 1 Call Music! 10th Anniversary 


32 


m. 


It 


14 


D JO""'"" """SO" 






49 


49 


□ f:'jr?'^,^''°"'r°??.v.,„=s.„ carnival Ride 


■fl 


m 


93 


46 


D^f!^!:-?^!^;::^,,.,., P,.c.onE.M. 






24 


21 


131 , ,„| Vh/a La Vida or Death And All His Friends 


a 1 


® 






» MM?^°S^X^,.«, Troubadour 


•J 


38 


29 


29 


^ , OneOIThe Boys 


• fl 




M 


43 


n OnlyByTheNight 


fl 




51 


44 


p DARIUS RUCKER ^ ^ Learn To Live 


fl 




31 


33 


H VARIOUS ARTISTS WOW Hte 2009: 30 01 The YWs TofI Christian Aitisls And HNs 

-y i',',-^ , :,'ir;i.H •• HHrrj; WORD, ciiaB (1? 961 


■ 




23 


26 


M YOUNG JEEZY TK. o.r...io« 

Bl ;i[:;..,/,i,.:,,;M-«j«,i3M, The Recession 


fl 


m 


45 


53 


n^fJLEYCYRUS Breakout 


-fl 




36 


36 




'! 




34 


31 


□ '•,^,°'',*Im,"'?.„i Sp„i, 


■ T 


© 


B 


a 


fl °*Kl,?.f ??,TrAl.,i, .TO ,. CO 0«i * <*'"■ * 


m 


m 


41 


39 


n''!^^!:^I!'^!r'^c-:..-»...3,.,* So^lhingElse 


1 




30 


27 


pj*MES TAYLOR Covers 


fl 


m 


4» 




D P°"il!'<'??™i * '^'S"" * Christmas Album 


■ 




11 




B °'?.SA. worn o,nn-v<m m .«, ^he Renaissance 


fl 




□ 

Since Ni«l»n 
SoundScan started 
Inl991,ih€'s Ihe 
»v«fiiri-bigg«sl- 
setlmg albums 
arllsl among all 
u^o femal«s, with 
25.J mltlKifi. Het 
rint (hmtmas set 
starts with 92.000. 




■.iorslions 
iilLum withsupei- 
prodmei Ddvid 
Fostef features 
c]ueil turni Irom 
rl iilrisBoceili. iosJi 
Giolun. Blake 
Stiellon. Hi{hael 
Btible and ollien. 



It's ItH tint 
Englhh-tanguage 
greatest-hits alt>um 

for 'lie sing*r. 
[[; I'jrtiiig Itiree 
Spiiiiisli collections, 
including the 
No. IS-peaklng 
'■9S/0B" fTom 
earlie this yeai. 



9g 


J.- 


*s 


Ss 
is 


ARTIST Title 

yPRINI i NUMBER OiSTBHUUNG lABU (PRiCCi 


_ 


1 

si 


51 




32 




JAZMINE SULLIVAN p^^„^^. 




ii 


02 








SARAH BRIGHTMAN ^ ^^„^^„^ 






w 


■ 


a 


n 


VARIOUS ARTISTS upl (EPl 








32 


19 


w 


MICHAEL W. SMITH A New Hallelujah 






w 


80 


135 


m' 


VARIOUS ARTISTS ^ The Essential NOW Thars What 1 Call Christmas 






m 


61 


82 




ELVIS PRESLEY'^^ _ Christmas Duels 






w 


■I 


a 


ii 
u 


TRACY CHAPMAN Our Brighl Future 








40 


35 




THE GAME , 

ii,- „ ■ . 'is; 






W 


too 


98 




LADY ANTEBELLUM Ladv Antebellum 








36 


69 




SOUNDTRACK „ 








44 


41 


m 


SLIPKNOT . „ , ^ 

' : , . - 1 1 qg, • " nope IS uone 








65 


67 




VARIOUS ARTISTS , (. „ 

1 BMGUh<.E(isALOii,'riuM&'i itB 9B, "U" 1 nai s wnai 1 uaii oouniry 








41 


25 




MARY MARY , ^ 

:r«T-sc«»»j»cii5Mi* TheSound 








35 


9 




SNOW PATROL ^ Hundred Million Suns 
- jriutti£Hoiii!4iGAtn9a) A Hunoreo Million buns 






w 






DJNESTY ^ ^^^^ WItIn Y Ylutdel Presentan La Mente Maestra 




s. 


66 


42 


. 




VARIOUS ARTISTS Winter Wonderland 
'i!«lliUSi<Rluia<sil!9Bi wihiBr wonoeriano 






67 


52 


17 


u 


LADYGAGA ^ The Fame 




i 


w 


126 


, 


2 


JttiHHMHMJOH NBCSoundaOnhaTrMenn TheJJIwHoufflMottyOoliaonjgl 

1.1411411 ^e: -„MvE^SAt SftLIA. MAAkcI^ tA'UIAl (G 9B| 




M 




50 


22 


n 


ADELE . ,j 

■ ■■■H«USIC|15M| 


11 




58 


66 




JAMEY JOHNSON Thai Lonesome St i- 


21 


A 
w 


66 


97 




MANNHEIM STEAMROLLER ^ Cwidlellghl Ch.lslmas 






72 


106 




MANNHEIM STEAMROLLER Chrlslmaaville 




w 


62 


64 


n 

p 


DEMI LOVATO 






53 


40 




""•"^ Rocklerrv 

«»• «. fWH- Ml HOCkterry 


• 






57 


45 


n 
11 


RAY LAMONTAOHE ,„ q,j,„ 






w 


84 


119 


H 


AMY GRANT ^ -j^g Christmas Collections 








54 


59 




SAVING ABEL javino Abel 






W 


% 


76 




KELLIE PICKLEB „.,„, p,^..., 

Mine ricKier 








82 


96 




JONAS BROTHERS ,„„,. o,.,„.„ 


■ 






E 


1 




ENRIQUE IGLESIAS r™,i— i u.i. 

tj ,1.1 Groalesi Hits 








97 


99 




ALAN JACKSON r..„j 


• 






E 


B 




JIM BRICKMAN Humn. t r-.m. m rK.i.i,.,. 

, . J ,j The Hymns 5 Carols tJi Christmas 




93 


70 


56 


n 


SARAH MCLACHLAN rm.., Th« rv >!.,oh u-i .rhi.n 
, 1^.^ , , ^1. IB Closer, The Best Of Sarah McLachtan 






76 


81 


n 


HOLLYWOOD UNDEAO .„„„. 

i»M :jti3M,r,-!-i[,;.i!SB, S»an Songs 






69 


70 


n 

M 


DISTURBED i„rt..i...,iir,i- 


• 






67 


38 




MARCO ANTONIO SOUS „„ u„i..,„ 

, J . NO MQieBiar 








64 


51 




RISE AGAINST .„ 

.... Hppoal to noason 




88 


43 


11 




RYAN ADAMS i THE CARDINALS r-.,H.n„i™„ 
, cardinology 






133 


tS6 


D 


TONY BENNETT FEAT THE COUNT BASIE BIG BAND . ,„,„„,„, rhH.im.. 

A Swingin Christmas 








79 


95 




LINKIN PARK um.it.. T„ MirlninKI 


■ 






59 


54 




VARIOUS ARTISTS Mnvu t>o 

.C..W»ll,-»»nl«.l«M| NUWZB 


■ 






127 


120 




TIM MCGHAW Hit, l ,mit«rt i:Hillr,o 






83 


73 


60 


u 


TIMMCGRAW Greatest Hits 3 






94 


66 


36 




VARIOUS ARTISTS Nightmare Revisited 






98 


75 


65 




NEW KIDS ON THE BLOCK ^ g^^^ 






o 


67 


89 




3 DOORS DOWN 3 Door, Do«n 


• 




f 


E 


I 


D 


VARIOUS ARTISTS -„„„. a r-,..,.« ico, 
vuTOtRoaflHKvmiw isMi Songs For A Cause lEPl 












THE SMITHS ^^^^ q, j^h^. 




m 




140 


155 




. C'^y Ex-Girllriend 


•^ 


100 


86 


100 


□ 


SHINEDOWN ^ The Sound Of Madness 




I 



CHIPMUNKS . Mi fUTUItNG tHC C(X.?*T 

AraCALYPnCA . .t» BASK BIG KANU DO 

RYWADUIS& DAWMCHULfU .. 2 SLACKMIKEAOe 

THE CAflOIMALS S9 XRACK ATTACIC 1«S PROOUCTONS 190 

AOat W BLCK PWir* 1S7 

TRACEAOKINS tIG I^^^EHflHfl ANDHfABCCElU it 

CHRISTMAACUIEIU 9 WnSHKBHMQFBJ} 13D JiMsmCKMAt^ S2 

AU THAT REMAJMS 179 EnCBEKT 147 SAAArf BR04TW,N S2 



46 I Go to www.billboard.biz for complete chart data 



GARTH BROOKS 


IM 


CEITC WOMAA 


^*2 










CHnSBMHW 


151 


IFIACV CHIPMM 


57 






HOB CiniS 




MCHAaSUBLf 


. . .tM 


THE CWETAH GIRLS 


112 


DAUQHTRV 


m 






BuCHMfFMY 


111 


NDISTnCHBOvrTK 


166 


OEAIH CAB FOR CUTE 


196 








137 


KEtmCHESNEY 18,182 


GAWfOCeRAW 


,167 


EAGLES 


IW 






COLDPLAV 


30 


CaJKKW 


..30 


aCHAPODESHUH 








HAAHVcomcK. jn 


49 


OnEKOCV - 


,114 


ENVA 


s 


CtUCCMLLAT 


121 I7B 


DEBORAH COX 


toe 


DISTURBED 


as 


WELISSAETHEfWKE 


195 


KURTCAAflATHtKUnr 


THE CURE 


109 


DJCUW 


180 






CANSHQERS 


1B7 


BtUVCURtWGTON 


163 


mjmom 


125 






CASTWCCfOMtS 


3& 1S9 


MILEV CYRUS 


43 


DUfFV 


74 


THE FACEUSS 


1'9 


CELDC THUNOEfl 














I4i 



fIVE FHGER DEATH HINtCn ie JOEV • RDRT m KINGS Of lECW 

PUNCH 141 HOLLVMOOD UNOf AD 64 JACKJQHMSON 131 

OAVCfOSTtn 46 JOWMHOU&f 68 2(» JAACV JOtWSCW 

ARETHAFIUMCUN 103 JEHMFCfl KJDSON 33 J0NAS9RDTWIS 28.^ LAOY ANTEBELLUM 

JOURNEY ,'23 LAJ3VQA6A , , 

^ WUWA LAAABERI 

mtltKi IQLESJAS UC- ^^^Ha^^^H VtYUUilONTAfiNE 





ALAHJACKSOT 

,1ED1 MPtO THICKS 

24 .inE 



KEATtf 
TOav KEITH 
ALJCtAKEVS 
11:9 WOROCK 
IB? UtUBOPKlOS 



1S8 LEOIEPPELM 

2i.m JOHNUGEMD 

..,.!» WM 

- 17 IHKALnMS 

T79 HVMMIt 



lAADONMA 
MWWCM 
STEAMROLLFR 
lAARTMAm 

TNUCGRAW 



71 72 
63 
1» 

93 n 



Data for week of NOVEMBER 29. 2008 



y> iCREaAMO(Ew<n w 
CHARTS LEGEND on Page 51 



I 
I 

? 

s 

i 

I 



TM 


mmM 






NOV 1 

29 
20081 












THIS 
WEEK 


Hi !iis 


ARTIST 

Vf a-T A mjMBCB . OlSTftiaUTINO i*BEL tPfllCEl 


Title 


i ii 




THIS 


^. 

33 


i 


is 


ARTIST 

iVPRirn i NUVBEfl DISTRIBiniKC LABEL (PHICEl 


Title 


mm 




96 77 ■ 


TOBY KEITH 

■ LiME |1S9I)( 


35 Biggest Mils 






r ^ 1 


151 


131 


uc 




CHRIS BROWN 


Exclusive 


■i 


102 


71 73 


THE PUSSYCAT DOLLS 

Tg;. 


Doll Domination 




I 


I 1 


152 


76 






ALV1M AND THE CHIPMUNKS 


Undeniable 


1 




Up 




This Christmas 






125 il 


1S3 


119 


115 




REHAB 

: ;i11»A'lJMKGfl09Sl 


GraHiti The World 


■ 




175 lai i' "' 




Long Road Out Of Eden 




1 Stie was DM oftlie 
H guests on the Nov 
1 16tinaleolHTV's 




144 


117 




SEETHER 


Finding Beauty In Negative Spaces 


*■ 




74 52 y 


LUCINDA WILLIAMS 


Little Honey 






E 


1 




VARIOUS ARTISTS TIlis Warm December A Bnjshfire Holiday Vol, 1 


■ 






u c p n M n w wA 


The Promise 




■ "TRl,"H«rwconiJ 
~ greatesl-hiis effort 
1 bows wiUi 6,000. 


® 


150 






THE STARLITE ORCHESTRA AND SINGERS rh.i.im.. u„uh»„. 

^i-'ifi E>lU's»i..1i Mil. livn » Chtismias Holidays 


■ 






DAUGHTRY 

K. i .■(„„r.- H-J.-, iIBSH^.t- 


Daughtry 


■ 


167 


81 






BLOC PARTY 


Intimacy 




® 


HI 

m 171 Q 


BRAD PAISLEY 

ARISIfi >iASHi/rLL£ L^71M'iS^ 9^1 


5lh Gear 


■ 






158 


1 1 1 


b\' 




KEANE 


Periect Symmetry 




loa 


60 IS Q 


THE CURE 


4:13 Dream 








159 


li2 


iru 




CASTING CROWNS 


The Attar And The Door 


1 


110 


91 98 Q 


MGMT 

COUMtlA T^'^i:- iDS' Wu':.': |11 SHI 


Oracular Spectacular 






180 








RANDY OWEN 


One On One 


■ 


111 


e3 91 g 


BUCKCHERRY 

u".c:. : .f '. ■■■ •■■■:>,:■ i-; ^^B' 


Black Butterfly 






1 .1 o . 2 ■ 


181 


147 


i^r 




SOUNDTRACK 


Alvin And The Chipmunks 




{J^ 


106 118 t 


THE CHEETAH GIRLS 


One World (Soundtrack) 




1 


hesoundlracli's 








KEITH URBAN 


Greatest Hits 




lis 


85 M p 


TMPriQV A DPAnMAM 


Scars & Souvenirs 




■ (omposet. Hm 




109 


90 


8 


BILLY CURRINGTON 


Little Bit Of Everything 


■ 






J Ztmmer. was the 
1 rHipienl ol the 




MEi-.'.n- -M'-i IIJ9BI 


® 






Uroboros 






N 


■w 




LUCIANO PAVAROTTI 

■ - - :.IL^0«^HJPII6 9B1 


The Duets 




lis 


92 93 ^ 




Here 1 Stand 




■ inaugural Haestro 
1 Awaid Nov. n at 




RE-f 


mn 




KRISTIN CHENOWETH 

- - .■ : v5 uASTEBmiKS ftrgsi 


A Lx>vely Way To Spend Christmas 


B 




187 179 12 


r-..: ... . ,:B 93f 


American Man: Greatest Hits Volume 11 


• 


1 the Hollyvrootl 
wm RefKirter/Billbodrd 
1 Film and TV Musk 




Ii 


•] 




VARIOUS ARTISTS 


Disney; Fairy Tale Holiday (EP) 






Winn 


CI pHAPn np QiMAinA 

w 11 Mr OIRH^VM 

C -:ii*t .JLMG (12 981 


Para Siempre 






H 


■w 




GAVIN DEGRAW 


ITunss UVE From Soho 




118 


89 33 12 


STAIND 

tliF iTlANIlc litres *& PSMI 


The Illusion Ot Progress 




■ Conference. 


168 


"b 


103 




RAPHAEL SAADIO 


The Way 1 See 11 


■ 








Planetary Duality 








® 


E 


1 


i 


JEDI MIND TRICKS 


A History 01 Violence 


■ 




120 61 f~ 


JOEY + RORY 


The Life Ot A Song 








170 


■K) 


■67 




KIDZ BOP KIDS 


Kidz Bop 14 






1« 145 g 


COLBIE CAILLAT 

■ . .1MR3 ilO 98( 


Coco 




1 




171 


156 


166 




MADONNA 


Hard Candy 


^ mmm 

•i 


123 


55 - 


HF7FKIAH WAI KFR Jl 1 FC 

- "■ ■ :'"iMB* 9ii 


Sou led Out 








172 


14< 


71 




SUSAN TEDESCHI 


Back To The River 


1 


123 


33 79 y 


JOURNEY 

■■ ■■ =' 1 14 9S CD DVOl r 


Revelation 




1 Oirlstmas tollettlon 
H features Jack 
1 Johnson (pifttired), 


1^ 


B 


■ 


B 


BUTCH WALKER 

"■■ iL^rihjM ■! Oi|lGlN»L 5I&HAH1395I 


Sycamore Meadows 




124 


95 101 


CHRIS TOMLIN 


Hello Love 




174 


157 


162 


?: 


METRO STATION 

ME'SIIZSBI 


Metro Station 


1 




nap 


HILARY DUFF 

■ ■■■■:i35|13Ml 


Best Of Hilary Duff 




H Han Costa, G love. 
S Sogue Wave, H»on 
1 Jennings and 






g 


SARA GROVES 

' *I5?1 SONY MUSIC (13 9SI 


0 Holy Night 


1 


126 


102 137 r " 


PARAUORE 

?5«';- *G lU 9fl\ 


RIOT! 


■ 1 






k 


COLBIE CAILLAT 

1 r :iT*L Eviywan |6 gai 


Coco: Summer Sessions (EP) 


B 


10 


Ml 

107 111 g 


LED ZEPPELIN 


MothershIp 


■j 


■ others. On Top 
I HofidavAlbums.it 
1 bows at No. 40. 








GEORGE STRAIT 

MCJ h*^Hvll.l f m i; uik'T,'. iT3 981 


Classic Christmas 


1 




188 191 rj 


ALICIA KEYS 

' ■ ■■ liV.i tie 9fll + 


As 1 Am 




178 


98 




S 


JEFF DUNHAM Dunhams Dom Coma Home For Cnnslmas 


■ 


12a 


99 92 g 


MJ-A- 

'1 .■■■'■.6«''tr^» |9«| 


Kala 










141 1» 




ALL THAT REMAINS 

- '.' [ 'sgei 


Overcome 


B 






MATACUA RPniMftCIEI H 

I" ■. ■ ■■- Wiis-i: (irgaj 


Pocketful Of Sunshine 




* Among those 
1 joining the late 


© 


E 


a 




DJ CLAY 

' ■ 1 ri«HDP*THIC (10 981 


Let 'Em Bleed: The Mixx Tape Vol, 3 


1 




Hi 

116 121 U 




Sleep Through The Static 


■ 1 


181 


115 


74 




HANK WILLIAMS III 

1 1; 9d 


Damn Right Rebel Proud 


■ 




126 125 ij 


MICHAEL BUBLE 

I- ■Gi;3-3'ft*«N£B ORCS )1B9Bi 


Call Me Irresponsible 


■ 1 


■ great singer on this 
m album: Celine Dion, 


182 


1 12 






JOE 

*,[Dsfi n; 9b: 


Joe Trtomas, New Man 


■ 


133 


mm 

88 S3 Q 


BOB DYLAN The Booteg SertBs Vbt 

1 .. ■ BMC t22M| 


6: Signs: Rare And Unreleased 1 969-2006 




1 Markah Carey, Sting. 
B Sheryl Crow. Frank 
1 SinatTa and 


183 


11-1 


fc" 




GRUPO MONTEZ DE DURANGO 


Nosotros Somos 


■ 




125 1 22 


GARTH BROOKS 


The Ultimate Mils 


b{ 


© 


185 






ROBERT PLANT ALISON KRAUSS 


Raising Sand 


■I 




105 124 12 


THIRD DAY 


Revelation 




■ Bryafl Ailams. 


185 


146 


1-9 




SOUNDTRACK 

1 .IC.t l?796-SOHVMUSIC (I69fl( 


August Rush 


B 


138 


10» 108 J, 


AP0CALYPT1CA 


Worlds Collide 








188 


161 


1n8 




THE OFFSPRING 


Rise And Fall, Rage And Grace 


■ 






JUANITA BYNUM 


Pour My Love On You 








1S7 


103 






KURT CARR & THE KURT CARR SINGERS j„„ Beginning 


■ 




168 199 


TAYLOR SWIFT 


Beautiful Eyes (EP) 




1 




188 


1::1 


1 .'.fj 




JORDIN SPARKS 


Jordin Sparks 


■ 




mm 

iSfi - Q 


VARIOUS ARTISTS j.^ y^^^ Season: Kids Christmas Sing-Along 








las 




6^1 




LEE ANN WOMACK 


Cat) Me Crazy 


■ 




198 - y 


LOREENA MCKENNITT 


A Midwinter Night's Dream 




■ The S^t. !0 release 
H arrives on the diart 
1 with a 96^ gam m 


© 


E 


1 




BLACK MIKE & OB PRODUCTIONS 


That s Me 






159 160 Q 


FIVE FINGER DEATH PUNCH 


The Way Of The Ftst 




191 


136 




MARVIN SAPP 


Thirsty 


*■ 




135 75 Ii' 


CELTIC WOMAN 

i-.l ' ■■. 1 I BLt. nil 98. 


The Greatest Journey: Essential Collection 




M sales. The album 
M boasts original 
I (ompositionsanci 


© 


B 


i 




KENNY CHESNEY 


Jusi Vrtio 1 Am: Poets & Pirates 


■■ 




134 133 [] 


RASCAL FLATTS 

■■>■■- 'nin3B4 HOUVWOOO MB 9Hi 


Still Feels Good 


■ 1 


© 


E 






ATTACK ATTACK! 


Someday Came Suddenly 




® 


155 134 S'f' 


CELTIC THUNDER 

'■1 • .iLn;*089«) 


Act Two 




■ her takes on 
1 "Blue Christmas, " 


194 


186 




m 


VICENTE FERNANDEZ 


Para Siempre 




14B 


47 - Q 


SHINY TOY GUNS 

:■■ UMHG ItOMJ'* 


Season Ot Poison 




1 "Christmas {6a!)v 
S Ptease Come 
1 Home)" and othen 


© 


E 


■ 


1 


MELISSA ETHERIDGE 


A New Thought For Christmas 




148 


132 127 ^ 


FRANK SINATRA 


Nothing But The Best 




108 


169 


165 




DEATH CAB FOR CUTIE 

'B 98) 


Narrow Stairs 




147 


110 94 Q 


ERIC BENET 

^L, ., ,( '■■3r»W*.Hr(£fleflOS ilH9Bi 


Love & Lite 








197 


leo 1B0 


w 


MATT NATHANSON 

■ .T . -^i:- ;M_A (16981 


Some Mad Hope 








SOUNDTRACK 

',\ .'.r.' ■iltKSCOPE O'iiej.'IGA 113 98,i 


Madagascar 2: Escape 2 Africa 








198 


184 






JOHN MAYER 

- :".r(-,'S0IJYMUSiC(189«l 


Continuum 








LENKA 


Lenka 










170 172 




DADDY YANKEE 


Talento De Barrio (Soundtrack) 




ISO 


130 131 ^ 


SECONDHAND SERENADE 


A Twist In My Story 














□ 


JULIANNE HOUGH 


Juiianne Hough 





UfTiliiCl 
MfTROSWMJS 
UGMt no 
UIA .129 


KWKOSW 

K-VO .23 


KAT. Pfflfiv U 
h£U.pE P>CKl£R 78 
mv. II 

aoam plant ; 

ALISON KAKSS tBJ 
ELVCPflESLEY 56 

TWPUSSvCWDOliS ICG 

^^^^^^^^^^^ 


REHU . . .I» 


SEAL tj 
SECONDHAND 
SaiENADE ISO 
SEETHEH 1S4 
^EDCnm 100 
9WV TOY GUMS \*b 
FRUKSIWTRA td6 

SLPM10T 6f 

MCIIAEL W SWTTt 54 
THESMTTHS 98 
SMM PATHOL 6-1 
rWICOANTCMOSOUS i6 


jonOMSFMKS tao 

ST««) IIB 

WESWIUTE 


CHPMUWS 161 
AUSUST mjSM 1S$ 

CAUPROcx eo 

HIGH SCHOOL WUSCAL 3 
SaaORVEAR . 7 

KMDAiOASCAR 2 ESCAPE 
7m\CA 148 

F/AMMA \W ii 


SUSAN TBIESIM m 
TXOnVOFA 
OEAMUN 113 


LSHFR ns 


THSrSWHHICALL 

CmSTMAS - » 

NOmUWEREVISnB) 94 
N0WZ8 91 


VOL 1 1S5 
TIS THE SEASON KOS 
CHRISTMAS 

SMG-ALONG 139 
ANIBtWONOenAM) 66 
WOW KTS 2000 X<X 
THE YEARS TOP 
CHKSTtAn ARTISTS 
AND Mrs 4! 


HQEKMH WALKER & 

LK 122 






ORCHESTRA AND 

SIM^ . - ise 
QEOKf STRUT 37. m 
SUGARLAND 20 
JAZMM SLILUVAN SI 
TAVLORSWrr 1,21 136 

ALWIWiOTH^ 


ROm THICKE 47 

TMRDDAV IB 

11 10 
CHRtSTOUUN 124 
T-PWN 4 

KEiTtI URBAN 162 




HMKWUJMISIII . 181 
LUOnDAWILLMIS 10& 
lee ANN WOMACK i»g 


wuPOMQifTaoe 
DuruMGO m 

OJWSTV 6S 


FUNOVOWEN 160 
LUCWfOPHVABOm 161 


RtSeA8«l4ST 
[MnUSflUI3KB1 40 

MAftwsapp igi 


uxvMfimnuftm 5:1 

THEatSIOf WWThAtS 
WH« 1 CALL MUSIC 
lOfH ANWEKSARV 3J 

DCSNEV mm lALE 

HOLIDAY lEPi tee 

T« ESStVUAL WW 


NOW THATS WMTI CALL 

KWNTBTV . 62 
NOW THATS WHAT ICAU 

WmC\ 29 3 

SALVATION AflMVSOMQS 

FOnACAUSE(Et>> 97 
THIS WARM DECtMOER A 

BRUSHFRE HOLIDAY 



Data for week of NOVEMBER 29, 2008 i For chart reprints call 646.6S4.4633 



Go to www.billboard.blz for complete chart data i 47 



aterial 



„ EXCLUSIVE 

A I Dl likii^ BillhaarJ CHARTS FROM 

ALBUIVIS P""^^* BILLBOARD.BIZ 



TOP INDEPENDENT 



TOP DIGITAL 



{■«S EsS 23 ARTIST 

t.pg 3S So tint 1 V4JWiiE.it LXSTfiiBuit'iCiimnPfWCEi 

1 1 ^ Kl VARIOUS ARTISTS 
_J _^ Baa i*"^" woww wo W gl W ^.II WE'S i '9MS ewwups i izsat 

O:, MANNHEIM STEAMROLLER 
CAWDULIGMT CHRISTM AS AMEBICJUI CHAMUPHOHE UlS IX i7 iii 



J MANNHEIM STEAMROLLER 

7 n LAMONTAQNE 

* GOSSIP IK THE CRum w'^* ■i?fi7n" tia flHi 
1 JIM BRICKMAN 

IS A CAHOtS DF CM WITmS tRICKM(KI« DIWCI W3M DC (14.M) 
I ARETHA FRANKLIN 




EAGLES 

LONG H MD OUT W tl 
DEBORAH COX 

rut PRDWISE 



DIR EN GREY 




1 URDBOROS . 




THE FACELESS 




PW«E''*R* DUULITt 




! JOURNEY 




' HEVILATIOtt ■ ■ 


i% |I4 98 COXIVDl -i- 


GARTH BROOKS 




THE UlTIMAU HITS ■ ■" 1 


13 (?5 9S Ctt'OVDl ♦ 


APOCALYPTICA 




WOfllDS COLllDf ' 


■^iOimi (13 m 


JliANITA BYNUM 




PCURMYLQVEDM )0U HL 


(IMS! 



I VARIOUS ARTISTS 

1 m THE SiASOH Kins CH RHTHm Wtt-ALOW COMPASS t3!n tn 
SECONDHAND SERENADE 

I A IWIM :V ui ^^u|:' , ; : . I .',t:,T il5 SBi • 



THE STARLITE ORCHESTRA AND SINGERS 
RANDY OWEN 



IJEOI MIND TRICKS 
A HtSIORT OF V OLtNCE fiEVGRAKO 03W lH 9B' 
BUTCH WALKER 
SYCAMORE HfADOWS ■■ ■'. V:'l BAILAD-SW PLflTlMDM I I.TOHMWAL SKSHAl i1' 

IEFORCHmSTM*S;EVIl>'ilil lMAGE iH 

IDJ CLAY 
LET 'EH tiHfr fMt ma im WL 1 H»cm hixise .irns-PSVDtfwtiwc \ i j 
JOE 
MI THOMt WWI^II^>H0O0l»^^^rDAH (17981 




BLACK MIKE & OB PRODUCTIONS 



9 'JBi 



KOTTONMOUTH KINGS 

j« GlEEr. *L8UM ■ ' jr i:7 

UCmO MICHAELSON 

I VARIOUS ARTISTS 



W 41 ■ 

IS » ■ VARIOUS ARTISTS 
It^; 25 



PRETENDERS 

■HEAIl up itlE CQNCntTI ..HAhGHI-LA lOIQCt* (tB 9B) 



ERHOR SQUita txi 



DEERHUNTER 



tm^ M ■ 1'HE TING TINGS 

MB WI STMTID NOTWIHB LULUMBIA gftSZS' (1? 91)1 

P' ' ■ 

■37 



VARIOUS ARTISTS 



VARIOUS ARTISTS 
T^HpiiEErFO: 



0 
© 

44 


33 

E 


^ VAMPIRE WEEKEND 


IV VARIOUS ARTISTS 

^1 IIS tHi StASOM CHniSTMUPUNO CCUPiV^S (3n:E> 9nei 


. ESCAPE THE FATE 

THIS WAn IS Ouni ■ Un-H MIII;!, 


> 45 


» 


i, JACKSON BROWNE 

SSj.- imE THE iUMElUlHtlH 'I Ijt 5U9?3* ilOSBi 


46 


38 

B 


— RADIOHEAD 

n iiAiheuws . . ■ AID I13M1 


■M JASON ALDEAN 

■il REUMlESS u.VT04r(1T 98) 




19 


.li^ or MONTREAL 

B SKEIEIAL LflMPlhti ■ . 'ii'l IftU* lUBBl 






■1 SENSES FAIL 

^1 lift IS NOI A WAIIING ROW 0Rlb!-T>1f)U St^'VAGRAMT (13 98: 


SO 


37 


,, MITCH HEDBERG 

' aOlOUHELICVtIHGOSH'LliUEnV CENIHAl t»63 03 9Bl 
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More charts. Deeper ctiarts. Go to bltlboard.blz/chaitt to 

find Billboard's complete menu of more than 180 
chArts—Albums, singles, digitjil, mobile, and more- 
refreshed every Thursday. 
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CHART CHEER 

Billboard's Hot Holiday Songs 
chart makes its annual return. 
The list, which will be viewable 
weekly through the holiday sea- 
son at biUboard.com and bill- 
board.biz, ranks holiday songs 
of all eras, with monitored air- 
play data supplied by stations 
on our Adult Contemporary panel. Stations on the Adult Top 
40 panel that switch to all-holiday music will temporarily 
move to Adult Contemporary through Christmas and con- 
tribute to the Holiday list. 

Celebrating its 50th anniversary this year, Brenda Lee's 
"Rockin' Around the Christmas Tree" tops this week's 
chart. Since the Holiday survey launched in 2001, no song 
has spent more time at No. 1 (16 weeks). — Gary Trust 
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Following Iheuwij! 
twf ym "Ttoublo 
is a friend" in liip 
Nov.1! episode 
"Cfey's Anatomy.' 
her album lahn a 
riyiftii leap with a 
Wl-finaease. 
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The anist/song- 
writM/producH is 
aho at No. !2 on ttw 
fiidboard Hot MW. 
prodiKinq a single 
for Secondhand 
Serenaite. 




The ar(hivai 
telease (olleds 
perlormatKK from 
her famed 1980 run 
a! the L« Mouchei 
nightclub in New 
York and gives the 
diva her first 
charling atbum as 
an artist. 



■ 


1 


1 


ARTIST Title 
LAsa i wiMER / asrneuTiNG luel itrice) 




BEHEMOTH c l . ,cn 

"T. , . E2l<aion (EPi 


27 


12 


21 


LOS INQUIETOS DEL NORTE ■ „ , c 

, " ^ ,T^7:.| '■■ ' 1 qii '-^ Cllka; Edtcion Especiat 




2S 


8 


38 


LUDO u , « J ■ , . u 
, . You reAwtul. 1 Love You 


© 


a 


ANUNA . 
.1' . 11, - Christmas Memones 


30 


11 


2 


LITTLE JOY , , 
1. . ■,- DEGWRSG«ouP..-9B> Little Joy 






GROUP 1 CREW n,««r«*,. 
1 , 1 L Ordinary Dreamers 


K 


17 


20 


MISSY HIGGINS « . /-i k. 
'. . . OnACIearNighl 




44 


11 


JOSHUA BELL ACADEMY OF ST. MARTIN IN THE RELOS ,^tu 
^ r T^uVTBuTu^UR'aa^ V'^*"^'- f^""' Seasons 




26 


11 


EDDY LOVER o ^ 

Perdoname 






KEVIN COSTNER & MODERN WEST i i„.oirt Truth. 




9 


2 


LA APUESTA ^ r. a 

" 7 h " iV, Dejes De Amar 




29 


3 


TITO NIEVES _ . - . . c , 
"1 ' IN 7 MG uaa, Canoones Clasicas Oe Marco Anionio Solios 


Ei 




SERGIO VEGA >-■..». 




2S 


3 


CUtSILLOS . n .. . - 
'-"^ ^ Las Romanticas Vol. 2 




20 


12 


HUlCHOL MUSICAL n ^ ■> 1 -/s , . . 
^ , D«»de Mexico... "Cumbia Cusineta 


o 


E 


a 


THE LAURIE BERKNER BAND » . . ..j n 

ni. i-Hunit otnr\r»t.n "'^"^ RoCkCtShip fluH 




21 


11 


EL TIGRILLO PALMA ^ w r. .4 u 1.. 0 

T. , ^ En Vivo: Desde Hermosillo. Sonora 


a 


42 


12 


THE AIRBORNE TOXIC EVENT ,„^, ^„^<„„, ^^^^ 


mn 


38 


22 


""^■'*',.1S| 20 Super Exiles De La Mljro: Vol 1 




37 


10 


THE VERONICAS 

->:,r»iaoi,, ml: bsiw wihueb mns Hook Me Up 


4e 


24 


7 


"v™Gvjmi»-,,u« UnDlaMas 


«7 


}~! 


18 


LA MIGHA Y LOS HUMILOES j„ 5^^,, MIgia v Los Humllaes: Vol. 1 


I- 


11 


4 


1-°= DE SINALOA ^^^^ p,^,^„,„ 


lit. 


39 


39 


A L,.son In Romarllc. 











■ 



^TASTEMAKERS 



REGIONAL HEATSEEKER "Is 







ARTIST ■ 
Tint atwwimwmwwTHituTiwB lahl ■ 


n 


■n 


RQIt-pain 


0 


mm 


TAYLOR SWIFT 

FtimLcss b J MAi:t.i».t o:iiii » 


■ 


m 


L« 


w 


SEAL 

SOUL ;i jtb&bBnAHHEH aum 




m 


3 


7 


T.I. 

PAPER IRAN. GRkND HUStLE. AtLANtIC AG « 


r 




1 


1 


RYAN ADAMS Ir THE CARDINALS 

CARDIMOLOCV LO£r HIGHWAY OtJtSS' 




w 


2 


2 


0-T1P 

IHF RfNUSSANCE M'llvtftSAl UOTOWN Ot ;?1 3*.'UMRG 


1 — 




B 


8 


KINGS OF LEON 


IT 


a 


4 


3 


JOHN LEGEND 

t'JdlViH .. JM3IA 'J740',SONV WlrSIC * 






■n 


THE SMITHS 

THf SOUHD Of THf SUHHS S'S£ S'SDIS BHItIO 






■n 


DAVID ARCHULETA 

DAVID ABCHUlfTA 111.! -■ .: .MMI'i. 






6 


S 


LUCINDA WILLIAMS 

UIILE HONE' 1 ■ I-' 1 i.; :f 




M 


E 


9 


JEDI MIND TRICKS 

A NlSTORT OF VIClENCf ■■ ""'lO ynf 






7 


s 


RAY LAMONTAGNE 

COSSif IN tHt GHAtH kit. 326,'<l* 


i 




s 


i 


THE CURE 

t U OftEAM ^UI^trariE GEFFfN 0109tl'1GA 




m 


9 


a 


PINK 

FUKHOUSE -AfACE 36;S9.rO«SA 





BREAKING & ENTERING 



A little over a year ago. he was an unsigned— but much 
blogged-about— artist. Now, current VHl favorite Eric 
Hutchinson is at No. 13 on Top Heat- ^ 
seekers with his debut album, while 
over on the Adult Top 40 list, his "Rock 
& Roll" single stands at No. 36. 



Go to blllboard.com/braaklng to 

discover developing artists making 
their inaugural chart runs each week. 



The Way Of The Fist 

Five Finger Death Punch 



The Way Of The Fist 

Five Finger Death Punch 



History Of Violence 

JediMind Triclts 




SOUTH ATLANTIC 




NEW ON THE CHARTS 



Kevin Costnerand Modem West, "Untold Truths" 
His movies have earned more than $1.4 billion at the U.S. and 
Canadian box offices. He's garnered two Academy Awards 
for best director and best picture. Now Kevin Costner debuts 
at No. 35 on Top Heatseekers with his first album. 



Uroboros 

Dir En Grey 



MID ATLANTIC 



100 TTW aiboM 20O W th« too 111 : f 
Too Cou*y AMunB. Top RA&'VIo^ttc 
Afcwni, Too Omamn AJduro Too <xiu»l 
ABLrm or Top Lmn Uufra. It > 

•^MUMWn Wt rSKfiH Itwi >Mi. « imd 



TMMmilKJ^ nrkt tit bwt-xarg abumt 
■> on rAarnif SLtnat pflntf ol man tlvn 
ISO dorat iNKTi iridCMnOant rntaiar 
COMDontandimilwr ntgtonMcriMib S«* 
Own Legtnd tar nJat and B«l«nrtiorB 
c< 20ce M«4wn Buanm Moou. Inc. tno 

NMmo Stxr^aSctn Inc AJ iwih fwarvM 









The Faceless 

P*anetary Doni't, 


1 


Fiva Finger Death Punch 

rtwWByOfThoFisi 




Lanka 


4 


Dir En Grey 

Uroboros 


1 


J*dl MmdTMeks 

AHIMorrOfVfoJence 


e 


Clyde Bawden Am) Juon 8uwy 

Rff'tecrwns Ol Chnst 


T 


Kristin Cherwwelh 

^L ii.' ii Am, roSpencfCftrulnwi 


a 


Sergio Vega 

El Jflfe Do Lmi Pfar«$ 


1 


Hilary Weeks 

NIOntyHadToaMy 


to 


Six Feel Under 

Dealt] Rfluafs 


SOUTH CENTRAL 




Black Mik* * QB Praducdom 

TharxM* 


J 


Five Rnger Death Punch 

TtieWayOtTheFiu 




Dir En Grey 

UroDoms 


4 


The Faceless 

Ptafwtary DuaHty 


L 


Unk 

?9Cond Ssaxon 


• 


KrioHn Cheooweth 

A Lowly Way To Spend CMaOtiaa 




Lenka 

Lanka 




Attack Attackl 
Somaday C«ma Suddartfy 




Wayne Brady 

A Lortg Time Coming 




Pancho Barraza 

Utt RornanbeMS Da Pan^Barraa^D 



Data for week of NOVEMBER 29, 2008 i For chart reprints call 646.6S4.4633 Go to www.blllboard.biz for complete chart data i 49 



Billboard 



^AOTJOp 



s 



^THE BILLBOARD HOT 100 



ii 
O 


U| 

1 


1:1 ii 


TITLE Artist 

•■^■■MlHlLiK iSOriGW^llfRi IMPRINI ■ PROUOIiOX l««fl 

Kl LIVE YOUR LIFE TL Featurlrtg Rlhanna 
Bfirl 1 niVtAQ Jft jSUnHHRIDDCKADUKUD M Otf iUitiRIM) MUSnLVUM&OUNIIC 


CEHT. 


ii 

1 




2 


2 


WHATEVER YOU LIKE T.I. 

.'IM ■ ■'■ 1 b ^CtlfFFER [1 SI[G£L H VWiSHiflGIOni ©O £fl AND H-,1 iTLt ATl AM' : 


1 


o 


5 


5 




QjllSSl^ (F 1 WERE A BOY BeyorKe 

irnri7nif|E(QJj| ir,An.BKN0»lES(1 GAO.BCJUNI O MUSIC HrOftlEXCOLUUBU 


• 


3 


0 


3 


4 




HOT N COLD Katy Perry 

I'l ' ncRTL lipuw.nDM«a^^Il^l 01 c*ptio. 


■ 


> 


s 


6 


3 




SO WHAT Pink 
■, I «MAfillN,SMtH,e«:i( e t.«">C£. /DUP- 




1 


o 


8 


; 




LET IT ROCK Kevin Rudoll Featuring Lil Wayne 

:iQLfQ CARTER) ©0 CAS" MQN£v U^UVtRSft:. RffLflLiC 




s 


7 


7 


6 




WOMANIZER Britney Spears 

t ;,(( LT^.p'jiE .nbfiim:o£Rak«vemii ©.\'e:c'Vfi4 




1 


o 


10 


9 




RIGHT NOW (NA NA NA) Akon 




1 


o 


13 


14 




LOVE LOCKDOWN Kanye West 

- ■ • .■,f';TEiTHEFiai 0 ROC-A-FElLArDfr JAMinjMG 




1 


10 


9 


10 




I M YOURS JatonMraz 

-Li,! '. . w:.:^ 0 aiLAMiic.iifl^ 


■ 


1 


11 


11 


S 




MISS INDEPENDENT Ne-Vo 

' -' [S TEHERNUNSEN) 00 D!l JAV lo.iM , 




B 


12 


4 






HEARTLESS Kanye Wesl 
■ ■ .V. I ^ ft UfSClUhM JONES) 9 ROC a ftiiA .'HW ifUMu 




4 


®_ 


n 


■Hi 


. WHITE HORSE Taylor SwffI 

' K ChUPMAN TSWIFT iTSWFTiflOSO Ql MACHIME 


13 


14 


16 


13 




CANT BELIEVE IT TPaIn Featuring Lil Wayne 

■■. '■■ ■ ®0 "^'■•'ii:' t.L .■i:;v!i!. 




7 


IS 


15 


12 




OlSTURBIA Rlhanna 

■ - ■-. - * MEHflirT.H AlltSi ©O -i^' -"V 




1 


<D 


21 


27 




JUST DANCE Lady GaGa Featuring Colby O Donis 
" " t. "KAVAI.A THlAMl ©M SIREAMLlNLKGILfi'E C-ERrw^;; '-rifi rrnr = 




16 


IT 


13 


15 




BETTER IN TIME Leona Lewis 




11 


IS 


14 


16 




LOVE STORY Taylor Swifl 

■ .MMii;.Ain| © BIG «»CHIN£.UNI'ifBSAl flit"!!;!)) 




5 


WSm 


17 


17 




MRS. OFFICER Ul Wayne Featuring Bobby Valentino & Kidd Kidd 

" i^i-LiLa* B WISON C STfWAH'J © CASH MOVEV'UNl'.'fKV Mi'l ■ I'.V, 




16 




19 


IS 




GOTTA BE SOMEBODY Nickelback 

-1 • ■; ■ -LLI-i;.>.„j WOl (NIChtlBACKX KBOEGtR) © Hnipt': HKf 




16 




22 


20 




CRUSH David Archuleta 

- . iiCAltSDHH0O<MSE«IRlAK0Uj © ' ■ n'.t 




2 




23 


2i 




CHICKEN FRIED Zac Brown Band 

■ ^ , ["'DHNi^eafMN.WDURREItt) © HOME GROWN AIlanHC RiG f 




22 


23 


20 


23 




ADDICTED Saving Abel 


• 


a 


® 


29 


32 




KEEPS GETTIN' BETTER Christina Agullera 




7 


as 


24 


19 




VIVA LA VlOA Cotdplay 

I- V ;iK,l,' h ■ Mf..'i(i ■„• l"»yMAH,J eUCMAlO IV CHAMPifil C MARHNl © CiflT". 




1 


as 


2S 


22 




CLOSER Ne-Yo 

■ ■J.Hi,:'^ 'It- : ".MT'i W . :~ >■ f?l It HtRMANSEH M BtiTE B H ?IH*>i ©O DtF lAU T J'.' ■ 




7 


ar 


26 


2S 




SPOTLIGHT Jenniler Hudson 

■".T=.Ru;,-; ni Ml i:, :,i,tir'i m ehiiseh : [ xcriMAUi-iSi ©O abis'a w--^ 




24 


® 


39 


44 




VSS^OKtm SINGLE LADIES (PUT A RING ON IT) Beyonce 
Hfi1i:N:lt;1l:lJiiVI csTtwMnTiiamMiaiomtsfitsmwmiKASMiHAi^ © uuse AtiRLQ'COuiMBi>i 


21 




43 


31 




JUST A DREAM Carrie Underwood 




29 


30 


2S 


30 




SWAGGA LIKE US Jay-Z & Tl Featuring Kanye West & Lil Wayne 




9 


o 


32 


31 




GREEN LIGHT John Legend Featuring Andro 3000 

r.'^i".-- Lt':cta P. NOAILS ABENJftMW JH0.FDR£€MALL( © 0 U M I iluvMH^ 




31 


32 


30 


29 




FALL FOR YOU Secondhand Serenade 

- ■ © GiASSNOM AM'ir C 


■ 


21 


as 


27 


21 




PAPER PLANES M I.A 

■1 :■ M - -in: --i-i'M^-iV MP if' 1 ;iRuM«Efi M JON£S,PSlMONOIl,IME*E)Oti| ©©O "i- iMtRii:r^i 




4 




1 


1 




CHINESE DEMOCRACY Guns N' Roses 

Li-lCJ M-ir; . Fl^tC .[. © SLACK FBDIi'GEFFEH iNTtRfCil^E 




34 




B 


a 




IF TODAY WAS YOUR LAST DAY Ntckelback 

.! ■ Ml M l [■.■.■.- J MOl .MCKElBACK.CKRDEDER) © BDnfl.iriNEH PliP 




39 


36 


31 


26 




GOT MONEY Ul Wayne Featuring TPam 

■ii ■ lAfliem-PAlH J SALINAS JR.OSAllNASi ©© CASH MOM[V,l;filVf ■i>.il V '!'■•■■< 




16 


37 


36 


33 




FOREVER Chri5 Bfown 




2 




1 .'.-1 . ;0*tt5B»E<INE0VRALLEN,AUERHI1If © ,i , i.^li". 








46 


48 




BUST YOUR WINDOWS Jazmine SulWan 

■ .'V . © r.|,.. 




36 


® 


62 


60 




CHOPPED N SKREWED T-Pain Featuring Ludacns 

1 ■ •-. ', ; . . -_■•>.■. .,-(1 © ..DMUICT IMPfV ■iLiv . ;l : i;| ■ 




39 


40 


33 


2-t 




MY LIFE The Game Featuring Lii Wayne 

1 i.."'L i [IRE 1. H.VLC-P. A itQNS M aLEMZA^■: E MOfllLLA.D CARTER i © Gt''F[N ',-1 F ■ ■ ■■ 




21 


41 


42 


36 




LOVE REMAINS THE SAME Gavin Rossdale 




27 






'1 ■ ■■■ - ■.' •-''^[RIKStrii © MHi;v'>'^ 




42 


40 


■J2 




SHATTERED ITURN THE CAR AROUND) O A R 

I- - 1 , .■iA7T[l4eER6i © EVEflflNE.AILANIIC D"- 




40 


o 






SWEET THING Keith Urban 

!■ I'ilFf H .'■uAEll uSHAN.U POWElll © CSPIIflL Ml : h', ,a 




41 


44 


37 


37 




T-SHIRT Shontollc 

.Ml I- :).■ !> M-;i./.iT.-"i ii^ WILKiNS A PRAMPTON 5 KOItCHAl © S,fiV,'--HC. ia .'M .-i. \> .'. V.ti 




31 




44 


47 




ROLL WITH ME Montgomery Gentry 

1- ■ ■ . ■ Ki4LAJ, © .ul; Vil'i.'. .ii. ; 1 1 ■ 




44 


4S 


41 


35 




ONE STEP AT A TIME Jordln Sparks 
. .Lbrlil,CUIF*Tt(£fi.flN£ii1L(RNEWIL.tEV*NS.JJEBERGUHHANSEh| © ;iVE :VVr^ 




17 


47 


38 


34 




KRAZY Pitbull Featuring Lit Jon 

1 l"Jl'jCHI .1 ;.MITt^ .FfRaHCHI A C PERE: J M SUtlHi e Mfl JO^fAVII.ir^ iHf- \<U -KH 




36 


o 


53 


52 




DON T THINK 1 DON'T THINK ABOUT IT Danus Rucker 

1 - I.I - . . -.- .. -1 © Ufllfu ... 




36 


® 






FOREVER & ALWAYS Taylor SwiH 

I, 1 ipi'-..vi ■ -/.II-' [ .VMI; © [!■..:, Mirn -.f 




49 




59 


63 




POP CHAMPAGNE Jim Jones & Ron Browz Featuring Juelz Santana 

ii 1 ij JO'.tf. ^ iiRC)'A7 1. JAMES) G f THfR BOY.l'hlUt R5AL VOlOiVN COl^VBIA .nri- 




SO 


o 


51 


57 




ALREADY GONE Sugarland 

li jMORE BUSH.JNEniES lJOtt£IILES,«8USH,BPl»S0Nj © V." i i ■ ■ m ■,!..-■ 




SI 


S2 


49 


50 




SWING Savage Featuring Souija Boy Tcli cm 

!IF IT -ivv Mij;iK m SAVEHO A NGAWHIKA.NHOIUESI © hi. v: n ■-■ ■ . ' 




45 


93 


34 






DECODE Paramore 
I" ■.VUlAMSJFAHRO.ItOHKj © fUELEO BV HAMEN C" ^ ..H 




34 


o 


66 


86 




ONE MORE DRINK Ludacris Co-Slarrinq T Pain 
- " -. ' 1. tiftlDGES.J C OliVIER S J BARNES A MOSELV.IBOWEN, Q[»1f|i!< : i.- 




54 


® 


5« 


65 




START A BAND Brad Paisley Duet With Kenh U'bin 

,1 ljA*>IQSQN,AGOflUYK.lO«L«;£l Q l^^-wr -.r.- - ,i_l 




55 



ft 




i^ist. bom Slefanl 
Gernunotti. tiits 
new peak on this 
ctutt and claims 
Greatest Gainer/ 
Airplav on Pop 1O0 
(U-14). The song 
ruled Uh Billboard 
Canadiar Hoi 100 
f o( live weeks in 
the stimmet. 




Ttiflme from the 
nation's No. 1 
motion picture 
debuts and adds to 
tong list o( James 
Bond-atfiltated 
chart hits (se« Chart 
Beat, page 4S). 






HO 








li 




;i 


ii 


TITLE 

1 •■ .' ItR (SORQWRnERi 


Artist 

IMPfUNT / PROMOTION imi 




O 


82 


83 




SEX ON FIRE Kings 01 Leon 

'1 .-.■;ilL S FDllOWIU JfOllOWIU MfOllOWMI 0 BT' A^T- 




N 


87 


52 


53 




RIGHT HERE (DEPARTED) 

n '>■• : - "".-r. i ■ " ".r,;ar E 'iufli D 0U1NDNES VHORNt 


Brandy 

© -iX" i-ir 




82 




57 


56 




LET IT GO 


Tim McGraw 

S-.. O UKf- 




M 




65 


55 




EVERYBODY WANTS TO GO TO HEAVEN 

i. ■ •M.[-.'. K CMEiiSir 1,1 COL;.iHi M DODSONi 


Kenny Chesney With The Waiters 




41 


SO 


61 


51 




NEED U BAD Jazmine Sullivan 

1 .- .-T^AUS li SULUVAH U ELLIOT TC LAUfi I OSBMfti.H T STANION.Q SINClAlKk ©O . Hl^ i 








91 


- 




REHAB 

1 .iTlMSLRLAKETVMOSLEVNLANE) 


Rihanna 

© iftP'DfF ;>V IM', 




tt 


® 


69 


62 




HERE 

■ ^Mis USIEELt SROBSOW) 


Rascal Flatts 

© 1"= Z ^-F.[[I 




« 




73 


64 




COME ON GET HIGHER 

■.' - -MJ'iMAEi-iaEflOlMNATHAMSONUWEIKBERG: 


Matt Nathanson 

© VAK'tUARO 




m 


S4 


55 


49 




SO FLY 

■, •■ ■ : iiJDRic« ;>IK)Z n ehoz word playi 


Slim Featuring Yung Joe 

© Ml'AS'LL'U 


'■t 


i 


es 


64 


54 




ALL SUMMER LONG Kid Rock 

■ '-i-nfi; y :/ii/EfiiH'jHZAVfiinDsShGTO'(i«NlLtt»Pwtu..iwfc:MriL*s-.CNi i>:i:<jj'ii.vtc 




'it' 




72 


67 




WAITIN ON A WOMAN 


Brad Paisley 




« 






© AflliTl. '.'■'."IV..-. 






® 


S3 


69 




ALL SUMMER LONG 

/,■.!', - 1- ■ II' ■■■ 1 :■■ I r= PKSWGION E KWG 


The Rock Heroes 

UARIHEU n WACHTtHI ..■[. 1^,. 0 !■ -.'-i 




26 




91 


73 




LOOKIN' FOR A GOOD TIME 

■■■■■ •!.-;■ M$:0TTKfOl.lESE| 


Lady Antebellum 

© r/.M; 




16 




B 


1 




GIVES YOU HELL 
. . lltR.MMNNEflTYCGAVLafli 


The All-American Rejects 

© OrjGHOir-! hv ^-|^ -! 




69 


® 


70 


66 




HUMAN 

■ : ■ ■ : » . J(- :-i.. ' .LEflSl 


The Killers 

© iinr.[. ■■IM.. 




32 


71 


68 


61 




GET UP 

■ ■ ■■ ";:h i: . .ACKSON JP 5 SIORCtii 


SO Cent 

© SHADY AFTEHWSIH'iMERfrC^E 




41 


® 






THE WAY 1 LOVED YOU 

U CMiCUMi T S rtlFT ( 1 SWi" J RICH; 


Taylor Swift 

© H^G MACHINE 




i 


73 


56 


75 




1 OONT CARE 

U Ji-Hfifl itAli BPV.N GRtf hBAUM) 


Fall Out Boy 

© i:-,L»hn irijMG 






® 


76 


74 




IN COLOR 

11' . ^AftDLEV l>UV»OTS (J JOHNSON l T WlLfR J OTTO) 


Jamey Johnson 

© ME^l.U(^> •.A:,(-'«[.,l 




1 


7B 


60 


58 




LOVEBUG 

i i!,|- 'J lii'..i , i i'-i'U'-. . 10H*,S III 


Jonas Brothers 

© M I., 




ST 


TB 


71 


59 




WHAT ABOUT NOW 

i-r-r.' ■. 1 .-.-ii. ... 1- i^nS UOOOV, 


Daughitv 

© i. .. 




16 


77 


63 


46 




SHE NEVER CRIED IN FRONT OF ME 


Toby Keith 
© 5i(Qw :inc. ' . 




42 


7B 


74 


71 




YOU RE GONNA GO FAR, KID 


The Offspring 

© .'-i: M.h: 




71 








FIFTEEN 

!, .-.■.■.-■■i.r'. r .-.ifi rswiFti 


Taylor Swifl 

© 61."! m;,"'' 




76 




90 


100 




TRADING PLACES 

; ■ ■ ■ MJf : "i: iL FlAVVDhi; C MCtiltdVtYTtJJiH. 


Usher 

© u'-.:.: 




H 


® 






ANOTHER WAY TO DIE 


Jack White & Alicia Keys 

©O -■'^:i -.11!. ■ "V-, 




61 


® 


69 


80 




LIGHT ON 

t' -.."L.O ic CORNELL.BMDMS) 


David Cook 

© 'iHl-t n...^ 




17 


83 


77 


70 




I'LL WALK 

'■.^ ■.' II ,|f-^ .il - i.M!! 1 'MVVLERI 


Bucky Covington 

©L-fii: ■-TsU- 




71 


84 


79 


73 




LOVE REMEMBERS 

■ ■irifiEllI 


Craig Morgan 

© i '..: 




a 


® 






COWGIRLS DON'T CRY Brooks & Dunn Featuring Reba McEntire 




« 


as 


80 82 




FEEL THAT FIRE Dierks Bentley 

■i -r-.-i- 1 !■-%■, ir ,!j .■.Jfft'N.B WARREN fi beavers DHENIlfVt © CAPilOl Nih-IVllIf 
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BREATHE 

, -l.^XMS littiFl a SWinCCAILlATj 


Taylor Swift 




n 
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86 


87 




DON'T 

" ■•■■.Mff-.l < 1, CJRmNGlON IJStAWEllS J SmGLEIOHi 


Billy Currington 




61 


as 


85 


84 




COUNTRY BOY 


Alan Jackson 

© Afl.'SIA NASHVILLE 




84 


® 






SHE'S COUNTRY 


Jason Aldean 
• BIWKfMSOW 


jkil 


SI 


87 


88 




SHE WOULDN T BE GONE 


Blake Shetton 

O AARMfft BRCI! .'NASHVIl l.f 1 1fti|F4 


« 


54 


41 




WHAT THEM GIRLS LIKE Ludacris Co-Starring Chris Brown & Sean Garrett 




31 






■-r. 1: W a I'HMS:. ©O . . : rt :.M,. 






o 


100 






I M SO PAID 

' .-. THIAM.tt C.riSHCRD CABTIRl 


Akon Fealutinq Lil Wayne 

© ?.r-. ; ■, " 




40 


o 


E 


a 




HEY STEPHEN 


Tav-jr i.vitt 
(3 .■ 




94 


® 






LOST! 


Coldptay 




M 






■■■ 5:liC a StMPS'JS .SeERRVWAN J BUCKLAHO WCHAMPXW CMARIINt © Ci^'UGL 






88 


64 


76 




DO YOU BELIEVE ME NOW 

1 ,-.! ■ -■■.h.i\ ;-M iJ WEST 3 PAmANISH I jOHKSONj 


Jimmy Wayne 

©O vAjifty 




m 


® 


E 


■ 




TROUBLEMAKER 

.'. -■ .-. U< '}.\ -AALLS' 


Akon & Sweet Rush 

© SRCUNIViKSAL Ur'Drt^H 




n 


98 


93 


94 




1 DON'T CARE ApocalypUt^ Featuring Adam Gontier 

• ■ i jIimieu M hariinj 0 - "■ :i ■■ 




92 


© 


E 


a 




PLAYA CARDZ RIGHT 


Keyshia Cole Featuring 2Pac 




99 


100 


95 


92 




BROKEN 

.1 FIELDS I'lVADtl 


LHehouse 

O GEFFEN IHT[R?[.>'^E 




92 











BETWEEN THE BULLETS 



GUNS BLAZE ONTO HOT 100 



In anticipation ofitscxputtcd debut on tlit- Billboard 200 in two weeks. 
Guns N' Roses make a long-awaited return to the Billboard Hot 100 at No. 
^4 with "Chinese Democracy." the title track from its Nov. 23 release. 

Thp song, which sells 57.000 downloads, is the band's first Hot 100 
appearance since "Sympathy for the Devil" peaked at No. 55 in )anuar>' 
1995 and its first top 40 hit since "November Rain" stormed to No. 3 in Au- 
gust 1992. At radio. "Democracy" spends its third week in the top 10 of Mainstream Rock Tracks (No. 
6), viewable at billboard. biz/charts. — Silvio iHctroluongo 



50 I Go to www.blllboard.brz for complete chart data Data for week of NOVEMBER 29. 2008 l CHARTS LEGEND on Page 51 
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HOT 100 AIRPLAY 
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LAST 
WEEK 


TITLE 

AflllST 'IMPRINT PflOWnON LABEL) 






is 


5i 


%s 


TITLE 

ARTIST ..M' li ; PROMOnON LAB6LI 




hi 




as 


TITLE 

ARTIST ilt^PfllNT PROMOTION LASai 




9 






nl LIVE YOUR LIFE 

BRS rj RAt rniMA m jufranm musuiwjm&aiiamic 




o 


30 


9 


ROLL WITH ME 

MONTUOFAERY GENTRY I'J'JLUMBIA iNASHVtLLEl' 




O 


55 


5 


LOVE REMEMBERS 

CRAIG MORGAN '^ '. <'. 




a 






WHATEVER YOU LIKE 






47 


3 


JUST DANCE 

uuni^YUili' liilioiaH .n'tUAnL<»J«l(XA«YT>aNIILRH«'t 




48 


17 


SHE NEVER CRIED IN FRONT OF ME 

TOBY AEITH . : -' ,', :: . . ri.'...'lVIHE' 


3 


3 




MISS INDEPENDENT 

HE '3 • ■ ' i.'.l'^ 




29 


21 


23 


VIVA LA VIDA 

COLDFLAY , IiJL 




i* 


SE 


7 


I'LL WALK 

BUCICY COVINGTON . 1 . " . 1 'FEET' 


o 






SO WHAT 

PINK i..-.'.i:e .■ombai 




Q 


29 


" 


LET IT GO 

TIM MCGRAW .UPEi 




B4 


52 




T-SHIRT 

SHONTEELE i ^HP iPC UNIVERSAL MOIOEVNl 


o 






HOT N COLO 

AAIY PEBfiV i:.AP Ii:il 




30 


33 


20 


NEED U BAD 

iA2MINE SULLIVAN ' - RUG' 






63 


4 


COUNTRY BOY 

ALAN JACKSON 'LRISIL NA'^HYlLLtl 


e 






CAN T BELIEVE IT 

I-PAIN FEAr LH WAYNE |R(WVICI NAPPV BOV . >'t ; 




31 


28 


22 


ALL SUMMER LONG 

NIDflOCA IilF frlG lllll.i". 




se 


51 


14 


PAPER PLANES 

M.IA :'. i'iTEi:':DrL 


o 






I M YOURS 

JASON MIAJ "•T=- 




^ 


47 


4 


POP CHAMPAGNE 




S7 


45 


8 


KEEPS GETTIN' BETTER 

CHRISTINA AGUILERA iRL A RMG' 


o 






SINGLE LADIES (PUT A RING ON IT) 

BfTONCt Ml A ■ ir," 


33 


27 


27 


FOREVER 

CHRIS BROWN .'E.'UMHA, 




© 


67 


4 


DON'T 

BILLY CURRdNCIOHlUERCURY) 


9 






MRS. OFFICER 

III WATNE ' M ■. . ' 1. '; MiirnwNi 




M 


32 


15 


JUST A DREAM 

CARRIE UNDERWOOD ' ia ARISTA NA$HV1LlEl 


m 


65 


5 


IN COLOR 

JAMET JOHNSON lEJtRr: IN' 


10 






BETTER IN TIME 

LEDNA LEWIS 




o 


57 


4 


CHOPPED N' SKREWEO 

T PAIH FEAT LUOBCRIS r ; ', .'n: T NAPPY B^'JIVL70UeA) 


m 


66 


3 


FEEL THAT FIRE 

DIEBIES BENTLEY .L.'.-'l !l NASHVILLE 








IF 1 WERE A BOY 

BETONCE - J 




o 


41 


7 


HERE 

RASaLELAfIS -Vhi. ,u.-ir. 




54 


13 


WHAT ABOUT NOW 

OAUDHTRY -;i s .'H, 








LOVE LOCKDOWN 

AANYEWEST.- i,';. I .alMlI.IMIii 




o 


40 


8 


ALREADY GONE 

SUGARUND I'lj HLURV NASHVILLE! 




j® 


68 


5 


LOOKIN FOR A GOOD TIME 

LADY ANTEBELLUM i ' ' . ';l.-.!l.-. 








DISTURBIA 

RIHANNA • -.Hf '- ,Lt.l K'.V,-, 




38 


23 


24 


GOT MONEY 

IL YWY« FEAT tPMN M3«*il.1>TiP«AL UOTGAWAtAlftBLSAL, 


i» 


56 


19 


WAITIN' ON A WOMAN 
BRAD PAISLEY |A.|' ..|'. '..■.L.H'. LLL 


® 






RIGHT NOW (NA NA NA) 




® 


61 


2 


ONE MORE DRINK 

LUOACRIS CO-STBIIRM T-mH <DTP. D£f JAM'IDJWGI 




71 


2 


IFULEAVE 

MUSIQ SBULCHILO FEAT MART J BLI6E lALANTic 


IB 






SPOTLIGHT 

JENNIFER HUDSON iSHiSTARl^Oi 




40 


38 


17 


FALL FOR YOU 

SECONDHAND SERERAOf iQLASSNOIt'lLG ATLANIIC) 


P 


59 


19 


DO YOU BELIEVE ME NOW 

JIMMY WAYNE '.'Lnt! ' 




17 


8 


WOMANIZER 

BHItNEY SPEARS l:vE ZOMBAl 




41 


37 


12 


CRUSH 

OAVlO ARCHULETA I'A JIVE ZOMBAI 






62 


8 


RIGHT HERE (DEPARTED) 

BRANDY ^" IE r 




18 


10 


LET IT ROCK 

KlvnHLUilll >EAl 111 WAM ICASN NUNtY UNTVER^ REPUILL 


® 


46 


13 


LOVE REMAINS THE SAME 

OABIH HOSSOAIE .1!.:' ; "E 




m 

Mr 


72 


3 


SHE WOULDN'T BE GONE 

BLAAE SNELIDN .EVARNER BROS iNASEEWULEV'WRtll 




19 


9 


LOVE STORY 

lAYlOfl SWIFT ii 1 i.'JlH hi. 






50 




START A BAND 

HELAD PAISIEY OtJET WITH KBIH UNSM lARISTA fWSJfVILLt) 






1 


HEARTLESS 

KANTEWEST iC '. ' . .' OLE JAM 'IOJAAGi 


19 


16 


29 


CLOSER 

NE YO .1 ! ' ■/■. 




44 


31 


13 


MY LIFE 

THE GAME FEAT LIL WAYNE IGEFFEN'INTERSCOPE) 






70 


3 


GET UP 

SOCENT ' '!! •!'-|' INTERSCOPEl 




25 


6 


BUST YOUR WINDOWS 
JAiPBINE SULLIVAN I HUG) 




4S 


44 


19 


DON T THINK 1 DON'T THINK ABOUT IT 

DARIUS RUCKER t AJIIQl NASHVillE' 








1 


PLAYA CARDZ RIGHT 

KETSHIA COLE FEAT EENIC 'EJARU'ENlANlEitFEENilHItRSCGPtl 




24 


7 


CHICKEN FRIED 

lAC BROWN BAND HUME r.a," WN aTiANTpC'IDG PECTlIRE 


4B 


36 


15 


SO FLY 

SLIM FUl YUNG JOC 'Vi L'VIUH. 








1 


PUT IT ON YA 

PLIES FEAT CMRISJ I'ij L.^'Es 3LIP-N-SLIDE'ATLAHTIC1 




22 


9 


ADDICTED 

SAVIHGABEL ■ V ". : I JS[IOLi 




47 


39 


18 


ONE STEP AT A TIME 

JORDIH SPARKS fi ''-'MLtec 




72 


64 


8 


KRAZY 

PTTBUEiEEAIEJLJON L"' llb'JJjM.: ARTIST lit OHCHARDf 




34 


1 


GREEN LIGHT 

JOHN LEGEHET FEAT INEN1E 3444 iG 0 0 D 'COLUUOlAj 


48 


43 


15 


EVERVeOOV WANTS TO GO TO HEAVEN 

HENNYCRESNtT WITH THE WAAERS 'BLUE CHAlR.BNAl 


B 




II 


NO ME DOY POR VENCIDO 

LUIS FOAISI UNI'/iRSAL LATIflOt 


24 


20 


10 


SWAGGA LIKE US 

JJiTLTI "UI lANn WOTIUVMINt i . ■ .-.u 






69 


2 


TRADING PLACES 

USHER l.i'A-JE :UM&A 








1 


REHAB 

RINANNA ''.^P riEF JAM.IDJMG) 


o 


26 


6 


GOTTA BE SOMEBODY 

NICAELBACB l-TiJADRUNUEP, " ^ 




© 


&3 


9 


SHAnERED (TURN THE CAR AROUND) 

O.A.B liV'T'T'Ei' A-'Af C RRF 




o 




1 


ANYTHING GOES 

RANOY HOUSER UNIVERSAL SOUIHl 




(►)hot digital songs 
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TITLE 

ARTIST ilLIPRlNI PROMOTKM LAfiELI 
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TITLE 

ARTIST lIMPRmT / PROMOTION LABELI 
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TITLE 

ARTIST IIEJPRINT PflOAAOIION LABELi 
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o 


4 


4 


Ql IF 1 WERE A BOY 

HSfl KTOSICf IMUSIC WOHLacOLUMBIA) 




2B 


23 


26 


PAPER PLANES 

HiA ii'L '.t[r::'::'e 






SI 


43 


25 


GOT MONEY 

LAYaATMEEATEnaii'^ASl'EAIIE^Y'llMvmSAE UI^ILW 




'-ii''- 


2 


T 


UVE YOUR LIFE 






27 


18 


2 


DECODE 

PARAMDHE i'UE.lD &v RAMEN CHCP SIIOP.HRP 






m 




, TROUBLEMAKER 

ALOH A SWEET RUSH 'SRCUNEVtRSAL WOTCANi 




3 


7 


17 


HOT N COLD 

KAn PERRY ["IT:. 


u 




2S 


25 


11 


MRS. OFFICER 

LA NAnCIEAl Wm ENOnAiailim LV" U'V i .^V'-'^^ »-';«> 






S3 


35 


10 


GREEN LIGHT 

JOHN ElfiEm FUI. AJIDAE SBBB <G 0 0 D.1;0LUMBjA| 




4 


5 


12 


LET IT ROCK 

EMinaXUlUT lAUAY1C .:i,SHLCNfyLW.€HSA. SS-' IJ . 






29 


30 


20 


BETTER IN TIME 

lEONA LEWIS r. '^iJ'J RMG. 








50 


30 


CLOSER 

NE YD r'EE IA1,I .Rl'jr. 




o 




, WHITE HORSE 

unonswiFl .n ■.ij;;hi«i 








61 


13 


JUST A DREAM 

CARRIE UNDERWOOD 11 a. ARISTA' ARISTA NASHVll LF 






® 


48 


28 


1 KISSED A GIRL 

KATY PERRY 1 .' 




6 


6 


6 


WOMANIZER 

BRITNEY SPfMU (JIViZDNIBAl 






31 


27 


28 


VIVA LA VIDA 

COLDPLAY i.."i'Ji. 






86 


45 


,„ LOVE REMAINS THE SAME 

GAVIH ROSSDALE I'll i.L'PE | 




7 




2 


HEARTLESS 

NAN YE INTST 'ROG-A-FELLADCF JUAIOJMG) 


¥ 




32 


26 


23 


FALL FOR YOU 

SECONDHAND SERENAOE IGLASSNQIilLGl 








57 




COME ON GET HIGHER 

MAn NATHANSDN v", .i Ah^. 




8 


g 


8 


RIGHT NOW (NA NA NA) 






^ 


44 


9 


ALL SUMMER LONG 

THE flOCIl HEROES IbiG -lYt 












TELL ME WHY 

TAYLOR SWIFT L ., '.'■'. 
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11 


, LOVE LOCKDOWN 

"AK*f*iSI- - i;LLna:f JAM.IDJMG,' 






34 


29 


16 


CAN'T BELIEVE IT 

TflUNFEAIlJl WAYNE if^hUlCT NAPPl fli;" J'': :i;'JI:A 












CHOPPED N' SKREWED 

TPAIN FEAT LUIWHS IKEE'l'vILT TEARC. BIT' JE,^.ZDNE&AI 




10 


9 


13 


WHATEVER YOU LIKE 

Tl -f. ■ ;-.n'iCi 






3B 


31 


20 


SWING 






60 


51 




HUMAN 

THE KILLERS I SLANDTDJMC 




11 


10 


13 


SO WHAT 

PWi ILULt iWeAi 


1 








, THE WAY 1 LOVED YOU 

TAYLOR SWIFT 1=10 MACHINE! 








52 


FOREVER 

CHRIS BROWN 1 J s'E.70UBA' 




12 


12 


31 


I'M YOURS 

JASON MRAI.ATLANTiC. RRPE 


i 




37 


28 


. KRAZY 

PRMAL f LAI Ul JEN V'l im 'AWIH.'. AH'til 'It UHLi'JHI. 






62 


49 


J, ONE STEP AT A TIME 

JOADIN SPAEtKS ■ JI'.E :0IJ6A 




o 


16 


16 


JUST DANCE 

UUTt Gl&lcUr raUY omM .-i'n(iAllK<iaiA]LLHTLP:.(XPI 








62 


2 


SEX ON FIRE 

AINCSOFIEON ii:ARMG 






® 




,, DON'T THINK 1 DON'T THINK ABOUT IT 

OABJUS RUCKER . '"r NLS'lVILLE 




® 


19 


14 


CRUSH 

DAVID AHCNUlETA , .L ■'11.4: 


. 




® 




, FIFTEEN 

TAYLOR SWIFT iri'j lAACHmEl 






64 


46 


AMERICAN BOY 

ESTELLE FEAT lUINYE WEST MCAAE SCHOOLATLARTIC' 


• 




14 


7 


GOTTA BE SOMEBODY 

NlCHElRACA -"l-i '.'.r '■ 


r 




40 


32 


It 


LOVEBUG 

JONAS BROTHERS 'HJlLYWODDI 


r 




68 


36 




1 DON'T CARE 

FALL OUT BOY (l' LEI' HV RAAAtHISLAHD'lOJMGl 








, IF TODAY WAS YOUR LAST DAY 






41 


33 


11 


T-SHIRT 

SEEONTLLU .HI ."u UNlVlKbAL MUlCWNUNE.'ERl^All 






ae 


•17 




BARTENDER SONG 




® 


24 


7 


KEEPS GETTIN BETTER 
CHRJSTIHA AGUILERA .^:a MLib 






■© 




2 


ANOTHER WAY TO DIE 

JACA WHITE S ALJCIA KEYS THIRD MAN. j RMGl 






o 






REHAB 

RIMANNA.--' ' a','ri.iMG,' 




IB 


13 


10 


LOVE STORY 

TAYLOH SWIFT f: G E/LCKINt' 






43 


38 


15 


SHATTERED (TURN THE CAR AROUND) 

OA.R. lEVEflriN! ilLiNTH; 1R= 






o 


56 




RIGHT HERE (DEPARTED) 

BRANOE ■ il 
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1? 


22 


DISTURBIA 

RIHAHNA . ■1" ::E J'''/ la.lMG 






o 




2 


GIVES YOU HELL 

THE ALL AttERftAH BfJECTt |D0GH3Li.lE)GC iNTEHi'lOCf 






60 


53 


SHAKE IT 

METRO STATION ':i3LU»JblA 


■ 


® 




, CHINESE DEMOCRACY 

CUNSM Hoses ^i.'.:*"<OG QtfFEKiWIERSCOPE) 






® 




, BREATHE 

TAYLOR SWIFT f'., MACHINE' 












THE ODYSSEY 

VISMAL J ,i::.H.l. 1, 




21 


20 


18 


ADDICTED 

SAVINI' »8f. , ■ ; I : '.'IRGIN'CAFlTDLt 


1 




® 




, SHE S COUNTRY 

JASON ALDEAN -r-l)>-\ 








67 




LIGHT ON 

DAVID COOK iig fi:AnVG| 






22 


q CHICKEN FRIED 

«(■ KHI.'Wih S4N-1 i.HLmATlANtlGBCPICttflEI 






47 


40 


10 


SWAGGA LIKE US 










, BEST DAY 

lAYEDR SWnET i|i M's HiE.t 




® 




1 


-OREVER A ALWAYS 


f 




48 


37 


22 


IN THE AYER 

FLO RIGA FEAT WILL.IAFA E : .i" -liLMn. 






73 


42 


,2 WHAT THEM GIRLS LIKE 




24 


21 


12 


MISS INDEPENDENT 

HE '0 . ',' , 






40 


39 


15 


MY LIFE 

IKE GAME FEAT LIL WAYNE iGEFFEN INIERGGORE i 










, THERAPY 

rJYLN FEAI AANYE WEXI IKOmcT MAEWBElY Mt'EOHBAl 








, SWEET THING 

ItlTh UR8»N ■■ ■ -HLM.iLLE 










, HEY STEPHEN 

lAUOR SWIFT E G IJAGHINE' 






m 




2 


LOSTI 

COLDPLAY 'I.'i'llOL 





ALBUM CHARTS 



S.ilod tiala compiled From a comprehtcstvc pool oF U.S. mut)C 
merchants by Nie<s«n SoundScan Sales data for M6/Wp-hop 
retail charts is compiled by Nielsen SoundScan rrom a national 
subset of core stores that specialize in those genres. 
0 Albums with th« grsatvst tal«s gains this we«V. 



PRICING/CONFIGURATION/AVAILABILITY 
CD/C«u«tt« prtcvs art tugg«t*d list or •quivatont pricK. which 
are projected from whotesate prices, 'tt after prtce indicates 
album only available on DualDisc. CD/DVD after prk:e indicates 
CD/DVD combo only available. P DualDisc available. +■ CD/DVD 
combo Available ' irwticate* vinyl LP ii avAi1dbl«. Pricing and 
vinyl LP availability are not Included on all charts. EX aftftr cata- 
log number indicates ttlte is exdustve to of*0 account or has lim- 
ited distributioa 



SINGLES CHARTS 



RADIO AIRPLAY SINGLES CHARTS 
Hot 100 Airplay, Hot Country Sor>gs, Hot Rap Songs and Hot 
Latin Songs are compiled from a national sample of data suo- 
plied by Nielsen Broadcast Data Systems Charts are ranlted by 
number of gross impressions, computed by cross-referencing 
exact times of airplay with Arbitron listener data. Mainstream 
Top 40. Adult Contemporary, Adult Top 40, Modern Rock, 
Mainstream R&B/Hip-Hop. Adult RAB, Rhythmic, Hot Dance 
Airplay, Hot Christian AC Soogs, Hot Gospel Songs and 
Smooth Jazz Songs are ranked t>y total detectiorts. 
^ Songs showing an increase in audience (or detections) 
over tt» previous week, regardiess of chart movement. 

I Where included, this award indicates the title 
with the chart's largest airplay irtcrease. 

RECURRENT RULES 

Songs are removed from The Blllt}oard Hot \OQ artd Hot 10O 
Airplay charts Mmultarwously If they have been on The Bllltx>ard 
Hot 100 for more tt»n 20 weeks and rank below No. SO. 5or>gs 
are removed from tt>e Pop 10O and Hot RABAlip-Hop Songs 
charts, respectivety, if they have been on for more ttun 20 
weeks and rank t>elow No. SO. Songs are removed from Hot 
Country Songs If they have been on tt>e chart for more than 20 
weeks and rank tielow No. lO tn detectiorts or audler>ce, provid- 
ed that they are not still gaining enough audience points to t>ul- 
let. Songs are removed from Hot Latin Songs If they have been 
on ttw chart for more than 20 weeks and rank below No. 20, 
Sor«gs on Latin Airplay charts arc removed after 20 weeks if 
they rank bek>w No. 20 in both audience and detectiom. 
Descer>ding songs are removed from Adult Contemporary if they 
have been on the chart for rTK>re than 20 weeks and rank t>elow 
Na 15, W they have been on the chart for more ttwn 26 weeks 
and r*nk b«low No, 10. or ir tftey have t>con on tl>c chart for 
inore than 53 weeks and rank tMknv No. 5. Descendir>g songs 
■re removed from the Adult Top 40, Adult RAB, Hot Dance 
Airplay, Hot Christian AC Songs, Hot Gospel Songs arnJ Smooth 
Jazz Songs charts If they have been on for more ttian 20 weeks 
ar)d raf* below No. tS (Na 20 for Mainstream Top 40. Modem 
Rock, Mainstream R&B/Hip-Hop and Rhythmic). 

CONFIGURATIONS 

9 CD sir>gte available. ® Digital Downkud available, O DVD 
tingle available. O Vinyl Maxl-Single available. O Vinyl lirtgle 
available, O CD Maxi-Single available. Configurations are not 
included on all singles cftarts. 

HITPREDICTOR 

^ (ndlCAtes title earned HitPredlctor status in that parttcutar 
format based on research data provided t»y Promosquad. Songs 
are tested online by Promosquad using multiple listens and a 
nationwide sample of carefully profiled music consumers. 
Songs are rated on a 1-5 scale; final results are based on 
weighted positives. Songs with a score of 65 or more <7S or 
more for country) are Judged to have Hit Potential; although 
that benchmark number can fluctuate per formnt bntcd on the 
str ength of available music. For a complete and updated list of 
current songs with Hit Potential, commentary, polls artd more, 
please visit www.hitpredlctor.com. 

HOT DANCE CLUB PLAY 

Compiled from a national sample of reports from cki) DJs. 

9 Titles with ttw greatest ckA ptay increase over ttto previous week. 

nifini TNs MaRj Irxfcates the tWa cunently below the top 20 and on 
EalaSi tt« chart the vwek tiefbre. with the largest noease in points. 



AWARD CERT. LEVELS 

ALBUM CHARTS 

• Recordir>g Industry Assn. Of America CRIAA) certification for 
net shipment of 500,000 albums (Gold). ■ RIAA certifkation for 
rwt shipment of 1 million units (PlatlrHjm) ^ RIAA certlficatnn 
for net shiprrtent of 10 million units (Diamond). Numeral within 
Platinum or Diamond symt>ol Irtdicates album's mufti-platinum 
level. For boxed s«ts, and dout^te albums with a running time of 
>00 minutes or more, the RIAA multiplies shipmer^s by the num- 
ber of discs and/or tapes. Certification for r>el shipments of 
100,000 units (Oro) CertificalKW of 200,000 urwts (Platino). :i: 
Certifkatkin of 40O.OO0 units (Mutti- Platino). 

SINGLES CHARTS 

• RIAA eertlflcatksn for SOOOOO paM downtoads (Goldl. 

■ RIAA certmcatkm for 1 mMon paid downkiMlt (Ptotinum). 
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TRADING PLACES 


Usher 




11 


i« 


12 


11 




SWAGGA LIKE US Jay-2 4 T 


Featuring Kanye West 4 IjI Wayne 




11 








■- .iii'U'..--4i^^ivvii.'-.'.' . - ■■ , ■ ■■ ■ ■■■■■ 'V 






14 


16 




IFULEAVE Mustq Soulchlld Featuring Mary J. Blige 




m 




17 


21 




POP CHAMPAGNE Jtm Jones & Ron Browz Featuring Juelz Santana 




m 


19 


25 




PLAYA CARDZ RIGHT 

-..JK: >.F%R ,iLiu:>.^)lli£ait*S>UUUfl.lB«fllUCKtM 


Keyshia Col9 Featuring 2Pac 




1 




11 


10 




SO FLY 

.■■'.■.i: ■! ;• ■jnri:^tl»D:,WOROPLAV| 


SItm Featuring Yung Joe 

© 1/ ■ - .. ■ . ■.! 


1 


1 




16 


15 




WHEN IT HURTS 
. ■ ■.■ . lON.EOMKinS) 


Avani 




1 


ID 


23 


34 




ONE MORE DRINK Ludacris Co-Starring T-Paiti 
■ - .lEH.SJMfiMES.AMQSELtTBOWIMi O 3;= -''M 






m 


21 


29 




IF 1 WERE A BOY 


Boyonuf 


• 


20 


m 


18 


14 




HEAVEN SENT 
■ 1 . M CQLf J "RWER,* FMNCISl 


Keyshia Colo 
o m\ i.fM-'. ■- 




1 


» 


20 


28 




THE SWEETEST LOVE 

' - ■ - 1 1 (« iiiiCnti 


Robm Thici-e 

O SIAfi TRiH. I'/-" 




20 


m 


28 


35 




GET UP 

■ 1' 1' J .i*:kSM JR.SSTOfiCHi 


50 C-?.n- 

9 SHaOV.'AJTlflMafHl'C'- 




23 


o 


28 


26 




HERE 1 STAND Usher 
iMArMmDAKAnHrS.VOAVIS.JilMfS.ABlACKSTONE.QGAODISSi 9 LAIAi L roM^.i 




24 




22 


18 




SUPERWOMAN 

- ■ ■ ' ■ «eysl (■tnnvsMDS^*>.i 


Ailcia Keys 

© 1 




U 


i-n 


2A 


22 




DID YOU WRONG 

. ■ ■! ;amori 


Pleasure P 

© 11.... 




a 




15 


43 




PUT IT ON YA 

; ■ .'ari.E WLSOPi.i ihouas.t imomasi 


Plies Featuring Chris J 

BIG GS'l:. _LlDi 




a 




25 


23 




MAGIC 

■■■ • ■ ■ HiiKt JCASS.MAXJ 


Robin Ttiici^o 

©O :,'.;.| Ih^- 




e 


Is 


31 


33 




YOU RE THE ONLY ONE Erie Bene! 

■■■'-.Hi?. IE BEIEl.O POSEY.G NASH Jfl G6URAiSKl( ©■■!:'-- :.uv.'.~v 




17 


>'ao 


27 


20 




GOT MONEY Ul Wayne Featuring TPain 

\ ^Ai:i :'LA- U SMLLJ CARTER T PftIN J SALINAS JB ,0 SAlWASl 90 C6SI' WarjE'- iJMvEaiA. r.^V ■■, '. 




7 




42 


41 




NOTHING LEFT TO SAY 

MINI coHOirm is Williams, l w»ooe.'.i 


Mint Condition 




# 




29 


24 




NEVER WOULD HAVE MADE IT 
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BEYONCE NETS FIFTH SOLO NO. 1 

Bevorite t'ams licr fifth No. 1 as a solo artist on Hot R&B/Hip-Hop Songs with the 
largest leap (o the suintiiit in two years as "Single Ladies (I^H a Ring on It)" hur- 
dles With her fifth consenitive Greatest Gainer medal (tip 8 million in audi- 
i tice). her vault is tiie best since |ancl lackson & Nelly soared 7-1 with "Call On 
Mf" in 2006. "Single" also grants the diva more chart-toppers on herowii than she 
;icalmulated\^^lh Destiny's Child, which tallied four No. Isfrotti 1998 to 20(K). Be- 
\i)nce's "I Am . . . Sasha Fierce" bows early at No. 6S on Top RS:B/Hip-Hop Al- 
bums. Next issue, it will certainly rise to No. 1 on both tliat tally and the Billboard 200. — Raphad George 
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Jesse & Joy 
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Jorge Celedon & Jimmy Zambrano 
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KRAZY 
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Laura Pausini 
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EL BAZUCA20 


El Tigrillo Raima 
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NO HAY NOVEDAD 


Banda El Recodo 
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Hector "El Fatnot' 
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Yolandila Mongo 
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EN UN SOLO DIA 
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Sergio Vega 

SDNV 6MG Uuy---. 


21 





TOP LATIN ALBUMS 


111 

o 


ii !i 
■231 


SS 


ARTIST Title 

'^t -. \- 4 h-,M9ffl msTnreunm; LABEL |price> 
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MARCO ANTONIO SOLIS No Molestar 
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EL CHAPO DE SINALOA Para Siempre 




s 


• 4 


2 


2 




GRUPO MONTEZ DE DURANGO Nosotros Somos 
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VICENTE FERNANDEZ Para Siempre 
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DADDY YANKEE Talento De Barrio {Soundtrack) 
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EL TRONO DE MEXICO Almas Gemelas 
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LOS PIKADIENTES DE CABORCA VamonoB Pal Rio 
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LUIS FONSI Palabras Del Silencio 
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WISIN & YANDEL WIsin Vs. >^ndel: Los Extraterreslros 
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ll'J.'iVtU MANA Arde El Clelo 

milEIlIH ^'^NER LAIMA 48t7SS (17 06) S 
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AVENTURA Kings 01 Bachala: Sold Out At Madison Square Garden 
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FLEX Te Ouiero 
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LAURA PAUSINI Primavera Anlicipada 
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CALLE 13 Los De Atras Vienen Conmigo 
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VARIOUS ARTISTS Radio Exilos: El Disco Del Ano 
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GILBERTO SANTA ROSA Una Navidad Con Gilberto 
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RKM a KEN-Y The Royally La Realeza 
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MARCO ANTONIO SOLIS Una Noche En Madrid 
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HECTOR EL FATHER* Juicio Final 
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ALACRANES MUSICAL Tu tnspiracion 
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DIANA REYES. EL TRONO DE MEXICO Juntos Cruzando Fronleras 
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EL CHAPO OE SINALOA La Historia 
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VICENTE FERNANDEZ 




Canciortes Oe Sus; Pelicutasa El 
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LUIS MIGUEL 




Complices 
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JENNI RIVERA 




Jenni 
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GLORIA TREVI 




Una Rosa Blu 
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■, .1 ■ lAltNO niOISSUlMG ll 
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La Vlda... Es Un Ratico 
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LOS OAREYES DE LA SIERRA 


Con Banda 
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LOS INQUIETOS DEL NORTE 


La Clika: Edtcton Espeoat 
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JULIETA VENEGAS 

' ' '.'<'> •i<iMt 3H?I Mfi 9B} 


JuUeta Venegas: MTV Unplugged 
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JUAN GABRIEL 




El Oivo Canta A Mexico 
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BUENA VISTA SOCIAL CLUB 

LSARHER BROS 


Buena Vista Social Club At Carnegie Haii 
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EDDY LOVER 




Perdoname 
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LA APUESTA 




No Me Dejes De Amar 




15 


38 


39 


37 




TITO NIEVES 


Dos Canciones Clasicas De Marco Antonio Solios 
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SERGIO VEGA 




El Jele De Las Plazas 
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CUISILLOS 




Las Romanticas Vol. 2 
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HUlCHOL MUSICAL 




Desde Mexico... 'Cumbia Cuslnela* 
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K-PAZ DE LA SIERRA 




Una Hisloria 
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EL TIGRILLO PALMA 


En Vivo: Oesde Hermosillo, Sonor.i 
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LA MIGRA 




20 Super Exitos De La Migra: Vol < 
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Un Dia Mas 
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LOS TEMERARIOS 
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Si Tu Te Vas 
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LA MIGRA Y LOS HUMILOES 


20 Super Exitos De La Migra Y Los Humtldes: Vol. t 
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CHAYANNE 




Vivo 
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LA ARROLLADORA BANDA EL UMON Y Que Quede Ctaro 
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K| GRASS IS GREENER 

MEM DAVE KUDI HAT SiSHT tlUASlHi AUMCia 
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REACH OUT 
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FOUND A MIRACLE 

LOVELESS FEAIOHINR AMANDA WILSEW LlRnUuE F AC TORT 
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1 CANT GET NO SLEEP 20011 
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KUNG FU ME 

IWISIfOPEC HAMMEH 
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THE GREATEST 

MICHELIE WItLIAAIS MU^lC WOHlO COIWIBIA 
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JUST ANOTHER DAY 

TimUfT DAUVA'I 
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RIGHT HERE (DEPARTED) 
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FROZEN 
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GREEN LIGHT 

;OHH LEGEND FEATURING ANOffl MM ^ 0 0 D COLUUBIA 
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WANNA BE BEAUTIFUL 

MHICE CRACI JAfiliaq 
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COBRA STYLE 

BOeTNK H ■..I 1 . ■ t,|;vT^£I iriTEHSCOPE 
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SINGLE 

MEW (IDS ON TM BLOCK A M-IO 'h'tT^SCOH 
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SANDCASTLE DISCO 

SOLARCE ■■ V ■ ,.-'EN IMEfiSCOPt 
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A TINY SHOE 

JIMMY ROIINSOR J MLJ^IC 
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UNDERLYING FEELING 

SYLVIA TOSUN . ■ 1 . I'J 
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HOT N COLD 
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GET UP 

MART MART V- -.II)::'. r.'ll ll^hlJ 
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ADIOS BARCELONA 
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MAGIC TOUCH 

ROeiH IHICAE FEAT FAART i BLIGt ^T^^ TRAMNTmSOIPf 
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JOYFUL SOUND 

OEBSY HOI'DfLI ' - -' "1 
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DONT CALL ME BABY 

ARAISHA TURNER : : C ■.-iFGL 
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SO WHAT 

PINK 11 
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TWISTED (GOT ME GOIN ROUND) 

ULTRA MATE ; ' 
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SNEAKERNIGHT 

VflNESit HUDGESS ■ ■ V. >T0 
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THE SPACE DANCE 

DAMMrTENAGllA.il.!.- . .. - 1 1 ni.iM.h:. 
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CAN YOU FEEL THAT SOUND 

GEOR-GIl POflGIE '.' J .. - cAT 
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WORKED UP 

BRIAN AKTHMT ::.^M. 
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CHARIOTS OF FIRE 

BWO - Ht 1 . 
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A BEAUTIFUL LIFE 

JODT WATLET ".iTONf 
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C'MON Y ALL 

SAIME DAHLSTDDH >iiJ'tTAl^ER 
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ENERGY 

AERI MILSON 11 .LEV :uFJt i IIItMiLUF-; 




© 




1 


EAT YOU UP 

HA 5M 
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1 HATE THIS PART 

THE RUSSTCAT OMIS UlltRSCOPE 
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ELECTRIC UNIVERSE 

JACIHTAi.HijNUV 
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WHAT 1 WANT 

FIREBALL . i M 
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CAN T STOP 

OtItNIlN MABHIS iiniC-LV nrt*IHM 
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JULIET OF THE SPIRITS 

IMF B 5?S 1 1 . ■ J .-t.ICiL 
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GOT MONEY 

MNATttAM OAVIS rnvi 
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STUCK TO YOU 

NIKU COSTA [.DIuNATDURSELF' STAXlLMLi 






31 


10 


HEAVEN CAN WAtT 

LUVHDREAMS ffATURIM ELIIA ROORISUa IC 
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GOOD TIME 

CIltOAlii H 
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SWEAT 

ERIN SIEWIISONn,»,iViFPj 
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WE RE THE PET SHOP BOYS 

RDBBIE WILLIAMS WITH PET SHOP iOTS . iR' . 
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ROCK N ROLL TRAIN 
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BREAK ME 

TINA BUDAIfDH m' L lli 
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BOSSY 

lINDIAVUMkllUMIVt^bFVl MOTO'AN 
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Kl EVERY WORD 
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METRO STATION 
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JUST DANCE 
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SO WHAT 
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PINK ZOMBA 


o 


7 




S 


THIEVERY CORPORATION 

RADIO RETALIATION ■ ' . 
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FEEL YOUR LOVE 

KIM ioni ULTRA 
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STRYKER 

TOTAL DANCE 70DI UDB. 1 THn'^COAHCE BOTSl^THRIVE 
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MOVE FOR ME 

KASKAOE t Cil.V.vl.i.1 ULTRA 
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29 


SANTOGOLD 

SANTllCOLD 1,^- 1 h : .■i>H.l- OOLVMTOVJN 
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INTO THE NIGHTLIFE 
CTNOI LAUfEfl [r : 
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THE flIDDLER S CATO K 

ULIHA ilN» 1 1 1. . ' ... 
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WOMANIZER 

BfllTHEY SPEHflS If'.'l ^OUOA 
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13 
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HANNAH MONTANA 

HVWH FonuLA ; HmsTiF MNO Ewrr ct^ajTiOB 
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YOU MAKE ME FEEL 

AHNIGRACE ROSBIMS 


10 


8 
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DJ SKRIBBLE 

THRIVEMIIS . -1 . . 1 1.-. . '■ rn THRIVE 
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HOT N COLD 

XATT PtRRT CAPITOL 
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ARMIN VAN BUUREN 

A STATE OF IflAMCE ZflOE .ni.UDA lai^'UlIRA 
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FADED 

CAICADA ROeBMIS 
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VARIOUS ARTISTS 

ULTRA DANCE 09 ."HF 
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17 


DISTURBIA 
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OJ SKRIBBLE 

TOTAL CLUB HITS THRIVE DAV^E 90*84. THRIVE 
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MEDICINE 

KIM LEMI Rn^ein^ 
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JUSTICE 
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MISS INDEPENDENT 

ME-rO Of J'lM 'jMj 
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, VIC LATINO 

" VIC LATIND PntSENIS ULTIU M« ULTRA 1 78< 
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BETTER IN TIME 
UOKA LEWIS SfCO J RMIi 
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NINE INCH NAILS 

THE SLIP ■ ' iilTiDN rrvt 
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IMAGINATION 

JIS : If-- 
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DJ MARK FARINA 

MUSHHOOFA MTF SIF i ' 1 
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REACH OUT 

MllAHT OtIff HOllVWOflD 
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GNARLS BARKLEY 

THE DDO COUPLE . .M.' .Mi iUAKTC A50Z36- AO 
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ANOTHER LOVE 

THE MAC PROJECT Fl*TURIhG TTIERESE HE3 «*HDt 
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THE HAPPY BOYS 

DANCE PARTY 2009 ^ ' - ',i :iOK 
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LOVE LOCKDOWN 

(UWTtWEST' ■■ - III,'.':. 
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IKN lOAIX W.mL T Klttia> Ma mm AilT OEMVODIIM 
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RIGHT NOW (NA NA NA) 
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ME AND MYSELF 
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SATUBDATS-TWJTH F^JTE 9iB4 
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BENDJ FEATUntHG SUSHT NERVOUS 
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NINE INCH NAILS 

GHOSTS l-IV THE NULL COfiPORATFON 26* 
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OUT OF MY MIND 

LASGO nOBBiHS 
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CHROMEO 

FANCY FIHTWORK VICE BOOOB' 
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THE ONE 

IKHMM HATUMM OANIEL MOIHGniLfi ULTRA 


PIPflDAFT PUNK 
K^'lMMal ALIVE 1M7 'nK-.t 0»4(f 'CAPITOL 










THE LONGEST ROAD 
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THE STREETS 
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NATUKK KDMOFIELO PHONOGENIC tmC 
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MANNHEIM STEAMROLLER 
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AMY GRANT 

Tl< CHRISTMAS C0LLECTW«SPAJ*«J* J7B1.EW C«G 
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CHRIS TOMLIN 

HELLO LOVE . . SPARROW Z359itMI CIAG 
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THIRD DAY 

REVELATION ESSENTIAL TOttlFNlEMKIfT.INTEGRIIY 
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SARA GROVES 

OMaTAitiFT .i-.uMnaFantdRRT 1 
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BRANDON HEATH 
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12 


9 


2 


SWITCHFOOT 

niEBtilTn "-1- I'A^. jMiSACFft + 
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GAITHER VOCAL BAND ■ 
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FLYLEAF m 

ELTLEAF m TiM -..HOIIS EMI CM + IP 
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POINT OF GRACE B 
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ANBERLIN 
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BARLOWGIRL ■ 
HOAFE FDA CFFmSTEAAG liRlFBFT BGTGS^WCnD iruRfl B. 
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LECRAE ■ 
REBEL HEACM ftSOTO lEEFIFIITV ■ 
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UNDEROATH M 
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K1ERRA SHEARO tf 
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CASTING CROWNS 
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ERNIE HAASE & SIGNATURE SOUND 
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NATALIE GRANT I; 
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HEZEKIAH WALKER & LFC 

SOUltD (IU1 . I 
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JUANITA BYNUM 

TOUR MV LOVE ON YMI ■ ri'.\ "-■.a 
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KURT CARR & THE KURT CARR SINGERS 

JUST THE BEGINNING ■ L j 2rbi IDVU 
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MARVIN SAPP 

THIRSTY '-in :0KI6» 
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LECRAE 
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VARIOUS ARTISTS 
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KIERRA SHEARD 

SD.Q Rlli'iT L f[ . .■ 
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VARIOUS ARTISTS 
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SHEKINAH GLORY MINISTRY 
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C«Y YOUH lASI If An , ! 11 IieJiI 




14 


12 


11 


DEITRICK HAODON 

REVEAltD ■ 3Jl'' :ousii 
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MICAH STAMPLEY 

RAKSOMfD '. ■ ! ^Ml 
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TYETRIBBETT&G.A. 
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KIRK FRANKLIN 
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CECE WINANS 
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MARTHA MUNIZZI 

CHAHGS THE WORIO '.'.ifllM* MuNlHI 38610 * 
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REGINA BELLE 

LOVE fOHE«F| SMIMES Pf KD^JLUW 3OC70«SPn 
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MAVIS STAPLES 

LIVE HCE KT THE HlOfOUT iv'i --i' ■ ■ i ! ■'■ - 
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THE BROOKLYN TABERNACLE CHOIR 
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DAVE HOLLISTER 
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TAKE 6 
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LOSE MY SOUL 

KltflMAII'JLI AKIF F.WIFJ't 1 FWGfiA vi-FF.IdAG 
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14 


BY YOUR SIDE 

TENTH AVENUE FFORTR .'Li. 


4 




^2 


JESUS MESSIAH 

CHRISTOMIIN -^TWEEAICFiG 


s 


4 


23 


WHAT LIFE WOULD BE LIKE 

BIG MOOT WEAVE L R<lM VFORD CIFRB 


e 


6 


24 


YOU REIGN 
IMRCTME iriO 




9 


16 


SLOW FADE 

CASTlh-li CflOWHS BEACH STHll 1 MiuMl'l. I'l i. 




8 


10 


THERE WILL BE A DAY 

JEREMY CAMP FIE C lOOTH 4 'I'll 


• 


7 


18 


HERE 1 AM 

DOWNHERE LIMHICIEV 


iE> 


10 


9 


REVELATION 

TRmODAT ii.liAl.PLG 




11 


14 


YOURS 

STFVE.N CUHIIS CHAriBU SPARROW EWI CMC 


12 


12 


35 


MIGHTY TO SAVE 

LAURA STORY INLI 


13 


^ 




ONE LIFE TO LOVE 

33MILES II... 


14 


K 


^IJ 


TODAY IS THE DAY 

LINCOLN BREWSTER INTEGRITY 


16 


15 


32 


CALL MY NAME 

THIRD OAT i'.i: FT .'. . f. 


ie 


16 


13 


A NEW HALLELUJAH 

URARFt IW1NFRniFKMFMIIIcmlNNWlCHtimil .r..M- . 




19 


9 


HOPE NOW 

AOOISON RMO INO 


16 


18 




SHADOWFEET 

BROOKE FRASEH WOOD AFIO ODEIE 




20 


B 


END OF ME 
BUILOWG 129:^0 


20 


21 


12 


WONDER OF THE WORLD 

RUSH OF FCDLS MIDAS 




22 


6 


YOU INVITE ME IN 

MEREDITH AFIDREWS 




24 


4 


SAVIOR. PLEASE 
JOSH WILSON iHAHHOW EM. CMG 


m 


23 


3 


OUR HOPE ENDURES 
MmiE GRAFET CURS 




29 


3 


1 WISH 

POINT OF IIRACE . 




26 


7 


STREETS OF GOLD 

IBEEOTOBREATHE ATLANTIC WDR0-CUR8 




f GOSPEL SONGS 


ii hI 


ss 

a£ 


TITLE 

AltTIST ' 1 ^f(3«OTI0N LABEL 


0 1 


Kll TRUST YOU 1 
DCS AFMEs ianucimieL/asMaiEMBiniMoE 1 


0 


2 


28 


ALWAYS 

JASONCHAAtPIOH EH . >: EU LUTSPE. 


0 


3 


13 


GET UP 

MAJTEMAHrr MY Fi I k cni IIMRIA 


4 


4 


50 


WORK IT OUT 

TROY SKEED PRESENTS HtNAFIDE fHAJSERS EUTRD GOSPEL 


0 


7 


45 


MY NAME IS VICTORY 
JDNATHAN NELSON FEAT PURPOSE IN-EGRITY 


0 


8 


31 


LORD PREPARE ME 

TKE YYEST ANGEIES CDQIC MASS CHOIR EWI .': < 


7 


5 


23 


COVER ME 


0 


10 


52 


JESUS 

SHCEONAH GLORY MNESTEtV KJtlGOOM 


• 


6 


30 


JESUS 

KIRK FRANKLIN 10 YO Ki 'l : ^E^J CEIITHICIOEASA 


10 


9 


78 


NEVER WOULD HAVE MADE IT 

HARVINSAPP . - ' . : "III. 




11 


S 


SOU LED OUT 

HEZEUAH WALKER 1 LFC ! r rOMSA 


® 


13 
12 


20 
17 


1 AM A WITNESS 

IWSTCRGFfGG lYFIRKK A IW BRKXIlBnCl:TCRDGSl^ERTYECOT 

1 LIFT MY HANDS 

ARKANSAS GOSPEL IKAS4 CHOIR 1 EMIRC bCSPEl 


® 


18 


15 


PRAISE HIM NOW 

KIERRA SNEARD EMI GOSPEL 




15 


16 


STRIVING 

DANE HOLLISTER GDSPG CEKTRII^^OMBA 




IR 


71 


NO LOOKING BACK 

DAMIIA 


17 


17 


20 


HOLD ON 

TYE TRIBBEn A G A LOIUMBjA 




19 


11 


JOY 

MITOKl D2G EXECUTIVE 




20 


3 


PEACE AND FAVOR REST ON US 

KURT CARR S THE NJF- CA'TR S 'IGEFE . Jlil.ie- 




25 
23 


4 


ITl.'iVtU °" PRECIOUS 1 

[t^UTTIH KATKT TAYLOR ANO FAVOR KAICE^SCOf 1 
1 CALL ON JESUS 
REGINA BELLE ^E.'lEilJLuLI 




21 


9 


I'M ALIVE 

DLITRtCF HADDOK . "EF 




27 


16 


THE LOVE OF JESUS 

none WA I lAKi A PASTOR TW ROCOES HJii>aEff|V1ANJia) 


0 


26 


7 


YES WE CAN 

* HILL []f:«i RAT 'AIYW AI«P IB AlEMBLPYI '1^- YmnNA 




22 


4 


FRIEND OF MINE 

TNEMUHRUS QUIET WATER VERITY70MBA 
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Billboard 



EURO 

SINGLES SALES 



O JAPAN 1 


THIS 1 




ItUNSHIH SOUNOSCM JAPAN; 

PUHTECHl MOVEMeER It. ZM» 


1 




YUl 

HY SHOUT STOHfS aTD EHTIONj SONV 


2 




BEYONCE 

1 AM. USM rain (LTD PdOOlKTIOHl SONY 


3 


1 


MIRIYAKATO 

BEET DESTIHT 1 • OVD UD EDITIONI SONY 


4 


9 


MIRIYA KATO 
KST DESTIHY SONY 


5 


KEW 


YUl 

MT SMOni STtWIIS SONY 


6 


3 


VARIOUS ARTISTS JPN 
Di UORI-S Jttll II UNIVERSAL 


7 


HEW 


OIR EN QREY 

uROBonas iiiD editicmi ahu wall OMSION 


8 


4 


MARIYATAKEUCHI 

E)>'RESSI(1MS WARNER BROS 


9 


HEW 


ENYA 

AND WliriEn CAMf WARHCfl BROS. 


10 


HEW 


CHRtSTINA AGUILEM 

KEEPS 6ETTING lETTH... tCMMH >M 



J k. 


UNITED kingdom! 


w 


GERMANY 


f » 




ithe oeficial 

UK CHARTS CO 1 HQVCHIEft 11. 10*1 


. * 


sic 


IMEOIA CONTROll NOVEMtER IB. 






IL DIVO 

THE PRDHISE f.'-Cn 






AC/OC 

BUCK KE COLUMbA 


2 




STEREOPHONICS 

DECADE IH THE SUN BEST Of UERCURV 


2 


cv 


REAMONN 
RCAHOHN ISLAND 


3 


1 


GIRLS ALOUD 
OUT or CONTROL ' 


3 


NEW 


ENYA 

AND WMTER CABK WARNER BROS 




6 


KINGS OF LEON 
DMLT IT THE MGHT nCA 


4 


3 


PINK 

FUMHMKE LAFACE ZOVBA 


s 


2 


PINK 

HMHOini LAFACE,'ZOHftA 


S 




SOUNDTRACK 

WGH StMQOL MUSKM. 3: Sem VEMWMJ DEtfV 


e 


NEW 


ENYA 

AND WIKTin CAME WARNED SROS 


a 


5 


ROSENSTOLZ 

WE SUCHE SEKT wmH ISLAND 


7 




ENRIQUE IGLESIAS 

BREATEST HITS iriTEHSCOPt 


7 


to 


PAUL POTTS 

ONE CHAKCE SVCD 


8 




CELINE DION 

yn^f'if x^wniisoiTVi contemn u 


B 




ANNETT LOUISAN 

TtiiZiUHiPPE tos 


9 




SNOW PATROL 

A HUNDRED MlulOh SUNS (ICTIO'l.ravYDOl^ 


9 




DAVID GARRETT 
tNCORE WARNER 


10 


NEW 


CHRISTINA AGUILERA 

KEB1 CFTIW BfTTBI - A OECWK OF MTI FCA 


10 


B 


AMY MACOONALD 

im 1$ THt UH MELODRAMATIC' VERtiaO 



O CANADA 



^STRALIA_ 





is 


|tNtP.KCI>'in(-LIVt| HOUEMBER IB. 2408 


is 


a* 


(NIELSEN BOS.' 

SOUNOSCANI MOVIMICfl 29 2008 


ii 


LAST 
WEEK 


lARIAI NOVEMBER tl. 20BI 


1 


2 


CHRISTOPHE MAE 
COHMl A LA HAISOH WARNER 


1 


NEW 


TAYLOR SWIFT 

FIARIESS SIG MACHINE/UNIVERSAL 


1 


1 


PINK 

FUMMOUSI LAf ACl lOMBA 


2 




JOHNNY HAUYDAV 
CA HE f INIRA iAHAIS WARMER 


2 


1 


AC. DC 

BLACK ICE COLUUQIA SONY SMG 


2 


s 


KINGS OF LEON 
ONLY BY THE NIGHI RCA 


3 


3 


AC. DC 

BLACK ICE COLUMBIA 


3 


KEW 


VARIOUS ARTISTS 

MUCH OAMCE TODB DMCE PIM IBM UMVERSU. 


3 


2 


ACDC 

BLACK ICt CC'LUMSIA 


4 


4 


BENABAR 

(tiFHEQUFNTAEli FP|C 


4 


lEW 


ENYA 

AND WINTER CAMC. nhKHISE,' WARNER 


4 


5 


SOUNDTRACK 

HGH SOOa MUSCM. 1 SaiOR VEAfl mi n»EV 


6 


NEW 


TRACY CHAPMAN 

OLIR BRIGHT FUTURE ^'l aHTlt 


S 


? 


SOUNDTRACK 

HnHUXlia WHMl UW(n<l«tM>ltQMr>.1M«ffiA 


9 


4 


THE PRESETS 
APOCAurPSO modulaa 


6 


6 


PINK 

ruiiMOuiii.<.)fi<:E.;i>MHi 


a 


3 


CELINE DION 

miJM EisHmccumiMia.kB'^viMML 


8 


WW 


IL DIVO 

THE PtiaMSE SYCQ 


7 


5 


LYNDA LEHAV 
ALLO Cin HOI WEA 


7 


6 


PINK 

FUHHOtiSt LAFACE SOW BUG 


7 


KW 


ENYA 

AHOWINnn CAME WEA 


« 


7 


GREGORIE 

101 • MOIMVMl "M COHPANV 


8 


5 


SYLVAIN COSSETTE 

IK VOLJW 2 .1-' 


8 


MEW 


CHRISTINA AGUILERA 

KUPS CCniM BmER AOCCAHOFMISRCA 


9 


NEW 


ENYA 

AND WINTER CAML WARNEfl BRDS 


9 




SOUNDTRACK 

rwDiifT ■■■■ ■ . iii^:irji!rc-/im& 


0 


7 


LADY GAGA 
TWFAME INTfflSCOPE 




mi 


SALVATORE ADAMO 
Li SAI MS GE« BIEN POLYDOR 


10 


NEW 


ANDREA BOCELLI 

UtMNTO EUaAR DtCCA'UNIVEHSAL 


10 




GEOFFREY GURRUMUL TUNUPINGU 
GUnnuwi wi^M 



I ITALY 



es SPAIN 



Q MEXICO 



ii 


§i 


IFIMI NIELSEN) WtVIMBER 17, lOlM 


ii 




IPROMUSICAE MEOIAl NOVEMBER W lOBI 


ii 


ii 


IBIMSAI NOVEMBER 18 JSOg 


1 


NEW 


TI2IAN0 FERRO 

ALLA MIA ETA' CAPtTOl 


1 


2 


SOUNDTRACK 

W SOOa MSCM. 1: SBmnWI WAU OGNEV 


1 


20 


SOUNDTRACK 

MGH SCHDOl MUSCAL 3: swan VM nSKV 


2 


1 


BIAGIO ANTONACCr 

IL QELO HA UNA PORTA SOU BASTA EDIZKWI 




feL 


AC DC 

BIAH ICE CL'LUWBIA 


s 


1 


BUN8URY 
HaUllUE OE LUXE EWI 


3 


NEW 


MANNOIA FIORELLA 

IL MOVIMIHTO Da DARE DURLINDANA 


3 


4 


DIANA NAVARRO 
CAMIND VfRDC WARNER BROS 


3 


3 


AC/DC 

BLACK KE COLUMBIA 


4 


4 


ORNELLA VANONI 

PUT W ME EPIC 


4 


6 


PITINGO 
SOUIEFM UNIVERSAL 


4 


2 


METALLICA 
MATMHAOHEnCvERIieO 


5 


2 


Old DALESSIO 
tWESTO imo to l>DD 


5 


fi 


SOUNDTRACK 
CAMP ROCK HOLLYWOOD 


S 


4 


ALEXANDER ACHA 

VOY 'rtAOHFO 


a 


3 


AC' DC 

BLACK KE COLUMBIA 


a 


9 


ROSARIO 

PARTE OE Ml VALE MUSIC 


8 


NEW 


CHAYANNE 
CHAYANNE VlVD SONY BMG 


7 


NEW 


ENYA 

AND WIIFTtR Ztm WARNER BROS 


7 


3 


ANASTACIA 

HEAVY ROTATIOM MtRCIiRV 


7 


NEW 


LOS AUTENTtCOS DECADEHTES 

SOMOS tJMHfli BROS 


8 


5 


NEGRITA 

HELlDOnAOO SLACK OUT 


8 


IB 


SOUNDTRACK 

MAMMA MIAI ^OLVQOR.'UNIVERSAL 


8 


6 


GLORIA TREVt 
UNA nOU BtU UttlVISlON 


9 


6 


VI NIC to CAPOS8ELA 

OA SOLO ATLANTIC 


9 


16 


EL BARRIO 

LA VOZ Df ME SUHOO TOUR SE HADOR 


S 


9 


MOOERATTO 

QUEREMOS ROa EMI TELE VISA 


10 


7 


ANDREA BOCELLI 
IHCANTD SUGAH 


10 


11 


MELENDI 

CURIOSA LA CARA OE TU PAORE CARllTO 


10 


13 


KEANE 

PERFECT STMMEIRT ISl AMD 



EURO DIGITAL ^ '^i 
SONGS 




ii 


INIELSEN SOUHOSCAH 

IIIIERNATIONALI NOVEMBER t*. 20*1 


1 




IF 1 WERE A BOY 

BEYONCE klUSIC WORLD COLUUBIA 


a 


13 


LIVE VOUR LIFE 

u n iMUMk snrawn Husii£i» JuwiANX 


3 


HEW 


HUMAN 

THE KUERS ISLAND 


4 


4 


HOT N COLD 
UTY PERRY CAPITOL 


8 


2 


WOMANIZER 

BRITREY SPEARS jrVE.'ZDWSA 


8 


5 


INFINITY 2006 

OURU JOSH PMUECT BGCITYBEATSKIEFtaAUOK 


7 


7 


SO VVHAT 

PWK LATACt YOMBA 


0 


3 


HERO 

X fACTOn FINAl.tSTS 2001 SYCO 


9 


10 


LOVE LOCKDOWN 

NAHYE WIST ROC A-FEllAOEF JAM 


10 


e 


THE PROMISE 

URLS ALOUD FA<;ClNAII0N.'POLVDOR 


11 


u 


THE BOY DOES NOTHING 
ALESHADUOH AARI^R 


12 


9 


ANOTHER WAY TO DIE 

iACX WHITE < ALICU lETS IHIRO UMlJ 


13 


8 


FORGIVE ME 
LtONA ItWIS SYCO 


14 


16 


1 KISSED A GIRL 
KATY PERRY r.OPITfn 


15 


12 


SEX ON FIRE 

KINGS OF LEON KCA 


IS 


15 


DISTUflBIA 
RMAHNA nt F JAM 


17 


1J 


KEEPS GETTIN' BETTER 
CHRtSTINA AGUILERA nCA 


ie 


iirw 


CHINESE DEMOCRACY 
DUNS r FWSES BlACt; (nc-G.'GEFFEN 


19 


NEW 


GOTTA BE SOMEBODY 

NKKELBACX RUA^^JNMtH 


ao 


NEW 


1 HATE THIS PART 

THE PUtSYCAI DOLLS INTERSCOPE 


EURO DIGITAL 
SONGS SPOTLIGHT 


THIS 1 
WEEK 1 


ii 


INIELSEN SOUHOSCAH 

INTERNATIONAL^ HOVCMIER ». mi 


1 


HEW 


1 AGAPI POU HENEI IPaLTKATOIKtA) 

MKHALIS HAIZIGIAtWIS M?'UF4IVf RSAL 


2 


5 


(MIN KANEIS POS» DE THYMASAI 
NEVMA ft MYSTIQUE UM'-lHSAL 


3 


2 


EMEIS 01 DYO SAN ENA 

MKHALIS HAniGlANNIS " 'iMVfniiAL 


4 


1 


TO PARELTHON MOU 
AMMAVISSI '-;' CUl^ 


S 


3 


POTE 

ANtONiS RENOS iOm BUG 


8 


NEW 


CHINESE DEMOCRACY 
GUHS H ROSES e;ACK FRQG.'GEFrEH 


7 


4 


STEPPING STONE 
DUFET AAM 


a 


IK 


VIVA LA VIDA 
CM.DPUV PAflLOPHCME 


S 


HEW 


IF 1 WERE A BOY 

BEYONCE MUSK COLUMBIA 


10 


NEW 


ELA 

ELEONDRA lOlHANai MINO&'EHl 



With artlvdl of Stereophonies' 
new greatest-hits set at No. 2 on 
ttieU.R.Mbums(tMn. ttw band 
brings lis totat ol top 10 albums 
to seven. 




4- SWEDEN 1 




t! 


LAST 

wEEr. 


IBLF) MOVEMiiHiA. noa 


£x 


33 


ilflMA CHAflT TRACK) NOVEHIEfl 14. 2001 


1 


1 


IF 1 WERE A BOY 

BEYOUCE MUSIC WrmLD COLUMtlA 


1 


1 


HERO 

(FACTOR FINAUITS ttCO 


It 


3 


SILLY REALLY 

PEfl CESSlf ■ ■■•-<■- 


2 


3 


IF 1 WERE A BOY 


u 


2 


I'M SORRY 

AiEIANDtfl ■. 


3 


4 


HOT N COLD 

HAIY PERflY Ci^lTui. 




n 


POKER FACE 
IA0YGA6A ■',";■ .'j.-[ 


4 


9 


LOVE LOCKDOWN 

f^Mfl WEST (^OC-A-'ELLADEF JAM 




4 


BREATHING YOUR LOVE 
DARM Ft. MT DflUNA tFlC.LEOAC 


S 




HUMAN 

THE KILLERS ISLAND 




2 


AC/DC 

SLACK ICE CO;.UMSIA 


1 


2 


CEUNE DION 

HI mil iiimN 1 III NM '"I 


2 


1 


KENT (SWE) 

KENT B0X199I-IMI RCA 


2 


NEW 


IL DIVO 

THE PROMISE SYCD 


3 


6 


80 KASPERS ORKESTER 

B RCA 


3 


4 


KINGS OF LEON 

ONLY BY THE HI6HT RCK 


4 




JILL JOHNSON 

BABY BLUE PAPER LIOtmCART 


4 


NEW 


MARIO ROSENSTOCK 

GIFT GRUB 9 HOW TO LOOK SIFT HAXED EMI 


6 


NEW 


TIMBUKTU 

EH NGH S « 1 FAIAFEL JUJU 


8 


. SNOW PATROL 

* A MMDRHI MUMNt SUMS FlCTION'VQLYDOfl 





3 




ii 


ii 


IIJLTRATOP 'GFH) NOVEMBER M. IBBI 


1 


t 


INFINITY 2008 

GURU JOSH PROJECT PIUCITYBEAIS 






AYO TECHNOLOOV 

HILDW HnUEMLtri 


a 


11 


WOMANIZGn 

IRITNE1 SPEARS JtVL ZOM&A 


4 


5 


SO WHAT 

PINK -■- ■ 'i'.:.:0MBA 


5 


3 


1 KISSED A GIRL 
UTY ftflRY CAPITOL 


1 


2 


CELINE DION 


2 


1 


ACfDC 

BLACK ICE CDLI/UBIA 


3 


24 


IL DIVO 

THE PROMISE SYCO 


4 


IS 


ENYA 

AM WINTER CAME WARNER BROS 


S 


3 


PINK 

FUNHOUSE LAfACi'70MBA 











B 




i£ 


ii 


IRECORD 

PUBUCAnONS LTD | NOVEMBER t>. tKt 


1 


1 


POKER FACE 

lADY CAGA '.H R5C(1PE 


2 


2 


IF 1 WERE A BOY 

BETOHCt '.i -L'M!:ia 


3 


3 


EVERYTHING 

P MONEY FT VIMCE KAROER OKtrvUQMT DHMV 


4 


4 


WHATEVER YOU UKE 


S 


e 


LIVE YOUR UFE 
U FT RIHAHNA WARNER 


1 


m 


THE FEELERS 

THE BEST. 1KB-ZBBB WEA 


2 


, KINGS OF LEON 
^ MLT rr THE NIBHT RCA 


3 


1 


PINK 

fUNHOUSI 1 AFACf.VOMBA 


4 


2 


AC/DC 

BLACK ICE COLUVBIA 


a 


4 


SOUNDTRACK 

MGH StMOOl HUSCAL 3: SEMDH TEAR MlinVDCD 



si Hi 



HOVENBEB IB. MOI 



EURO ALBUMS I 



WtEK 1 


il 


MOVtHKRIt. m* 


1 




BLACK ICE 
ACDC COLUMBIA 


2 




AND WINTER CAME 

ENYA AAHhER BROS 


3 


2 


FUNHOUSE 

pitu .■ '■■'■il. 


4 




THE PROMISE 

U D'VD ■ 


S 


3 


HIGH SCHOOL MUSICAL 3 UNKHt YEAfl 

SOUNOTIWCIC.V'i'.' P1SWV.MPL1.YW01IL' 


a 


4 


DEATH MAGNETIC 
HnAlUCA VERII60 


7 


6 


MY LWE - lUKWIE BSENTML COUfCTKM 
CUNIE DION COILWBIA 


a 


83 


SOUL 

SEAL WARMER 1- rL 


9 


NEW 


REAMONN 

BEAMOHN . -rj; 


10 


law 


DECADE IN THE SUN: BC8T OF 

STEREDPHflNICS -■ 


11 


5 


OUT OF CONTROL 

5IRU AAOUO (ASCINAIiON.pOlyDOA 


12 


»m 


uen GEnw better-aokaoeofhits 

CHRISTINA ADIMIRA ^■ : r- 


13 


20 


ONLY BY THE NIQHT 

KIHSS Of lEOR HCi 


f14 


12 


MAMMA MAI 

SOUWlTRACf P0:*DI1R ■J'jCi'FRSAl 


19 


15 


VIVA U Vni OH DEATH AND «U Htt FRHDS 

COLDPUY '■■'.FlL^PMaNE 




EURO RADIO 

AIRPLAY 


ii 


ii 


NOVEHBIR IB. tBBS 


1 


1 


SO WHAT 

PWK LAFACE ^QUSA 


2 


2 


1 KISSED A GIRL 
KATt PERRY C API 1 01 


3 


3 


DISTURB lA 
MHANHA SRP'I>EF JAM 


4 


7 


IF 1 WERE A BOY 

BfTONCE UlsiC WORLD'tOLUMSIA 


8 


5 


HIS IS THE LIFE 

AMY MACOONALD MELODRAMATIC/VERIIGO 


?• 


4 


VIVA LA VIDA 
COLDflAY PAHLDPHONE 


7 


9 


WOMANIZER 

IRrrNH SPEARS JIVE'VOWBA 


a 


6 


SWEET ABOUT Hm 
fiABRIELLA CAMi ISLAKO 


0 


\2 


HUMAN 

THE KILLERS ISLAND 


10 


8 


BEGGIN 

MADCON HCtMEH.'BONHIEfl AMIGO 


11 


11 


INFINITY 2000 

GURU JOSH PROJECT BWCtlYBfAIS 


12 


22 


HOT N COLO 
aiY PERRY CAPlTDl 


13 


15 


MILES AWAY 
MAEKIHHA WARhER 


14 


14 


WHEN 1 GROW UP 

THE PUSSYCAT DOUS IMTERSCOPE 


18 




FORGIVE ME 
lEOMA LEWIS SYCO 



58 I Go to www.blllboard.biz for complete chart data 



Data for week of NOVEMBER 29, 2008 CHARTS LEGEND on Page 51 





IS MMUTES OF SHAME (Plf pit Cm. BMlW^a Bet) 
A£CAP,^lia>; CK SSie IHk, BIA^S^ 01 Cmnan. 
9MI|.*WM,CS3r^ 




ASCAPtiiftttiiiRiirihnj ASCWStoaW) 
POP 15 

MIT I [L AuSn Desove ASCAP/Grand Huslle FUMsTv 
m ASCAfVilB UjscrAS>P1>0Mi CU PMaSwo. 

PuDlGhm ASCAP/lanel ClefTixE. fSVP/Otv Hg- 
IWfW!lSiilO,*SMP) WBM,HBH61 

9tt,BM!llI34 
Mi tmm UMG fRil FVdishira eK%^|e. 

nASCtf/SiinQsOllMM^, 




JOinW,SoW*TVDiscttiASCtf','8roa3span 

Music. ASCAP)UG 
MOa [Rutier Jvluii PRxLdisfts EMl^l Black- 

BWSorVATV Sonsp. BMUJitfed Lw ewi, hToo 

HflHi9ceM]RGHS3 
•SCAPIHLSBHaS 



BKinninuuPiSoivsawnisiiniMc 

euumcnal MfiK - Hub ASCV,% M 

i>n»swi.ci4i 

knnlAElc.GUIfiBl^fSugal^lTv ASOPJ.WSU 

»2D(»inBM)U4S 

IB Boy Uj9C ASCAP.T^ MA. 

mMw FUltefio. eMjftojIW) Fldishnj 

^WM. *SWf/l mnAoOf. 

(Sup/iiiuaclktPi hmuWx 

IIKawSoniASCAP.Uimsal 

NheBMijtWBWCSW 




H1001MW9 



,.-_jP/SB«nl«oWiac ASCAfi'Jartt- 

>m«<«.ASCAPlPaP« 
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CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 



iMARKIETPI-ACIEk 

For ad placement in print and online call Jeff Serrette 800-223-7524/jserrette a billboard.com 
Call Benjamin Alcoff - Help wanted advertisment postings in print and online 646-654-5416/Ben,Alcoffftnielsen.cpm 



REAL ESTATE 



V ENICE. CA - CONDO 




Private RBCordino Studio in Sausalito 

rOflSALE FULirEIHIMOtOIUlSOnSIIIIII.KFQSfincn. §' 

imoustRfinvimDfiMENT t f' 



Financing avdi]., Nlu (.iinNt., .IBR, 
2.5UA. 1.2im sq. fl. living ana 




PROFESSIONAL SERVICES 



REABVTO RECORD? HOW 
ABOUT SOME FREE HELPT 




and Mfid 
you your FREE 

Mastar Tape 
Quid* thafi full 
of great rwxxding 
tips and tridcs. 



(M«)«7T-7ni 



N-HOUSE CD • DVD • VINYL manufacturing 



300p5i>.: 

1000p5JE>.: 



$775.00 



P39J5. $1199.00 



Ufthdes. 1 color bockkl S, 

I cole, CD label liam p>inl i^ity 

film, imnribot ihiinkw/ap 

fnfhdes: 4 color bookhl & 
7 ioloi CD label fiom t^ppiied 
aitwoik, iawalbox. ihtinkwtop 



1 2" VINYL RROMO 

1 OO 12" VINYL S849.00 Add.l.oval tP $J 80 ,>a,h 
SOO 12" VtNYl $1,329.00 irKW«fiS/6O0O 

1 OOO 12" vfwn. Si, 929.00 moBOfu S)M9.<jo 

miA&Vi INdUDE. WHin UCKET w/ ItOLE • MASnHING - FULI PROCESSING • 
lESI PRESSJNCS - 7 tOLOII HBEIS (iioik bmltpou. Kllj * SHUNKWUP • QUICK HUN AJIQUHD 

RaINBO RtCORDS MA>..M..*.v.. 



-^DISCMAKMaS- 



MUSIC 
MERCHANDISE 



HOT DISCO CD & 12 INCH 
from HARLEM NEW YORK 
"Get Down Boy" 
by The Paper Dolls 
Retail & Wholesale 
212-864-9810 or 
516-481-8276 



DON'T 
MISS AN 
ISSUE 



BUY DIRECT AND SAVE! 

While other people are raising their prices, we 
are slashing ours. CD's. LP's, Books. 
Cassettes as low as 50 cents Your choice 
from the most extensive listings availat)le 
For free catalog call (609) 890-6000. 
Fax (609) 890-0247 or write 
Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691-0020 
email: scorplomu8@aol.cani 




PROMO & 
MARKETING 



LIVERPOOLDREAMS COM • 
NEW MUSIC WITH A FAMILIAR SOUND • 
BUY THE NEW LIVERPOOL DREAMS 
ALBUM AT OUR WEBSITE • 
LIVEHP00LDREAMS.COM 



NOTICES/ 
ANNOUNCEMENTS 



DUPLICATION/ 
REPLICATION .. 



tangerineMASTERING.com 
Grammy winning CD mastering - 
ontime • with original ABBEY 
ROAD analog & state ot ttie art 
DIGITAL MASTERING 201-865-1000 



Issue ttil 
November 22. 2008 



To Order Back Issues 

Online, Go To: 
biUboard.com/backissues 



AFTER YOU'VE 
ADVERTISED YOUR 
HELP WANTED 
MESSAGES ONLINE... 

The Hollywood Reporter, 
Mediaweek, Brandweek, 
ADWEEK, Editor & Publisher 
and Billboard seeking to hire 
that ideal candidate to fill a 
recently vacated position. If 
you're still NOT happy with the 
responses, please consider the 
use of Billboard PRINT to reach 
all serious music professionals 

directly! I'll knock 50% OFF 
whatever size ad you select to 
run on the Billboard pages. 

This offer Is limited so call 

Jeff Serrette at 

1-800-223-7524 
TODAY for rate information 



NOTICES/ANNOUNCEMENTS 



BILLBOARD'S DECEMBER 20TH EDITION 
"THE YEAR IN MUSIC & TOURING 2008" 
IS A DON'T MISS ISSUE FOR SUREIII 

NOT ONLY WILL THIS HOT EDITION GRACE THE 
NEWSSTANDS FOR A FULL TWO WEEKS. IT WILL BE 
SOLD FOR MONTHS AFTER TO ANYONE WHO MISSED 
PICKING UP THEIR COPY. THIS COLLECTORS EDITION 
WILL REACH OUT TO EVERY CORNER OF THE MUSIC 
INDUSTRY IN MORE THAN 110 COUNTRIES! THIS ISSUE IS 
THE ULTIMATE RESOURCE TOOL - REFERENCED 
YEAR-ROUND BY TOP INDUSTRY EXECS AND MUSIC 
MUSIC FANS ALIKE. WITH ANALYSIS OF EVERY SEGMENT 
OF THE MUSIC INDUSTRY FROM. TOURING TO GLOBAL 
BUSINESS AND THE YEAR-END CHARTS. 
ISSUE DATE - DECEMBER 20TH 
DEADLINE- DECEMBER 9TH 
READY - GET SET - CALL JEFF 1-800-223-7524 
RESERVE YOUR SPOT TODAY!! 
IserretteiablUboard.co 



ALL US TODAY AND ASK ABOUT T 



BILLBOARD CLASSIFIEDS 



INTRODUCTORY OFFER FOR NEW 



ADVERTISERS! 



-800-223-7524 or 



iserretterabiUboard.com 



(Advice) 
HOW DO YOU MAKE YOUR 
CLASSIFIED AD PAY? 

By running it consistently— consecutive 
weeks— for impact!! 
Rarely does a prospective customer reply to an ad the 
very first time it appears. When that customer is ready to 
buy Rememt)er, the very week he or she is ready your 
advertisement should be in POSmON. 
Stay ALIVE and SATISFIED with an 
ACTIVE CLASSIFIED!! 
TOLL FREE 
800-233-7524 or 646-654-4697 
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lEXIE'"' ''"VIE 
TURMmBLE 



5«nd submissions to: exec a biltboard.com 

RECORD COMPANIES: Kklz Bop, a division of Razor & Tie En- 
tertainment, appoints Liz Nealon to the newly created posi- 
tion of GM. She was creative director at Sesame Street. 

EMI Music names Rafael McDonnell VP of brand partner- 
ships, licensing and synchronization for the United Klr>gdom 
and Ireland. He was founder/mar>aging director of RED En- 
tertainment Marketing, a marketing consultancy specializing 
in music and entertainment. 

Island Def Jam Music Group appoints Jeff Straughn $er>- 
ior VP of strategic marketing. He was VP. 

PUBLISHING: Universal Music Publishing Group promotes 
James Cheney to director of creative. He was coordinator. 



TOURING: Facility management/consulting services firm 
Venu Works names Rtk Edgar executive director of the Racine 
(Wis.) Civic Center. He was an operations supervisor at the 
Iowa Events Center In Des Moines. Iowa. 

MEDIA: BET Networks appoints Loretha Jones president of 
programming and promotes Stephen Hill to president of pro- 
gramming. Jones was an executive VP of MTV Films/Para- 
mount Pictures, and Hill was executive VP of music program- 
ming and talent at BET. 

RELATED FIELDS: Licensing consulting company Rights- 
Flow promotes Benjamin Cockerham to COO. He was VP of 
operations. 

Music production company Immediate Music names David 
Noble director of sales and licensing. He was director of client 
services at MusicBox. 

-Edited by Mitchell Peters 



C5CX)DWQRKS 



ASCAP SONGV^/RITERS GO BACK TO SCHOOL 

Inner-cit>' elementar>- and middle school students in Boston, 
Chicago. Dallas. Los Angeles and San Francisco wiU get a pcr- 
sonaiized songwriting lesson this winter from a handful of 
ASC.AP-afTiIiati'd artists. For the third year in a row. the ASCAP 
Fouiidatioti and nonprofit organization America Scores have 
partnered to send musicians into schools for three-day song- 
writinglessons for underprivileged youth. Tlic ASCAP-selccled 
song\\Titers teach music-wTiting workshops, the meaning of 
copyright material and tlie importance of creative control. 

"Tlie kids are stoked to have a songwriter there, and every 
one of the songwriters comes out of the program totally in- 
spired." says ASCAP senior director of film/TV music Sue 
Devine. who heads the program with America Scores national 
education director Michelle Shedro. 

This winter, artists participating in the ASCAP Songwriter 
Residency program include Dwayne Simmons (Boston). Da 
Inlornz (Chicagu), |ohiiiiy Lluyd Rultins and David Rice (Dal- 
las). Saul Williams (I..A.) and Birdmonster and Psalm One 
(San Francisco). Although all participating artists thus far 
have been affiliated with ASCAP. Devine says she would be 
tempted to involve non-ASCAP acts if they are "really in- 
spired" by the program. 

Each lesson concludes with a fully developed song that is 
co-written by the students and the artist and placed on a pro- 
motional CD. "We wanted to get it into the hands of the kids, 
so at the end of their school year they all got a copy of the CD. 
which includes their songs and all the songs recorded in the 
other schools." Devine says. — Mitchell I'eters 




BACKBEAT, 



ABOVE: BMI VP of film/TV relations Doreen Ringer-Ross sat down 
with "The Wrestler" director Darr*n Aronofsky. left, and the film's 
composer Cllrrt Mansell to discuss Fox Searchlight's award-winning 
n^ovie and the synergy between director and composer 

RIGHT: "Backbeat: The Creation of Gossip Girl's Music" highlighted 
the process of deconstructing a hit TV show and the creative process 
used in uniting audio with visual Moderated by Billboard senior editoi 
Ann Donahue, the panel included Transcenders composer/songwriter' 
Terence Yoshiaki. Brian Lapin and Mlk« Fratantuno: executive produc 
er Josh Schwartz: executive producer Stephanie Savage, and Chop 
Shop president/music supervisor Alexandra Patsavas From left: 
Lapin, Fratantuno. Schwartz and Savage 

BELOW: Billboard editorial 
director Bill Werde moderated 
the "Master Class" panel, 




where top film and TV music 
executives covered such top- 
ics as selecting the right 
artists, negotiating 360 deals, 
launching labels and publish- 
ing compantes. and writing 
and performing songs From 
left: Chop Shop president/ 
music supervisor Alexandra 
Patsavas, the Doors Music Co 
manager Jeffrey Jampot 
Disney Channel VP of music 
and soundtracks Steven 
Vincent and Lionsgate presi- 
dent of music and publishing 
Jay Falres- 
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THE HOLLYWOOD REPORTER 
AND BILLBOARD FILM & TV 
MUSIC CONFERENCE 

The Hollywood Reporter and Billboard teamed up to deliver the 
seventh annual Film and TV Music Conference, held Nov. 13-14 at 
the Sofitel in Los Angeles. With record attendance, the sold-out 
event brought together top composers, directors, songwriters, 
record labels and advertising, gaming, studio, network and 
publishing executives, as welt as the best music supervisors in 
the business. In addition to panel discussions and round-tables ted 
by leaders in the field, highlights included a conversation with 
director Marc Streitenfeld, the panel "Director/Composer Line" 
with "The Wrestler" director Darren Aronofsky and composer 
Clint Mansell, a keynote with "Defiance" director Edward Zwick 
and composer James Newton Howard and a performance by 
"Ugly Betty" actor Val Emmich. Songwriter Diane Warren re- 
ceived the Hollywood Reporter/Billboard Film and TV Music Ca- 
reer Achievement Award and composer Hans Zimmer was pre- 
sented with the Hollywood Reporter/Billboard Maestro Award. 
2008 sponsors included ASCAP, APM Music, BMI, SESAC, First- 
corn Music and Talent Solutions, photos: courtesy of arnold turner 
and MAURY L PHiLLiPS/ATURNERARCHivES Continued on page 62 
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sponsored by Killer Tracks, the "Secrets Behind TV Music " panel dissected the differences in 
network and cable shows From left; Playback Music Supervision owner Bflly Gottlieb, ABC 
Studios VP of music Pawn Soler. Lionsgate VP of TV music Russell Zlecker, Neophonic music 
supervisor PJ Bloom and Killer Tracks head of film/TV TocM Kir»g, Moderated by the Hotlywood 

I Reporter editor Elizabeth Guider. the panel also included Hit the Ground Running music super- 

I '.'isors Jason Alexander and Rudy Chung 



INSIDE TRACK 



RISE OF THE (WHITE) ZOMBIE 



Assembling the White Zombie boxed 
set "Let Sleeping Corpses Lie" was 
"weird" and somewhat bittersweet 
for Rob Zombie. "It felt like I was put- 
ting togetlier a box set of someone 
else's band. It just seemed like forever 
ago, and some of the early songs are. 
like. 20 years ago or something, ' he 
tells Track. 

The four-CD. one-DVD collection in- 
cludes 63 tracks and a wealth of rare 
video footage and other memorabilia 
he's held onto. The process "brought 
up a lot of things I'd forgotten about- 
unfortunate I y, some of it was negative." 
he says. He was particularly reminded of 
the waning days of the band, when the 
group members would tour in separate 



vehicles and not see each other except 
at shows. None of the other members 
were involved in the set. "The main rea- 
son White Zombie ended was the peo- 
ple who were White Zombie didn't get 
along anymore," Zombie says, adding 
that he finished the group's final show 
in 1996. walked offstage. Into a car. went 
to the airport and "didn't look back." 

Nevertheless, he hopes "Let Sleep- 
ing Corpses Lie"— pointedly titled, he 
acknowledges, for those who might 
wonder about a White Zombie re- 
union—will feed the appetites of 
younger generations of fans that con- 
tinue to come along. "I can see it. 
strangely enough. In the royalty checks- 
Every year the band makes more 




money." Zombie says. "Hot Topic is 
doing a new line of White Zombie 
merch. It's just one of those things that 
happens. I think. There's always a new 
wave of kids that gets super-Jazzed on 
a band that's not around anymore." 
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Top names in the videogame sp^i 
music for games during the "Ser' -' : ■■ 
Music4Gam«& four>der Greg O'Connor-Read 
foundcr/mustc producer Nil* Rodgers ■ :^ i: 

audio managemenl group director Adam Levenson. O'Connof-Road. composcr/artist/ 
ir^novator Tyivr Bates and Riptide Mu5ic founder/president Rich Goldman 




■ lies for Integra' i - i ■ . 

~n Game Music" p<iiit;l. modeialed by Seven-time Academy Ai^ard-nominated comgase' 
<rn left Sumthmg Else Music WorVs label Jamas Nawton Howard, laft, and Academy 
Paul Haslinger. Actrvision talent and Award-winning producer/director/writer Edward 
Zwick before taking the stage to discuss their 
film "Defiance," 



THE HOLLYWOOD REPORTER AND BILLBOARD FILM & TV IWiUSIC CONFERENCE 

continued from page 61 




' Ken Kwjpis 



Cliff Ejdplm.in 



nel, which focused on their work on the films He's 
I hat Into You." "The Sisterhood of tfw Traveling 
i^=xual Life" and "The Beautician and the Bo,i?,t " 



Billboard editorial director Bill Werda meets with oartiopan!?, on the "indie Revolution" ; 
pa'^ei which e/amm&d me bcDTimg -ndies sector and wh&:ntf' creating music for indies 
O'jt'.v^igfieci thr. f na^c cbrKtf.g n-^^ From loft' the O'chard CO-'•iJr■^cerA;hief ceatwe 

"r Richard Gottehrer C- . F-t=^rrfii'-rT=nl TarAjp presic^'t c;/, "?;r FrMlCrOShal 
L c . , ■ . ' Tracy McKnight P*r:' Atists Management n?>r!-.'V 

Robert Messinger ■ ' \r ■ -i . native St' /tCfci Peter Shane, 'J r Allisoi 
Anders ,. ' " . r Cliff Chenfold .nd WteCc 




I Songwntc Diane Warren, center, the recipient of the 2008 
I Hollywood Reporter/Billbojrd Film and TV Music Career 
I Achievement Award, sponsored by ASCAP. with Billboard 
•.'ditorial director Bill Werde ^md senior editor Ann Donahue 




Award -winning film 
composer/producer 
Hans ZlmnMr is 

presented with the 
2008 Hollywood 
Reporter/Billboard 
Maestro Award by 
the Hollywood 
Roporler editor 
Elizabetfi Guider 



ASCAP senior 
Nancy 
Knutsen with 
a biftbday 
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."'OT maoazinc nostod the panel SHOOT Presents Music foi Comn-Hjtciijli-And Beyond."' oxplofiny the cvoivmy 
■lercials marketplace from the ad agency side, the licensed music business and spot music/sound design 
entrepreneurs Moderated by SHOOT magazine editor Bob Goldrich. far right, the panel included, from left 
i. jn Slreet Studios co- founder/composer/creative director Andrew Feltenstefn, Stimmung executive producer 
' Kelly Fuller Tnvcrs/Myers Music founder Uz Myers. Songs Music Pubii^^hmcj S':-"ior creative licensing executive 
Carlanne Brown and Grey Group senior VP/dircctor of music Josh Rablnowltz 



ail' v 



From left composer Marc StreKenfeM. who collaborated with director 
Ridley Scott on the films A Good Year " "American Gangster" and "Body of 
Lies. ' with Billboard publisher Howard Appelbaum and ASCAP senior 
VP/domostic membership grouf Randy Grintntett before Streitonfeld's 
QSA with Gnmmett 






■^1-. ■=,„p',:"vt5>ors niinyltid -J.. 
■ ' r ' . I ^rom left Chop - 
I Patsavas ' ■)7imit Media fou' 

1 Adam Taylor 



' VIP luncheon, sponsored by 
■ music supervisor Alexandra 
il Kati and APM Music presi- 




t Copyright 300« 6y MwiMn Biniiw 
(ISSN 000(>-}S10. USPS aS6-W0) l> 
Engttnd LEW KF RvglttcrM ai ■ nnvipopcr 
Irani Kraui Htcrotaniv Rmil)! tOOi'Moiuod.N 
Balh 00 »2. MIWMM»>. ON 14T lU; Voi UO : 



«i*«i.lv oiiCepl tMthctlrU maV^ in January, tt, NIaiMn Bui'ocn Modia, Inc , fTO Broadway. KMw fork. NV 1OO0J-9S95 Subictlpbon rata aiwuM rata. Continantal U.S (299.00. Contlnantal Euiopn 223 r-' >' < . ? nii . i T a, ' ^ , i^, . . 
I the Britiih PdM Oftice Japan tOS.OOOyvn (Vnoditols potlsg* paid at Kiew VoM. N V. and M aboilonal mallinqoAm PoMnwler Pteaie Mnd ctungei of adOreu to Billboanl. P O. Bon !S9S, rtortnorc-jh. il t C'D&'j 3_~ii:> C jifort ir.: Ij,:>.> . |. 
lC»4«ixK»ro«»Xi*wVty>*<refam».» O BO" 1J4«, Arm Arbor, Ml <ei06 Foi f»onnl» contact O0U9 Ktow. BSa tha¥OSgr«upcom. ^8OO-7M'54fr0. Viil 111. Und*> CMtOian PublKation Hail Agrwrni^ 400!im rtpturn jn<jiMi¥i*atHc Lanj. 
M4&Mirit«dlnttiaUS>.Pof onxip(ubicj«itlonlnromiatlon.calie4«-6S4-S8&I.Foriubicnptl^ Fw any Oltw wilwraalkin. c«ll 64fr'«S4->M0O 



62 I BILLBOARD NOVEMBER 29. 2008 



rciial 



midemtalent(T7| 

GLOBAL ARTIST DEVELOPMENT vl I 1<S> 



Discover and 

develop artists 



Magnus Lindgren's Batucada Jazz 



Ndidi Onukwulu 

Canada 



Learn from 

international experts 



Abhijit Pohankars 'Urban Ragas' 



Charlie Winston 

UK 



lain Watt, Co-Manager of MIKA & Managing Director, Machine Management, UK 

MidemTalent showcases and conferences are dedicated to all those involved in the artistic process, from creation to the stage, from A&R to 
bool<ing agents and festival organisers and beyond. Held at MIDEM, the world's music market, there is no better opportunity to meet with the 
music community at large (9,000 participants from 90 countries). 



Platinum sponsor : 



Gold sponsor : 



AdiVisioN 



^som'cbid 



Media partners: 



Billboard musik.woche 



MIDEM: 18 - 21 January 2009 • MidemNet: 17-18 January 2009 • Palais des Festivals, Cannes, France 



Reed MIDEM 



The world's music community 




